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—  Stefan,  13,  Plano,  TX 
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—  Chris,  Madison,  WI 

Jason  Fox  is  my  role  model.  I  think  Jason  and  I  should  meet 
during  a  science  fair  or  math  contest 
—  Eli,  11,  Newton,  MA 

/  am  10  years  old  and  every  time  I  open  one  of  your  books 
I  laugh  my  head  off.  I  spend  hours  reading  FoxTrot! 
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NOVEMBER 

30-12/1  —  International  Federation  of  Newspaper  Publishers 


(FIEJ)/International  Newspaper  Marketing  Association  (INMA) 
Readership  Conference,  Hotel  Hilton,  Paris,  France 

JANUARY 

1  8-30  —  Suburban  Newspapers  of  America  Editorial  Conference, 
Inter-Continental  Hotel,  Chicago 

18-20  —  Northwest  Missouri  Press  Association  Convention, 
Downtown  Holiday  Inn,  St.  Joseph 

2S-27  —  University  of  Tennessee/Tennessee  Press  Association 
Press  Institute  &  Winter  Convention,  Sheraton  Music  City,  Nashville 

FEBRUARY 

1  -3  —  New  England  Press  Association  Convention  and  Trade  Show, 
Marriott  Copley  Place  Hotel,  Boston,  Mass. 

2 1  -24  —  Interactive  Newspapers  '96  Conference,  Hyatt  Embar- 
cadero,  San  Francisco 

22-24  —  Inland  Press  Association  Weekly  Newspaper  Publishers 
Conference,  Holiday  Inn  Sun  Spree  Resort,  Fort  Myers,  Fla. 

2S-27  —  Association  of  National  Advertisers  Advertising  Man¬ 
agement  Conference,  Westin  LaPalma,  Tuscon,  Ariz. 

25-28  —  Inland  Press  Association  Key  Executives  Conference, 
Registry  Resort,  Naples,  Fla. 

29-3/2  —  National  Press  Photographers  Association  Digital 
Imaging  Conference,  Adams  Mark  Hotel,  Denver 

MARCH 

1  -3  —  Mississippi  Valley  Classified  Advertising  Managers  Associa¬ 
tion  Convention,  Drake  Hotel,  Chicago 

2- 4  —  Suburban  Newspapers  of  America  Publishers  Conference,  In- 
nisbrook  Hilton,  Tarpon  Springs,  Fla. 

3- 4  —  Newspaper  Association  of  America  Co-op  Conference,  J.W. 
Marriott  Hotel,  Houston 

3-8  —  Newspaper  Association  of  America  Newspaper  Operations 
SuperConference,  Doral  Ocean  Beach  Resort,  Miami  Beach,  Fla. 

1  4- 19  —  Inter  American  Press  Association  Midyear  meeting.  Ho¬ 
tel  Camino  Real,  San  jos6,  Costa  Rica. 

14-19  —  International  Press  Institute  World  Congress  and  Gener¬ 
al  Assembly,  Amman/Jerusalem/jericho 

24- 28  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

APRIL 

1  4- 17  —  International  Newspaper  Marketing  Association  Con¬ 
vention,  Banff  Springs  Hotel,  Banff,  Alberta 

1  4- 19  —  American  Society  of  Newspaper  Editors  Convention, 
J.W.  Marriott  Hotel,  Washington,  D.C. 

25- 27  — Tennessee  Press  Association  Advertising/Circulation 
Conference,  Sheraton  Music  City,  Nashville 

24-27  —  Southeastern  Advertising  Publishers  Association  Con¬ 
ference,  Terrace  Garden  Inn,  Atlanta 

28-5/ 1  —  Newspaper  Association  of  America  Publishers  Con¬ 
vention,  Waldorf-Astoria  Hotel,  New  York 
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About  Awards 


APME  Awards.  The  New  Orleans  Times-Picayune  and 
Virgin  Islands  Daily  News  won  the  Associated  Press  Man¬ 
aging  Editors  1995  Public  Service  Awards. 

The  TimeS'Picayune  won  in  the  50,000-and-over  circula¬ 
tion  category  for  its  series,  “Stacking  the  Deck:  The  Birth  of 
Louisiana  Gambling.”  The  Daily  News  won  in  the  under- 
50,000  category  for  its  series,  “V.I.  Crime:  Who’s  to  Blame?” 

The  Providence  (R.I.)  JournaUBulletin  won  the  top  award 
in  the  APME  Freedom  of  Information  competition.  The 
newspaper  was  honored  for  documenting  the  problems  of 
Rhode  Island  citizens  trying  to  access  public  records. 

Rich  Archbold,  managing  editor  of  the  Long  Beach 
Press-Telegram,  and  chairman  of  the  judging  panel,  pre¬ 
sented  the  Public  Service  Award  plaques  at  the  APME  Con¬ 
vention  in  Indianapolis.  Rick  Rodriguez,  managing  editor  of 
the  Sacramento  Bee,  presented  the  Fol  Competition  award. 

ACAAI  National  Modia  Awards.  The  American  Col¬ 
lege  of  Allergy,  Asthma  &  Immunology  awarded  a  $1,000 
prize  to  Marilyn  Chase  of  the  Wall  Street  Journal  for  her  ar¬ 
ticle,  “Model’s  Death  Underlines  Dangers  of  Untreated 
Asthma.” 

AP  Exocutivo  Honorod.  Claude  E.  Erbsen,  a  vice  pres¬ 
ident  of  the  Associated  Press  and  director  of  AP’s  World 
Services  department,  was  chosen  by  the  Italian  city  of  Tri¬ 
este  as  the  recipient  of  the  1995  San  Giusto  d’Oro  award. 

The  San  Giusto  d’Oro  (Golden  St.  Justus)  award  is  given 
each  year  to  a  native  of  Trieste  in  recognition  of  profession¬ 
al  achievement.  Erbsen  was  born  there  in  1938.  Recipients 
of  the  award  are  selected  by  the  regional  association  of  jour¬ 
nalists. 

Collage  Media  Advisers  Awards.  College  Media 
Advisers  has  named  eight  winners  of  its  1995  awards.  CMA 
is  a  national  organization  and  its  members  advise  student 
publications  and  broadcast  efforts  at  college  campuses 
across  the  country. 

The  winners  are:  Roger  Carlson,  St.  Louis  Community 
College;  Adele  Lanan,  University  of  Notre  Dame;  David 
Adams,  University  of  Indiana;  Paul  Olsen,  Coastal  Caroli¬ 
na  University;  Charles  “Chuck”  Bailey,  Marshall  Universi¬ 
ty;  Albert  “Flip”  De  Luca,  James  Madison  University;  Phebe 
Davidson,  University  of  South  Carolina-Aiken;  Jack  Willis, 
University  of  Oklahoma. 

CMA  also  honored  Edmund  J.  Sullivan,  executive  direc¬ 
tor  of  Columbia  Scholastic  Press  Association,  with  the  Reid 
H.  Montgomery  Distinguished  Service  Award. 

PNPA  Awards.  A  number  of  newspapers  were  honored 
by  the  Pennsylvania  Newspaper  Publishers  Association  re¬ 
cently.  The  Carlisle  Sentinel,  a  daily,  and  the  Monroeville 
Times  Express,  a  weekly,  won  top  honors  in  the  PNPA 
Foundation  1995  Newspaper  of  the  Year  Contest. 

The  York  Daily  Record  won  the  PNPA  Foundation’s  G. 
Richard  Dew  Award  for  Journalistic  Service,  and  the  Her¬ 
ald-Standard,  Uniontown,  won  the  Foundation’s  Public  Ser¬ 
vice  award.  The  Lansdale  Reporter  claimed  both  the  Diver¬ 
sity  Within  the  Community  Award,  and  the  Diversity  With¬ 
in  the  Newspaper  Award. 
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In  Brief 


N.Y.  Post  plans 
Sunday  edition 

THE  NEW  YORK  Post  is  planning  a 
Sunday  edition  which  could  hit  news¬ 
stands  as  soon  as  January,  according  to 
a  publicist  for  the  tabloid. 

Howard  Rubenstein,  chief  of  the 
public  relations  firm  bearing  his  name, 
is  short  on  specifics,  but  voices  ambi¬ 
tious  plans  for  the  planned  edition. 

“It’s  not  going  to  be  like  other  Sun¬ 
day  papers,”  he  said.  “It  will  be  quite 
like  the  daily  Post,”  with  more  gossip, 
news  and  sports.  No  supplements  or 
special  sections  are  planned  at  this 
point. 

Advertisers  “seem  to  be  interested,” 
Rubenstein  added.  However,  he  de¬ 
clined  to  say  whether  any  ad  commit¬ 
ments  had  been  secured. 

The  Post  started  a  Sunday  edition  in 
1989,  but  it  was  short-lived. 


Since  the  sale,  the  plan  has  been  ad¬ 
ministered  by  the  bankruptcy  trustee 
and  the  Wire  Service  Guild,  both  of 
which  approved  the  takeover. 

Some  plan  participants  may  not  re¬ 
ceive  their  full  benefits  because  of  the 
underfunding,  and  because  the  govern¬ 
ment  insurance  covers  only  basic  bene¬ 
fits.  The  maximum  guarantee  limit  is 
$2,352  a  month  for  someone  who  retires 
at  age  65.  Information  about  the 
takeover  will  be  sent  to  those  in  the 
plan. 

Last  year,  the  PBGC  took  over  the 
UPl  pension  plan  for  managers. 

Despite  strike, 
charity  will  sell 
Detroit  News 
at  fundraiser 

DESPITE  THE  CONTINUING  strike 
at  both  Detroit  dailies,  a  city  charity 
will  hold  its  traditional  one-day  sale  of 
specially  produced  copies  of  the  Detroit 
News. 

Directors  of  the  Old  Newsboys’ 
Goodfellow  Fund  said  they  will  sell  the 
newspapers  Nov.  27  with  a  goal  of  rais¬ 
ing  $1.5  million  to  provide  Christmas 
presents  for  47,500  Detroit  children. 
Goodfellow  Fund  also  runs  a  summer 
camp  program  and  pays  for  emergency 
dental  care. 

Detroit  police  deputy  chief  David 
Simmons,  president  of  the  fund,  said  in 
a  recent  Detroit  Free  Press  article  that 
the  charity’s  directors  would  treat  the 
strike  “like  a  divorce  in  that  we  should 
do  what  is  in  the  best  interests  of  the 
children.” 

Shareholders  OK 
merger  of  Gannett 

and  Multimedia 

SHAREHOLDERS  OF  MULTIMEDIA 
Inc.,  Greenville,  S.C.,  have  approved  a 
merger  agreement  announced  earlier 
this  year  with  Gannett  Co.  Inc.  of  Ar¬ 
lington,  Va. 

In  a  special  meeting  on  Nov.  15, 
those  who  hold  over  75%  of  Multime¬ 
dia’s  outstanding  shares  voted  in  favor 
of  the  takeover. 


Reuters  pictures 
through  Archive 

REUTERS  HAS  SIGNED  a  multi-year 
agreement  with  Archive  Photos  to 
manage  the  news  service’s  collection  of 
original  news  photos. 

The  Reuters  library  contains  about 
650,000  negatives.  It  produces  250  col¬ 
or  news  photos  daily. 

Reuters  continues  a  marketing  rela¬ 
tionship  with  the  Bettmann  Archive, 
just  acquired  by  software  entrepreneur 
Bill  Gates’  Corbis  Corp. 

UPI  pension  fund 

seized  by 
the  government 

THE  UNITED  PRESS  International 
pension  plan  for  news  staffers  has  been 
taken  over  by  the  Pension  Benefit 
Guaranty  Corp.,  the  government’s  pen¬ 
sion  insurance  agency. 

The  UPI  Guild  Employees  Retire¬ 
ment  Income  Plan  reportedly  is  under¬ 
funded  by  $5  million. 

According  to  published  reports, 
when  the  company’s  assets  were  sold  in 
1992  and  the  plan  was  terminated,  it 
had  $18  million  in  assets  and  $23  mil¬ 
lion  in  liabilities. 
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Under  the  terms.  Multimedia  will  be¬ 
come  a  subsidiary  of  Gannett  —  the 
largest  U.S.  newspaper  publisher,  with 
1994  revenues  of  $3.4  billion  —  and 
holders  of  Multimedia  common  stock 
will  receive  $45.25  per  share  in  cash, 
without  interest,  subject  to  adjustment 
if  the  company’s  debt  as  of  Dec.  31  does 
not  exceed  a  specified  level. 

The  deal  is  still  subject  to  Federal 
Communications  Commission  ap¬ 
proval. 

Price  hike 

PORTLAND  NEWSPAPERS  OF 
Maine  raised  their  newsstand  price  this 
month  for  the  first  time  since  1991. 

Effective  Nov.  5,  the  Maine  Sunday 
Telegram  went  to  $1.75,  from  $1.50  for 
buyers  in  Cumberland,  York,  Sagada¬ 
hoc  and  Lincoln  counties.  Elsewhere  in 
Maine  and  New  England,  the  price  rose 
to  $2. 

The  Portland  Press  Herald  went  up  a 
dime  to  60^. 

The  Sunday-only  home  delivery  price 
also  increased,  while  six-day  and  seven- 
day  delivery  went  unchanged.  —  AP 

American  journalist 
freed  in  Bosnia 

AN  AMERICAN  JOURNALIST  was 
released  from  jail  last  week  by  Bosnian 
Serbs  after  nine  days  of  confinement. 

David  Rohde,  a  correspondent  for 
the  Christian  Science  Monitor,  ex¬ 
pressed  relief  upon  arriving  at  the  Unit¬ 
ed  States  Embassy  in  Belgrade,  Serbia. 

Rohde  had  been  arrested  at  gunpoint 
on  a  road  approximately  80  miles  out¬ 
side  of  Sarajevo. 

Rohde’s  reports  about  a  Serbian  army 
slaughter  inside  a  United  Nations  “safe 
area”  last  summer  stepped  up  interna¬ 
tional  resolve  to  foster  a  cease-fire 
agreement  in  the  former  Yugoslavia. 

During  his  confinement,  Rohde  re¬ 
portedly  was  harassed,  interrogated  and 
subjected  to  sleep  deprivation. 

The  Serbs  accused  Rohde  of  spying 
and  crossing  their  border  with  falsified 
papers. 

Serb  leader  Radovan  Karadzic  ulti¬ 
mately  pardoned  the  reporter  and  all 
charges  against  him  were  dropped. 
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country’s  shortcomings. 
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THE  LEADING  EDGE 


by  Kathleen  Criner  and  Jane  Wilson 

On  the  cutting  edge 


A  lot  of  the  people  we  talk  to  are 
talking  about  Boston,  so  we 
will,  too:  We  like  it  —  a  lot. 
Boston.com,  the  Web  site  launched  in 
October  by  the  Boston  Globe,  owes  a 
large  debt  to  a  long  line  of  newspaper 
pioneers  —  San  Jose’s  Mercury  Center, 
the  Chicago  Tribune,  the  Atlanta  Jour^ 
nal  &  Constitution  and  NandO.Net 
come  to  mind.  Big  and  ambitious, 
Boston.com  is  a  sprawling  service  that 
offers  something  for  everyone,  includ¬ 
ing  deep  pockets  of  niche  information 
presented  with  energy  and  wit.  The 
service  has  spunk,  as  your  New  Eng¬ 
land  grandmother  might  say. 

Which  means  that  you  remember  it. 
While  much  of  cyberspace  is  either 
faceless  or  weird,  Boston.com  is  engag¬ 
ing.  And  that’s  entertainment:  The 
service’s  depth,  breadth  and  “attitude” 
are  all  about  building  brands,  luring 
large  numbers  of  eyeballs  and  with 
them,  advertisers.  This  is  old-fash¬ 
ioned  mass  media  morphed  into  the 
’90s  with  some  assistance  from  target 
marketing,  databases  the  size  of  Fen¬ 
way  Park,  glitzy  graphics  and  interac¬ 
tive  features  to  capture  attention  and 
data. 

It’s  newspaper  new  media  as  prac¬ 
ticed  today.  The  writing  can  be  excep¬ 
tionally  strong  —  as  it  can  be  on  ser¬ 
vices  from  the  Akron  Beacon  Journal 
or  Concord  (N.H.)  Monitor. 

The  neighborhood  maps  are  good, 
too  —  although  not  as  lively  as  those 
from  the  Virginian  Pilot/Ledger  Star’s 
real  estate  classifieds. 

Like  NandO.Net  and  Pathfinder, 
Boston.com  is  pursuing  younger  users 
—  especially  the  young  adults  who 
own  the  net  and  “hang”  within  50 


Criner  (phone  609-442-0405)  and 
Wilson  (phone  609-737-7094)  are 
consultants  who  help  newspapers  with 
new  media.  E-mail:  cmrwlsnaol.com. 


miles  of  Harvard  Square. 

It’s  got  a  grab  bag  of  interactive  fea¬ 
tures  and  breaking  news  updates,  but 
none  of  the  sustained,  on-the-spot 
coverage  offered  by  the  Houston 
Chronicle’s  Virtual  Voyage. 

Its  search  engine  is  able  enough,  and 
you  can  usually  find  your  way  home. 

In  short,  Boston.com  reflects  the 
collective  wisdom  of  the  industry  (such 
as  it  is),  spiked  with  originality  and 
guts.  These  ventures  show  that  news¬ 
papers  don’t  have  to  be  a  sunset  indus¬ 
try.  They  can  compete  creatively  and 
technically  with  some  of  the  best  Web 
sites.  The  success  of  their  business 
models  remain  to  be  seen. 

As  far  as  we  can  tell,  Boston.com  is 
trying  to  position  itself  as  your  guide  to 
the  Web,  with  “you”  being  just  about 
anything  that  breathes.  This  isn’t  Ya¬ 
hoo. 

Boston.com  doesn’t  label  something 
a  cool  site.  Instead,  its  own  content  of¬ 
fers  links  to  others’  sites.  The  implicit 
assumption  is  that  Boston.com  has 
roamed  the  far  reaches  of  cyberspace 
and  is  linked  only  to  those  sites  worth 
seeing. 

So  far,  Boston.com  has  two  sources 
of  revenue:  creative  services  and  adver¬ 
tising.  It  needs  a  database  that  is  both 
wide  and  deep  in  order  to  build  the  au¬ 
dience  that  will  allow  it  to  compete  na¬ 
tionally  and  locally  for  more  ads  and 
control  its  regional  market.  And  it’s 
taken  some  steps  to  get  it. 

Its  partners  program,  for  example, 
was  created  as  a  big  tent  or  umbrel¬ 
la  for  the  region’s  many  organiza¬ 
tions,  according  to  Steve  Taylor,  the 
executive  vice  president  of  the  Boston 
Globe,  who  has  guided  Boston.com’s 
development.  All  the  25  partners  sup¬ 
ply  their  own  content;  they  can  sell  ads 
or  link  to  other  sites.  Boston.com  pro¬ 
vides  the  server  and  technical  infra¬ 


structure.  It  will  also  help  with  site  cre¬ 
ation. 

Although  local  media  were  skeptical 
at  first  about  “partnering”  with  a  com¬ 
petitor,  the  biggest  outlets  are  all  on 
board  now  as  are  museums  and  other 
cultural  institutions.  In  fact,  there’s  a 
waiting  list  for  partnerships. 

The  paper  is  trying  to  keep  its  base 
of  Globe  readers,  too. 
Boston.com  replicates  most  of 
the  print  product  every  day,  as  do  many 
other  newspaper  services.  To  secure  its 
strategic  position  as  a  news  junkies’ 
guide,  its  feature  packages  on  local 
elections  and  the  like  are  sprinkled 
with  links  to  other  Web  sites. 

To  attract  an  important  segment  of 
nonreaders,  Boston.com  created  the 
Fix,  one  of  the  few  newspaper  products 
targeting  young  adults  that  doesn’t 
look  and  feel  slightly  phony,  as  if  it 
were  produced  by  a  group  of  profit- 
hungry  40-somethings. 

That’s  probably  because  it  wasn’t. 
David  Margulius,  the  31-year-old  Stan¬ 
ford  MBA  who  heads  Boston.com,  has 
assembled  a  crew  of  20,  mostly  20- 
something  writers,  designers,  program¬ 
mers  and  marketers  for  the  service  as  a 
whole,  with  free-lancers  used  as  need¬ 
ed. 

We  weren’t  crazy  about  the  eye,  ear, 
mouth  and  brain  icons  that  take  you  to 
the  four  sections  of  the  Fix,  but  then, 
we’re  middle-aged.  Besides,  they’re  just 
one  small  part  of  a  product  with  an 
identity  that  is  so  clear  and  rich.  The 
Fix  can  easily  stand  alone  —  or  make 
the  overall  service  appear  disjointed,  as 
one  newspaper  executive  we  know  ob¬ 
served. 

There  were  several  features  we  did 
like:  the  “Buzz  Cut”  —  a  series  of  “be- 
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®  The  Fourth  Estate 

Sunshine  revisions 

THE  ADMINISTRATIVE  CONFERENCE  of  the  United  States  lost  its  fund¬ 
ing  which  brought  an  end  to  efforts  to  revamp  the  Sunshine  Act.  It  is  probably 
just  as  well.  From  what  we  have  read,  efforts  to  revamp  and  reform  would  have 
meant  reducing  the  glare  of  sunshine  on  government  deliberations  rather  than 
increasing  it. 

The  Sunshine  Act  committee  was  formed  in  February,  after  the  commission¬ 
er  of  the  Securities  and  Exchange  Commission,  Steven  M.H.  Wallman,  sent  the 
ACUS  chairwomen  a  letter  calling  for  a  review  of  the  federal  Sunshine  Act. 

Wallman,  and  the  other  agency  commissioners  who  signed  the  letter,  said  the 
act  was  not  living  up  to  its  goals  of  increasing  public  awareness  and  enhancing 
agency  decision  making.  By  impeding  the  ability  of  agency  members  to  confer 
in  private,  Wallman  and  the  others  argued  that  collegiality  was  diminished, 
chilling  their  ability  and  willingness  “to  engage  in  open  and  creative  discussion 
of  issues.” 

“The  restrictions  on  closed  meetings  under  the  act  often  encouraged  agen¬ 
cies  to  engage  in  practices  and  procedures  designed  to  avoid  triggering  the  act, 
but  which  also  frequently  entail  significant  inefficiencies,”  E&P  reported.  These 
restrictions  have  led  to  commissioners  communicating  through  memos  or  staff 
people,  and  have  resulted  in  a  less  spontaneous  exchange  of  views  during  open 
meetings,  Wallman’s  letter  stated.  In  other  words,  the  committee  would  like  the 
opportunity  to  have  more  private  meetings  before  making  decisions  public  — 
conducting  the  public’s  business  behind  closed  doors,  which  the  Sunshine  Act 
is  designed  to  prevent.  “Collegiality”  is  the  buzz  word. 

Every  small-town  board  or  committee  would  like  to  meet  informally  at  the 
country  club  or  someone’s  house  to  discuss  problems  and  issues  before  final  de¬ 
cisions  are  announced  at  an  open  meeting.  It  is  the  belief  there  that  elected  of¬ 
ficials  can  make  decisions  better  behind  closed  doors  without  the  public  butting 
in.  The  federal  government  doesn’t  need  such  small-town  politics  and  it  would 
be  bettet  to  leave  the  Sunshine  Act  alone  unless  it  can  be  truly  improved  upon. 


Ratings 

REBUKED  BY  THE  White  House,  and  practically  everyone  else  in  Washing¬ 
ton,  Energy  Secretary  Hazel  R.  O’Leary  said  she  was  embarrassed  by  the  con¬ 
troversy  surrounding  her  department’s  decision  to  monitor  press  coverage  of  the 
agency.  It  was  generally  conceded  that  the  $46,500  study  by  Carma  Interna¬ 
tional,  supposedly  rating  journalists’  performances  pro  or  con,  was  a  bust  any¬ 
way,  didn’t  make  a  helpful  contribution,  and  was  discontinued. 

It  would  be  naive  for  journalists  to  believe  that  government  agencies,  as  well 
corporate  officials,  do  not  find  some  way  to  rate  reporters  and  media.  They  do 
it  all  the  time.  And,  they  play  favorites  by  giving  interviews,  and  timing  releases 
to  get  the  most  favorable  coverage. 

The  important  thing  about  the  O’Leary  episode  is  that  from  now  on,  no  one 
is  going  to  be  so  blatant  about  it. 
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Letters  to  the  Editor 


Says  Hazelwood  decision 
did  not  mandate  censorship 


Information  about  the  plight  of  high 
school  publications  can  be  obtained 
from  the  Student  Press  Law  Center  at 
1101  Wilson  Blvd.,  Arlington,  Va. 
22209. 

Louis  E.  Ingelhart 

Ingelhart  is  vice  president  of  the  First 
Amendment  Congress. 


IT  IS  REASSURING  to  read  in  the  i 
Sept.  16  issue  of  E&P  that  agencies  are  ( 
keeping  tabs  on  the  incidences  of  cen¬ 
sorship  imposed  on  high  school  publi¬ 
cations. 

The  American  Way  stumbled,  how¬ 
ever,  by  implying  that  school  officials 
have  the  authority  to  censor  under¬ 
ground  high  school  publications. 

If  you  read  carefully  the  Hazelwood 
V.  Kuhlmeier  decision,  you  will  find  a 


)erdom. 


so  YiARf  AOO  ...  A  fight 
looms  in  Congress  over  continua¬ 
tion  of  newsprint  controls.  The 
Boren  Committee  in  the  House  re¬ 
fused  to  depart  from  its  position 
that  the  newsprint  limitation  order 
should  go  out  of  existence  Dec.  31. 
This  came  one  day  after  the  WPB 
industry  advisory  committee  made 
a  similar  recommendation.  Publish¬ 
er  witnesses  before  the  Boren  Com¬ 
mittee  had  requested  a  six-month 
extension  of  the  limitation  particu¬ 
larly  to  help  West  Coast  papers, 
which  they  said  had  been  put  in  a 
difficult  inventory  position  because 
of  the  controls. 

State  Department  relations  with 
the  press  have  reached  an  all-time 
low  and  vigorous  complaints  by  cor¬ 
respondents  have  failed  to  crack 
the  noncooperative  attitude  which 
began  with  the  elevation  of  James  F. 
Byrnes  to  the  secretaryship.  Byrnes’ 
predecessors  for  decades  followed 
the  practice  of  meeting  newsmen 
daily. 

Byrnes  discontinued  the  daily 
meetings  and  sees  the  press  once  a 
week.  On  non-conference  days, 
press  queries  are  routed  through  an 
assistant  secretary. 

From  Editor  &  Publisher 
November  24,  1945 
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specific  provision  forbidding  such  cen¬ 
sorship. 

Of  course,  school  attorneys  and  offi¬ 
cials  are  very  apt  to  ignore  it  and  blus¬ 
ter  ahead  in  an  illegal  way. 

Indeed,  Hazelwood  did  not  mandate 
that  school  officials  practice  censor¬ 
ship  of  any  school  publication;  conse¬ 
quently,  the  six  states  listed  in  the  sto¬ 
ry  have  set  aside  its  application.  More¬ 
over,  state  constitutions  providing 
greater  rights  can  also  set  it  aside. 

Many  schools  have  established  their 
student  publications  as  limited  free  fo¬ 
rums  to  assure  student  journalists  free¬ 
dom  to  discuss  many  options,  so  that 
Hazelwood  is  inoperative. 

There  are  school  officials  and  school 
boards  who  believe  in  the  First 
Amendment.  The  Mergens  case  re-es¬ 
tablished  the  forum  concept  for  high 
schools  to  push  away  the  clumsy  Hazel' 
wood  misreading  of  precedent  deci¬ 
sions. 

Even  Hazelwood  requires  school  of¬ 
ficials  to  demonstrate  a  reasonable 
pedagogical  purpose  to  justify  censor¬ 
ship. 

Courts  have  ruled  against  officials 
who  could  not  provide  such  a  purpose. 

And  other  courts  have  ruled  that 
Hazelwood  does  not  apply  in  the  spe¬ 
cific  circumstances  being  litigated. 
Once  I  served  as  an  expert  witness  in  a 
trial  wherein  the  magistrate  so  ruled. 


Corrections 

IN  THE  SEPT.  30  issue  of  E6?P,  a  ref¬ 
erence  was  incorrectly  attributed  to 
Jesse  Wong,  bureau  chief  for  the  Asian 
Wall  Street  Journal. 

The  article  stated  that  Wong  named 
the  Straits  Times  when  describing  an 
incident  in  which  Singapore’s  govern¬ 
ment  took  legal  action  against  a  news¬ 
paper  under  the  country’s  Official  Se¬ 
crets  Act. 

In  fact,  Wong  made  no  reference  to 
the  Straits  Times. 

IN  THE  OCT.  14  issue  of  E&P,  the 
name  of  a  former  editor  of  the  Daily 
Nebraskan  was  misspelled.  The  correct 
spelling  is  Jana  Pedersen. 


30,000th  API 
seminar  attendee 

JENNIFER  HILL,  ASSISTANT  busi¬ 
ness  editor  at  the  Atlanta  Journal  and 
Constitution,  was  recognized  recently  as 
the  30,000th  seminar  member  at  the 
American  Press  Institute  in  Reston,  Va. 

Hill,  who  was  given  a  certificate  rec¬ 
ognizing  her  place  in  API  history,  was 
at  API  to  attend  a  weeklong  critical 
management  skills  seminar. 
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There  are  so  many  wonderful  thii^  about  our 
market  it  takes  e^ht  daily  newspapers  to  say  them. 


Michigan  Travel  Bureau/Bcxjth  Newspapers  survey,  MORI  Research  Inc.,  1993 


Press 

Jackson  Citizen  Patriot  •  Kaiamazoo  Gazette  •  Muskegon  Chronicie  •  Saginaw  News 


We’ve  just  completed  our 
latest  research  project, 
and  it  confirmed  something 
we  were  pretty  sure  of  all 
along:  our  eight  Booth  news¬ 
papers  serve  an  affluent  and 
active  group. 

Most  of  our  readers  live  in 
single  family  homes  which 
they  own,  and  most  are  spend¬ 
ing  lots  of  money  on  upkeep 
(which  they  can  afford 
because  40%  earn  $40,0(X)  per 
year  or  more).  Nearly  eight 
out  of  ten  adults  did  home 
improvements  in  the  past  year. 
And  the  yard?  Forty-four  per¬ 
cent  of  adults  here  live  in 
homes  with  a  yard  that’s  a  half 
acre  or  more  in  size.  More 
than  one-third  need  a  riding 
lawn  mower  or  tractor  to  cut 
the  grass. 

But  Booth  market  adults 
aren’t  all  work  and  no  play. 


Michigan  resorts  areas,  but 
other  Great  Lakes  areas, 
Canada,  Florida  and  the 
Carolinas  attract  many  travel¬ 
ers,  too. 

What  do  these  busy  people 
have  in  common?  More  than 
80%  of  them  read  a  daily  or 
Sunday  Booth  newspaper  in 
the  past  week.  No  other 
media  reaches  so  many  of 
them.  If  you  would  like  to 
know  more  about  this  remark¬ 
able  market  and  all  the  great 
stuff  we  offer  free  from  our 
marketing  department,  please 
call  Bev  Ohlman,  today  at 
616/459-3824. 


Sixty-three  percent  go  to  the 
movies;  59%  like  fairs  and 
festivals;  nearly  half  are 
“power  walkers’’;  a  third  fish, 
boat  and  camp.  Golf,  hunting, 
skiing  and  snowmobiling  are 
also  popular. 

And  they  travel.  Almost 
everyone  drove  one  of  their 
1.9  cars  on  an  overnight  or 
day  trip  last  year,  averaging 
22.3  trips.  Twenty-seven  per¬ 
cent  flew,  an  average  of  4. 1 
times.  Seventy-seven  percent 
flew  to  their  vacation  destina¬ 
tion,  an  average  of  1.9  times. 

Three  out  of  four  of  our 
overnight  travelers  stayed  in  a 
hotel.  Three-in-ten  went 
camping.  One-quarter 
stayed  in  a  bed  &  break 
fast. 

Where’d  they  go?  The 
most  popular  places  this 
year  have  been 
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No  Vacation 
From  OJ. 


Associated  Press  special  correspondent  Linda  Deutsch 
ready  to  begin  her  vacation  on  Nov.  9,  after  spending 
more  than  16  months  covering  the  Simpson  murder  trial, 
when  her  telephone  rang  —  it  was  O.J.  calling 


by  Mark  Fitzgerald 

FOR  ASSOCIATED  PRESS  special 
correspondent  Linda  Deutsch,  there  is 
no  vacation  from  O.J.  Simpson  —  lit¬ 
erally. 

On  June  17,  1994,  Deutsch  was  on 
her  way  to  a  long-overdue  vacation  at 
her  mother’s  home  at  the  New 
Jersey  shore.  She  had  just 
come  off  covering  two 
marathon  trials  —  of  the 
Menendez  brothers  for  murder 
and  Rodney  King’s  arresting 
officers  for  beating  him  up  — 
and  as  she  stepped  off  a  plane 
at  Newark,  she  learned  O.J. 
Simpson’s  white  Ford  Bronco 
was  leading  a  phalanx  of  po¬ 
lice  cars  down  a  Los  Angeles 
freeway. 

Finally,  on  Nov.  9,  1995  — 
after  Simpson’s  arrest,  after 
more  than  16  months  of  court 
proceedings,  after  58  prosecu¬ 
tion  witnesses  and  49  defense 
witnesses,  after  Kato  Kaelin, 

Rosa  Lopez,  Johnnie  Cochran 
Jr.,  Mark  Fuhrman,  Marcia 
Clark,  after  the  transvestite 
shouting  in  court,  after  “If  it 
doesn’t  fit,  you  must  acquit,” 
after  the  not  guilty  verdict  — 
Deutsch  had  made  it  back  to 
Neptune,  N.J.,  for  another  try 
at  a  vacation. 

And  then  the  phone  rang. 

It  was  O.J.  Simpson. 

And  once  more,  the  AP 
correspondent  who  has  re¬ 
ported  on  the  most  sensation¬ 


al  trials  of  the  past  quarter-century  — 
from  Sirhan  Sirhan  to  Charles  Man- 
son  to  the  Menendez  brothers  —  had 
more  proof  that  the  Simpson  arrest, 
trial  and  aftermath  is  undeniably 
unique. 

In  a  recent  interview  and  speech  at 
the  Associated  Press  Managing  Editors 


convention  in  Indianapolis,  Deutsch 
reflected  on  the  Simpson  trial  and  said 
no  other  trial  she  covered  compared  to 
it  in  terms  of  either  legal  procedure  — 
or  circuses. 

Consider,  for  instance,  just  the  para¬ 
phernalia. 

“I  don’t  think  we’ve  seen  anything 
like  this  in  any  other  case,” 
Deutsch  said.  “There  were 
the  t-shirts,  the  buttons, 
there  was  even  a  Jell-O  mold, 
the  ‘Eat  It,  Ito’  Jell-O  mold. 
Now  that,  to  me,  was  the 
most  bizarre.” 

What  made  the  Simpson 
trial  unique  was  not  the 
hordes  of  journalists  covering 
it,  Deutsch  said. 

She  noted,  for  instance, 
that  there  were  at  least  as 
many  reporters  at  William 
Kennedy  Smith’s  rape  trial  in 
1994  —  including  a  writer 
from  Vatican  City’s  daily. 

And  the  Charles  Manson 
murder  trial  —  Deutsch’s  first 
big  trial  —  was  famous  for  its 
length. 

“I  thought,  nothing  could 
beat  that:  ten-and-a-half 
months.  Needless  to  say, 
Simpson  exceeded  that.  It 
^was  sixteen-and-a-half 
i:  months,”  Deutsch  said. 

Other  cases,  too,  have  vied 
for  the  title  of  “trial  of  the 
century.” 

Deutsch  was  covering  the 
Patty  Hearst  bank  robbery 
trial  in  the  late  ’70s  when  she 


“Judge  Ito  changed  dramatically  as  a  person  during  the  tri¬ 
al.  He  teas  a  more  laid-back  guy  at  the  beginning  .  ...  By 
the  end,  he  was  almost  tyrannical,” 


—  Linda  Deutsch,  Associated  Press  special  correspondent 
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Associated  Press  special  correspondent  Linda  Deutsch  said  no  other  trial  she  has  covered  compared  to  the  O.J.  Simpson  trial 
in  terms  of  either  legal  procedure  —  or  circuses.  Among  the  trials  she’s  covered:  Charles  Manson  (left)  and  William  Kennedy 
Smith  (center).  Deutsch  did  not  cover  the  trial  of  Bruno  Hauptman  (right)  —  who  was  convicted  of  kidnapping  and  killing  the 
infant  son  of  Charles  Lindbergh  —  but  some  members  of  the  press  feel  it  was  the  “trial  of  the  century.” 


met  Adele  Roger  St.  John,  the  leg¬ 
endary  Hearst  journalist  and  heir  who 
was  attending  the  trial  of  her  grand¬ 
daughter. 

Some  people  are  suggesting  this  is 
the  trial  of  the  century,  Deutsch  said. 

“She  said  to  me,  ‘Ridiculous.  The 
Lindbergh  trial.  1  was  there,  and  that 
was  the  trial  of  the  century,’  ’’  Deutsch 
recalled.  “And  to  them.  I’m  sure  it  was 
the  trial  of  the  century,  but  no  more 
than  the  next  trial  that  comes  around. 

1  tend  to  think  there  is  no  trial  of  the 
century,”  Deutsch  added. 

There  were,  to  be  sure,  more  court¬ 
room  antics  in  other  big  trials  than 
there  were  at  the  heavily  secured 
Simpson  proceedings,  she  said. 

Exhibit  A  is  the  Manson  trial. 

There  was  the  famous  stare  down 
between  Manson  and  prosecutor  Vin¬ 
cent  Bugliosi,  the  Manson  women 
devotees  who  carved  X’s  in  their  fore¬ 
heads  and  were  periodically  dragged 
out  of  court,  and  a  parade  of  oddballs, 
psychotics  and  celebrities  as  witnesses. 

One  day,  someone  began  chanting 
in  the  courtroom,  “1  am  the  whore  of 
Babylon,”  making  a 
reference  to  Apoc¬ 
alypse  in  the  Bible. 

The  woman  was 
dragged  out,  and 
Deutsch  went  to 
check  with  police 
about  the  arrest. 

Out  in  the  hall. 


Deutsch  said,  the  law  enforcement  of¬ 
ficer  told  reporters,  “We  checked  the 
Babylon  Police  Department  and  they 
don’t  have  a  rap  sheet  on  her. 

“Had  it  been  televised,  I’m  sure  this 
country  would  have  stopped,”  Deutsch 
said  of  the  Manson  trial.  “And  the  rea¬ 
son  was  —  every  witness  was  Kato 
Kaelin.” 

Indeed,  television  —  and  Judge 
Lance  Ito’s  personality  —  changed 
everything  for  reporters  covering  the 
Simpson  trial,  Deutsch  said. 

“There  were  too  many  restrictions 
[placed  on  the  press]  because  of  TV,” 
Deutsch  said. 

For  one  thing,  TV  led  Judge  Ito  to 
impose  increasingly  strict  standards  of 
courtroom  behavior  on  journalists  and 
other  spectators.  “Judge  Ito  changed 
dramatically  as  a  person  during  the  tri¬ 
al,”  Deutsch  said.  “He  was  a  more  laid- 
back  guy  at  the  beginning  ....  By  the 
end,  he  was  almost  tyrannical.” 

Ito  threw  out  a  few  reporters  during 
the  trial  for  crimes  as  petty  as  chewing 
gum  —  and  he  monitored  the  specta¬ 
tors  through  his  own  hidden  TV  moni¬ 


tor  and  a  ceiling  camera  he  could  aim 
with  a  joystick. 

“After  awhile,  we  were  afraid  to 
breathe.  We  couldn’t  even  write  notes 
to  each  other,  nothing,”  she  said. 

And  the  security  gauntlet  was  never 
ending,  even  for  a  regular  like  Deutsch. 

“The  day  was  particularly  long,”  she 
said.  “At  7:30  [a.m.j,  1  would  get  to  the 
courthouse.  And  we  were  required 
every  day  to  get  passes  —  even  though 
we  had  assigned  seats  and  everybody 
knew  us.  It  was  like  a  reign  of  terror.” 

Security  around  Simpson  extended 
even  to  Deutsch  and  other  reporters. 
She  said,  “in  spite  of  the  fact  that  1 
told  the  deputies  no  reporter  ever 
killed  a  good  story.” 

One  burden  for  a  wire  service  re¬ 
porter  like  Deutsch  was  the  long  court¬ 
room  hours  Ito  insisted  upon. 

“1  had  to  have  a  story  in  New  York 
by  1  p.m.,  which  means  1  needed  to  get 
it  to  my  L.A.  editor  by  12:45,”  Deutsch 
said.  And  yet,  Ito  did  not  end  the 
morning  session  until  noon  —  and 
court  began  promptly  at  1:30.” 

Deutsch  had  the  assistance  of  a  staff 
that  was  watching 
the  trial  in  her 
courthouse  office, 
and  assembling 
relevant  back¬ 
ground  or  gather¬ 
ing  comments 
from  experts  and 
legal  observers  as 


“Had  it  been  televised,  Tm  sure  this  country 
would  have  stopped,”  Deutsch  said  of  the  Manson 
trial.  “And  the  reason  was  —  every  witness  was 
Kato  Kaelin.” 


10 


EditorfifPublisher  •  November  25.  1995 


needed.  They  also  occasionally 
checked  her  notes  against  the  court 
transcript.  Often,  AP  reporter  Michael 
Fleeman  would  cover  the  start  of  the 
afternoon  session  so  that  Deutsch 
could  update  her  first  “AMer.”  At  the 
first  afternoon  break,  Deutsch  would 
be  back  in  the  courtroom.  “The  day 
usually  ran  until  7:30  [p.m.],”  she  said. 
“It  just  took  over  my  life.”  The  Simp¬ 
son  trial  working  day,  she  said,  was  far 
longer  than  any  other  trial. 

Television  also  changed  everybody  at 
the  Simpson  trial  in  a  way  Deutsch 
said  she  had  not  seen  on  any  other  big 
case.  “Without  television,  the  witness¬ 
es  might  have  been  different,”  she  said. 
“They  were  all  playing  with  their  eye 
to  future  bookings  ...  to  future  roles 
they  might  get  in  the  movies  ....  The 
defense  was  playing  to  the  second  jury 
at  first  and  then  they  were  playing  to  a 
public  that  would  play  a  part  in  deter¬ 
mining  how  the  public  would  accept 
O.J.’s  future  life.” 

Itp,  too,  was  simply  star-struck, 
Deutsch  said.  Even  towards  the  end  of 
the  trial,  as  the  judge  became  harsher 
on  courtroom  behavior  and  more  insis¬ 
tent  that  the  attorneys  move  things 
along,  “He  had  celebrities  into  his 
chambers  to  the  end,”  she  said. 

There  was  one  other  big  difference 
between  the  Simpson  trial  and  all 
those  other  big  trials,  Deutsch  said: 
The  defendant. 

“This  was  the  most  famous  man  ever 
charged  with  murder  in  this  country,” 
Deutsch  said.  “In  the  courtroom,  he 
was  a  very  confident  defendant.  O.J  . . .  . 
was  probably  the  most  confident  de¬ 
fendant  I’ve  ever  seen.” 

He  is  also,  he  says,  something  of  a 
fan  of  Deutsch’s  reporting. 

“1  want  to  say  thank  you  because  the 
one  thing  that  was  consistent  through¬ 
out  this  ordeal  was  that  you  seemed  to 
be  fair,”  Simpson  told  Deutsch  in  the 
first  of  two  back-to-back  telephone 
calls  to  the  reporter  on  her  vacation. 

Still,  that  gratitude  apparently  only 
goes  so  far:  Simpson  refused  to  answer 
any  of  Deutsch’s  questions  that 
touched  on  unresolved  mysteries  of  his 
behavior  on  the  night  of  the  murder. 

After  the  vacation,  there  is  more 
Simpson  ahead  for  Linda  Deutsch.  She 
and  Michael  Fleeman  have  written 
Verdict:  The  Chronicle  of  the  O.J. 
Simpson  Trial  and  there  is  a  book  tour 
ahead. 

“1  think  I’m  going  to  be  living  O.J. 
Simpson  for  a  while,”  she  said. 


AP  resolutions  for  *96: 
better  writing,  harder 
edge  to  state  news 

Coverage  of  Olympics  also  discussed 


by  Mark  Fitzgerald 

IN  THE  OLYMPIC  and  presidential 
election  year  of  1996,  the  Associated 
Press  intends  to  improve  news  and 
sportswriting,  give  a  harder  edge  to 
state  and  regional  reporting  and  move 
voting  and  sporting  results  faster,  its 
top  executives  say. 

In  a  report  to  the  recent  Associated 
Press  Managing  Editors  convention  in 
Indianapolis,  managers  of  the  nation’s 
largest  wire  service  repeatedly  empha¬ 
sized  initiatives  to  sharpen  the  writing 
of  their  reporters  —  especially  at  the 
state  level. 

Veteran  national  political  writer 
Walter  Mears  will  be  the  most  promi¬ 
nent  of  several  AP  staffers  working  at 
state  bureaus  to  improve  writing,  AP 
vice  president  and  executive  editor 
William  E.  Ahearn  said. 

State  reports  will  also  take  on  a 


"Hard-edged  journalism  on  a  state  level 
has  been  a  prime  goal  of  AP.” 

—  William  E.  Aheam,  vice  president 
and  executive  editor,  Associated  Press 


sharper  journalistic  edge,  Ahearn  said. 

“Hard-edged  journalism  on  a  state 
level  has  been  a  prime  goal  of  AP,” 
Ahearn  said. 

In  addition,  AP  will  introduce  re¬ 
gional  reporting,  beginning  with  a 
dozen  western  states,  he  said. 

AP  is  also  promising  election-year 
coverage  with  more  enterprise  report¬ 
ing. 

“We  will  track  trends  from  the  grass 
roots  up,”  said  managing  editor  Darrell 
Christian.  “And  coverage  of  election 
nights  themselves  will  be  more  sophis¬ 
ticated,  more  oriented  to  the  ‘why’ 
than  the  ‘what.’  ” 

AP  intends  to  expand  its  use  of  exit 
polls  and  speed  up  projections,  he  said. 

“That  means  you  will  get  faster  calls 
on  the  winners  and  losers  —  some  al¬ 
most  as  the  polls  close  —  and  smarter 
journalism  that  focuses  on  why  the 
voters  did  what  they  did,”  Christian 
said. 

Speed  will  be  a  big  factor  in  report¬ 
ing  this  year’s  Summer  Olympics  in  At¬ 
lanta,  as  well,  said  AP  sports  editor 
Terry  Taylor. 

“This  (Olympic  year]  we  don’t  have 
to  cross  the  ocean  or  pay  $25  for  a  Piz¬ 
za  Hut  pizza,  as  we  did  in  [the  1992 
Summer  Games  in]  Barcelona.  This 
will  be  a  home  Olympics.  But  in  many 
ways,  Atlanta  will  be  a  harder 
Olympics  to  cover,”  Taylor  said. 

The  reason:  AP  will  lose  the  over¬ 
seas  time  differential. 

“Finals  in  all  the  glamour  events  will 
fall  right  on  East  Coast  deadlines  — 
between  10  p.m.  and  midnight,”  she 
said. 

In  addition  to  selecting  its  writing 
staff  on  the  basis  of  their  speed,  AP 
has  been  working  with  the  Atlanta  or¬ 
ganizing  committee  on  a  computerized 
delivery  system  that  will  move  results 
and  statistics  without  requiring  the 
wire  service  to  format  the  data  first, 
Taylor  said. 

(See  Resolutions  on  page  39) 

11 


Editor6?Publisher  •  November  25,  1995 


Journalist 
As  Advisor 

Newspeople  are  expected  to  remain  emotionally  detached,  but 
readers  tend  to  cast  personal  finance  writers  as  money  managers 


by  Tony  Case 

THOSE  WHO  WRITE  about  person¬ 
al  finance  are  faced  with  a  curious 
dilemma:  As  journalists,  they’re  sup¬ 
posed  to  remain  objective,  emotionally 
detached  from  their  subjects  and  their 
readers. 

Yet,  the  unique,  advisory  nature  of 
this  beat  too  often  puts  these  reporters 
in  the  decidedly  intimate  role  of  mon¬ 
ey  manager. 

“While  we  can  educate  people  to  a 
degree,  no  other  section  of  the  news¬ 
paper  is  asked  to  make  decisions  for 


people  —  nor  should  u/e,”  Jodi  Schnei¬ 
der,  local  business  editor  of  the  Wash¬ 
ington  Post,  told  fellow  Society  of 
American  Business  Editors  and  Writers 
members  meeting  last  month  in 
Boston. 

“We’re  a  newspaper.  We  print  infor¬ 
mation.  We  put  the  news  out  there  and 
hope  readers  can  use  it  to  make  deci¬ 
sions  about  their  lives.” 

Personal  finance  reporters  at  news¬ 
papers  have  a  challenge  that  alludes 
their  colleagues  at  consumer  magazines 
and  newsletters,  Schneider  observed. 
Unlike  other  periodicals,  daily  news¬ 
papers  aren’t  specialized  in  their  cover¬ 
age,  so  financial  writers  find  them¬ 
selves  competing  with  hard  news  and 
gossip  columns  for  the  consumer’s  at¬ 
tention. 

Newspapers  have  long  used  financial 


advisors  to  explain  the  markets  and  to 
offer  investing  tips  in  bylined  columns. 
But  to  avoid  journalistic  conflicts,  edi¬ 
tors  increasingly  are  insisting  that  only 
professional  reporters  write  about  per¬ 
sonal  finance.  The  Boston  Globe,  for 
instance,  now  employs  only  newspeo¬ 
ple  on  its  financial  pages.  SABEW  dis¬ 
courages  the  use  of  nonjournalists,  as 
well. 

Fortune  contributing  writer  Joseph 
Nocera,  whose  work  has  appeared  in 
the  Wall  Street  Journal,  New  York 
Times  and  elsewhere,  doesn’t  agree 
with  such  restrictions. 


Why  is  it  permissible,  he  asked,  for  a 
journalist  to  quote  a  trader  as  recom¬ 
mending  a  particular  stock  in  a  news 
story,  when  it’s  verboten  for  an  invest¬ 
ment  expert  to  offer  guidance  in  his 
own  piece? 

Ted  Miller,  editor  of  Kiplinger’s  Per¬ 
sonal  Finance,  pointed  out  that  there’s 
a  world  of  difference  between  a  re¬ 
porter  quoting  an  analyst  in  a  news  ar¬ 
ticle  and  a  money  manager  sharing  his 
wisdom  in  an  opinion  column.  The 
journalist  owes  his  to  the  reader.  Miller 
explained,  whereas  the  financial  plan¬ 
ner’s  loyalty  lies  with  the  investor. 

“That’s  not  just  written  in  a  code  of 
ethics  somewhere  —  that  is  his  fiducia¬ 
ry  responsibility,”  he  said. 

Because  newspeople  are  presumed 
to  be  disinterested.  Miller  held,  readers 
might  assume  that  a  fund  manager  — 


whose  advice  is  indisputably  biased  — 
is  also  disinterested. 

Nocera  argued  that  the  notion  of  a 
dispassionate  personal  finance  journal¬ 
ist  simply  doesn’t  fly. 

“You  don’t  want  somebody  who’s  dis¬ 
interested  telling  you  what  to  do  with 
your  money  —  you  want  them  to  be 
interested,”  Nocera  told  SABEW  mem¬ 
bers. 

“Objective  journalism  doesn’t  work 
in  personal  finance  journalism.” 

To  avoid  potential  conflicts,  news¬ 
papers  such  as  the  Washington  Post  re¬ 
quire  their  business  staffers  to  disclose 
the  investments  they  have,  allowing 
editors  to  determine  whether  there’s 
impropriety  before  making  assign¬ 
ments. 

Nocera  noted  this  policy  differs  from 
that  which  is  applied  to  the  money 
manager,  who’s  encouraged  to  own  a 
stake  in  the  investments  he  recom¬ 
mends. 

“I’m  not  saying  that  as  a  journalist, 
you  should  go  out  and  buy  all  the  stock 
you  recommend,”  he  said.  “But  there’s 
something  to  be  said  for  listening  to 
advice  from  people  who  have  money  at 
stake.” 

Nocera  related  that  Norman  Pearl- 
stine,  now  Time  Warner’s  editor  in 
chief,  claimed  not  to  have  invested  in 
the  stock  market  during  his  editorship 
of  the  Wall  Street  Journal.  Nocera 
called  this  “nuts.” 

“The  experience  of  owning  stock 
helps  form  the  way  you  write  about  it 
and  makes  you  more  empathetic  to¬ 
ward  your  readership,”  he  maintained. 

“On  the  one  hand,  yes,  worry  about 
the  person  covering  Mobil  having  Mo¬ 
bil  stock.  But  it  seems  to  me  that  peo¬ 
ple  covering  personal  finance  should 
not  be  so  lily-pure  that  they’re  not  in 
the  market,  that  they  can’t  be  in  the 
market  because  its  wrong  somehow.  To 
me,  it’s  wrong  to  be  out  of  the  market.” 


‘‘You  don^t  want  somebody  who’s  disinterested 
telling  you  what  to  do  with  your  money  —  you 
want  them  to  be  interested,”  Nocera  told  SABEW 
members.  “Objective  journalism  doesn’t  work  in 
personal  finance  journalism.” 
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Bad  Managers 

Who  Produce 
Good  Results 

A  successful  newspaper  must  weed  them  out,  according  to 
USA  Today  president  and  publisher  Tom  Curley,  who  relates 
how  the  self-examination  process  is  improving  the  paper 


by  M.L.  Stein 

A  MAJOR  MARK  of  a  successful 
newspaper  is  getting  rid  of  bad  man¬ 
agers  who  produce  good  results,”  said 
Tom  Curley,  president  and  publisher  of 
USA  Today. 

Bad  managers  who  get  bad  results 
were  dealt  with  quickly  on  the  national 
daily,  but  for  years,  operations  people 
defended  abrasive  managers  who  un¬ 
dermined  employee  morale  while  turn¬ 
ing  in  high  performances,  he  recalled 
in  a  speech  to  the  Pacific  Northwest 
Newspaper  Association  in  Seattle. 

“Perhaps  this  is  the  biggest  change 
at  USA  Today,”  Curley  stated.  “We’ve 
come  to  understand  exactly  how  much 
damage  a  bad  manager  can  do.  We’ve 
also  come  to  appreciate  how  many- 
good  people  can  produce  good  results, 
so  we  expect  people  to  do  good  work 
and  work  well,  too.  We’re  spending  a 
lot  of  time  learning  how  to  get  good 
results  and  work  better.” 

This  approach  has  led  to  the  dis¬ 
missal  of  a  half  dozen  USA  Today  man¬ 
agers,  who  Curley  contends,  were  sub¬ 
verting  the  paper’s  values. 

“Too  many  organizations  still  toler¬ 
ate  these  kinds  of  people,”  he  said. 
“Our  mantra  is  to  replace  high-mainte¬ 
nance  people  with  high-impact  people 
who  make  a  difference  in  the  market¬ 
place.  Trade  enough  high-maintenance 
people  for  high-impact  people  and 
your  organization  can  fly.” 

The  policy,  according  to  Curley,  is 
part  of  USA  Today’s  effort  to  define 
success  at  a  time  when  newspapers  are 
beset  with  problems  of  declining  read¬ 
ership,  tough  competition  in  the  mar- 
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“Our  mantra  is  to  replace  high' 
maintenance  people  with  high-impact 
people  who  make  a  difference  in  the  mar¬ 
ketplace.  Trade  enough  high- 
mainterumce  people  for  high-impact  peo¬ 
ple  and  your  organization  can  fly.” 

—  Tom  Curley,  USA  Today  president  and 
publisher 


ketplace,  sky-high  newsprint  prices  and 
audience  targeting. 

Newspapers,  he  argued,  should 
think  of  success  in  terms  of  the  whole 
company,  not  just  the  circulation,  news 
or  advertising  departments. 


Curley  said  his  travels  throughout 
the  country  have  convinced  him  that 
few  newspapers  “have  the  courage  to 
define  success.  Most  don’t  understand 
the  significance  of  the  changing  issue 
they  are  facing.  Some  are  unwilling  to 
or  unable  to  take  on  their  internal 
turfs.  Others  already  are  too  weak  to 
generate  the  resources  internally.” 

After  USA  Today  became  profitable, 
the  speaker  related,  it  began  a  self-ex¬ 
amination  process,  starting  with  the 
question:  “What  would  success  look 
like  as  we  turned  twenty?” 

First,  Curley  said,  the  paper  hired 
the  ad  agency  BBDO  to  study  the  me¬ 
dia  marketplace,  which  included  a 
5,000-person  interview  study  of  the  na¬ 
tion’s  media  consumption  habits. 

One  result  of  the  survey  was  a  deci¬ 
sion  for  a  major  investment  in  an  on¬ 
line  service  that  now  has  more  than  70 
employees  and  a  popular  site  on  the 
World  Wide  Web,  he  noted. 

Defining  success  came  almost  in¬ 
stantly,  Curley  said,  but  getting  a  “buy- 
in”  from  all  departments  took  30  days. 

The  initial  phase  of  USA  Today’s 
success,  he  continued,  was  creating  a 
high-quality,  state-of-the-art  printing 
distribution  network  followed  by  a 
marketing  drive  to  become  profitable. 

“The  first  two  phases  took  us  longer 
than  we  would  have  preferred,  but 
everyone  in  every  job  knew  the  desti¬ 
nation,”  Curley  said.  “We  never  have  a 
problem  with  people  being  on  different 
pages.  We  only  allow  one  page  in  our 
playbook.” 

Phase  three,  market  leadership,  is 


(See  Results  on  page  39) 
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Three-Year 
Deal  At 

Washington  Post 

Guild  signs  new  contract  after  seven  months  of  negotiations 


by  Debra  Qersh  Hernandez 

AFTER  SEVEN  MONTHS  of  negoti¬ 
ations,  the  Washington  Post  and  the 
Washington-Baltimore  Newspaper 
Guild  have  signed  a  new  three-year 
contract. 

The  two  sides  were  close  to  an 
agreement  a  few  weeks  ago,  but  were 
deadlocked  over  when  second-  and 
third-year  pay  raises  would  go  into  ef¬ 
fect  and  how  much  money  the  compa¬ 
ny  would  allow  for  mileage  reimburse¬ 
ment  (E&P,  Oct.  28,  p.  32). 

A  federal  mediator  was  called  in 
during  the  final  weeks,  and  although 
helpful,  she  was  not  present  when  the 
final  agreement  was  reached. 

The  agreement,  which  was  approved 


101-14  by  Guild  membership,  calls  for 
wage  increases  to  be  divided,  with  half 
($10.50)  received  in  May  and  the  oth¬ 
er  half  in  November  for  both  1996  and 
1997. 

The  company  had  wanted  the  raises 
to  date  to  the  contract  signing,  and  the 
WBNG  wanted  them  to  begin  in  July, 
when  the  last  contract  expired. 

The  earlier  payout,  the  union  esti¬ 
mated,  will  mean  an  average  of  an  ad¬ 
ditional  $702  per  employee. 

First-year  wage  increases  for  staffers 
working  30  hours  a  week  or  more  will 
be  paid  in  a  lump  sum  of  $2,000,  which 
can  be  put  into  the  Post’s  401  (k)  pro¬ 


gram.  Guild-covered  employees  who 
work  less  than  30  hours  per  week  will 
receive  $1,600  in  the  first  year,  and  part- 
timers  who  work  at  least  30  hours  a 
week  will  get  full-time  health  benefits. 

In  addition,  the  contract  boosts  the 
company’s  matching  contribution  to 
the  savings  plan  from  4%  to  4.5%. 

The  Guild  and  the  Post  agreed  to 
keep  the  mileage  reimbursement  at 
34<£,  until  the  IRS  catches  up,  at  which 
point  it  will  keep  pace  with  the  federal 
allowance. 

The  Post  had  sought  to  reduce  the 
mileage  reimbursement  to  300,  which 
is  the  maximum  currently  allowed  by 
the  IRS. 

“This  was  a  really  gruesome  experi¬ 
ence  for  the  entire  bargaining  team,” 


WBNG  administrative  officer  Carol 
Rosenblatt  said  of  the  seven  months  of 
negotiations.  “We  are  glad  that  the 
process  is  over. 

“We  feel  that  we  were  able  to  im¬ 
prove  upon  what  was  offered  on  Sep¬ 
tember  29th  [when  the  Post  made  its 
final  offer],”  she  said.  “There’s  no  ques¬ 
tion  we  wish  that  some  of  the  contrac¬ 
tual  changes  were  not  there,  but  we 
feel  that  we  did  the  best  that  we  could. 
Our  goal  was  to  protect  the  members, 
and  we  did,  and  we  improved  some 
things,  as  well.” 

Despite  the  changes  from  the  Post’s 
Sept.  29  offer,  Rosenblatt  explained 


that  the  negotiating  team  “had  to  de¬ 
cide  whether  hanging  out  there  longer 
would  produce  further  changes.  The 
feeling  of  the  negotiating  team,  and 
they  did  recommend  the  contract,  was 
that  it  was  up  to  the  members.” 

Although  only  115  of  the  1,350 
Guild-covered  staffers  voted,  Rosen¬ 
blatt  said  “the  majority  of  the  member¬ 
ship  felt  that  since  the  negotiating 
team  recommended  it,  it  was  pretty 
much  a  finished  product.” 

A  parallel  issue,  separate  from  the 
contract  but  negotiated  during  the  last 
few  sessions,  is  the  Post’s  buyout  plan 
for  staffers  in  the  advertising  and  ac¬ 
counting  departments. 

The  buyout  offer  is  available  to  some 
150  Post  employees,  who  can  choose  to 
retire  early,  resign  or  switch  to  part- 
time  status. 

“I  think  they  expect  there  will  be 
some  people  who  take  this,”  Rosenblatt 
said,  noting  that  the  new  contract  in¬ 
cludes  enhanced  early  retirement  pro¬ 
visions. 

Post  vice  president/industrial  rela¬ 
tions  and  environmental  services 
Franklin  j.  Havlicek  called  the  process 
“one  of  the  most  intense  negotiations 
the  Post  has  experienced.” 

“The  result  is  an  agreement  that  will 
certainly  create  a  very  new  work  envi¬ 
ronment  for  all  Guild-represented  em¬ 
ployees  at  the  Post  for  many  years,”  he 
said. 

Among  the  changes  creating  that 
new  environment,  Havlicek  explained, 
are  provisions  excluding  90  positions, 
including  55  newsroom  editors,  from 
the  agreement;  allowing  work  assign¬ 
ments  to  be  shifted  across  departmen¬ 
tal  and  union  jurisdictional  lines  with¬ 
out  restriction;  and  allowing  the  Post 


“What  we  tried  to  do  here  is  to  create  a  kind  of 
post-industrial  labor  contract,  where  the  old 
industrial  labor  union  model  has  been  brought  up 
to  date  in  sweeping  fashion,”  he  explained. 
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Reuters 

Correspondent 

Acquitted 

Faced  charges  in  Turkey  based  on  information  in  her  stories 


by  Shawn  Olson 

A  TURKISH  STATE  security  court  in 
Istanbul,  on  Nov.  9,  acquitted  a 
Reuters  correspondent  Aliza  Marcus 
on  charges  of  inciting  racial  hatred  in 
her  reporting  —  under  Article  312  of 
the  Turkish  Penal  Code.  She  was  to 
face  three  years  in  prison  if  convicted. 

The  charges  against  Marcus,  a  New 
Jersey  native,  were  based  on  a  1994  ar¬ 
ticle  she  wrote  about  Turkish  military 
operations  against  rebel  Kurds  in 
southeast  Turkey.  The  article  was  pub¬ 
lished  in  a  Turkish  newspaper. 

“We  are  delighted  with  the  outcome, 
which  is  a  complete  vindication  for  Al¬ 
iza  Marcus  personally  and  endorses 
Reuters’  reputation  for  editorial  inde¬ 
pendence  and  accuracy,”  said  Reuters 
Editor  in  Chief  Mark  Wood. 

Marcus  said  she  was  very  happy  with 
the  court’s  decision  and  now  she  could 
“just  concentrate  on  work.” 

“The  psychological  pressure  of  being 
on  trial  was  tremendous,”  she  added.  “I 
didn’t  realize  how  much  stress  I  was 
under.” 

The  charges  against  Marcus  origi¬ 
nated  when  the  Turkish  government 
was  looking  for  evidence  in  a  case  it 
was  pursuing  against  the  pro-Kurdish 
newspaper,  Ozgur  Ulke,  a  Reuters  sub¬ 
scriber.  The  security  court  found  an  ar¬ 
ticle  with  Marcus’  byline,  published  in 
November  1994,  which  described  the 
Turkish  army’s  tactics  of  burning  evac¬ 
uating  Kurdish  villages  as  part  of  an 
overall  military  campaign  to  quell  the 
11-year  Kurdish  rebellion. 

Charges  were  filed  against  Marcus 
in  July  and  authorities  did  not  notify 
her  of  the  charges  until  September. 

The  prosecution  asked  for  an  acquit¬ 
tal  of  Marcus  based  on  what  it  called 
insufficient  evidence  with  no  intent  to 


Reuters  correspondent  Aliza  Marcus  is 
all  smiles  holding  a  flower  outside  an 


Istanbul  court,  after  the  tribunal 
unanimously  acquitted  her.  In  the 
background  are  bureau  chief  Jonathan 
Lyons  and  a  colleague  of  Marcus. 


commit  a  crime.  However,  it  is  be¬ 
lieved  that  the  publicity  surrounding 
the  case  prompted  the  Turkish  govern¬ 
ment’s  decision  to  stop  pursuing  the 
case. 

In  a  letter  to  Turkish  and  U.S.  gov¬ 
ernment  agencies  dated  Sept.  21,  Com¬ 
mittee  to  Protect  Journalists’  executive 
director  William  Orme  protested  the 
charges  against  Marcus.  Walter 
Cronkite,  honorary  chairman  of  the 
Committee  to  Protect  Journalists,  also 
intervened  on  the  correspondent’s  be¬ 
half  when  he  met  personally  in  Ankara 
with  Turkish  Prime  Minister  Tansu 
Ciller. 

In  his  meeting  with  Ciller,  Cronkite 
told  her,  “Turkey’s  international  image 


as  a  democratic  nation  will  be  badly 
battered  if  the  prosecution  of  Ms.  Mar¬ 
cus  moves  forward.” 

Several  U.S.  congressmen,  including 
Senator  Bill  Bradley  (D.-N.J.),  Senator 
Alfonse  D’ Amato  (R-N.Y.)  and  Repre¬ 
sentative  Robert  Menendez  (D-N.J.), 
also  signed  a  letter  protesting  the 
charges.  The  letter  was  drafted  by 
Mike  Amitay,  staff  advisor  for  the 
Commission  on  Security  and  Cooper¬ 
ation  in  Europe,  an  independent 
agency,  which  monitors  implementa¬ 
tion  of  the  Helsinki  Principles. 

The  acquittal  coincided  with  the  re¬ 
cent  amendment  to  Article  8,  Turkey’s 
anti-terrorist  law  which  makes  it  illegal 
to  insult  the  prophet  Mohammed  and 
to  spread  separatist  propaganda.  Over 
the  last  four  years.  Article  8  has  been 
used  to  shut  down  and  prosecute  Kur¬ 
dish  and  left-wing  publications. 

The  recent  amendment  and  release 
of  prisoners  charged  under  Article  8 
was  described  by  Amitay  as  “pure  poli¬ 
tics.”  The  moves  were  done,  Amitay 
declared,  to  secure  an  upcoming  cus¬ 
toms  union  vote  with  the  European 
Union.  (The  customs  union  would 
make  Europe’s  markets  more  accessible 
to  Turkey  by  reducing  import  taxes  and 
restrictions.) 

Reading  from  a  statement  reacting 
to  Turkey’s  reforms,  Amitay  said,  “Giv¬ 
en  the  high  priority  Turkish  political 
leaders  have  placed  on  entry  into  the 
European  Customs  Union,  recent  re¬ 
forms  and  release  of  prisoners  convict¬ 
ed  under  Article  8  reflect  more  of  a 
commitment  to  good  public  relations 
than  to  newfound  principles  of  democ¬ 
racy.”  Amitay  said  the  new,  amended 
version  of  Article  8,  where  intent  must 
be  proven  by  prosecutors,  was  already 
being  used  by  Turkish  prosecutors  for 
arrests.  BE^P 
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Labor  unrest 

continues 

at  Detroit  papers 

IT’S  BEEN  FOUR  months  since  2,500  union  workers  walked 
off  their  jobs  at  the  Detroit  News  and  Detroit  Free  Press,  but 
labor  unrest  shows  no  signs  of  calming  down. 

Among  the  developments  in  recent  days: 

•  The  unions  launched  a  weekly  paper,  the  Detroit  Sunday 
Journal,  on  Nov.  19. 

The  nonprofit  paper,  funded  by  the  Metropolitan  Council 
of  Newspaper  Unions  and  other  unions,  will  have  a  distribu¬ 
tion  of  300,000,  the  unions  said. 

The  Free  Press  quoted  this  reaction  from  Frank  Vega,  chief 
executive  officer  of  Detroit  Newspapers,  the  agency  that  runs 
production  and  business  operations  of  both  dailies:  “Good. 
Let  them  see  how  much  newsprint  costs.” 

•  Detroit  Newspapers  filed  a  RICO  (Racketeer-Influenced 
and  Corrupt  Organizations  Act)  lawsuit  against  the  six  strik¬ 
ing  unions,  alleging  the  strikers  have  used  violence  and  in¬ 
timidation  during  the  strike. 

“The  newspaper  unions  commenced  and  have  continued  a 
campaign  to  threaten,  intimidate  and  harass  carriers  and 
others  doing  business  with  DNA  (Detroit  Newspapers 
Agency)  and  have  engaged  in  an  ongoing  pattern  of  acts  of 
extortion,  robbery,  arson  and  interference  with  commerce,” 
the  lawsuit  states. 

A  spokesman  for  the  union  coalition  said  it  would  have  no 
immediate  comment. 

The  management  lawsuit  is,  in  effect,  a  countersuit  to  the 
$30  million  suit  the  unions  filed  against  Detroit  Newspapers 
on  Oct.  2.  That  suit  alleged  management  conspired  with  its 
private-security  companies  and  the  Sterling  Heights,  Mich., 
police  to  “intimidate  and  harass”  strikers. 

•  Violence  continues  to  be  a  weekend  routine  at  the  gates 
of  the  newspapers’  several  distribution  centers.  On  Nov.  1,  a 
pipe  bomb  exploded  in  a  Detroit  Free  Press  vending  box  and 
a  second  pipe  bomb  was  found  undetonated  in  another  hon¬ 
or  box  the  same  night.  Vandalism  disables  an  average  of 
2,000  honor  boxes  every  week,  Detroit  Newspapers  officials 
say. 

The  papers  operate  about  7,500  boxes  in  the  metropolitan 
Detroit  area. 

Annenberg  grant 
now  is  fulfilled 

THE  ANNENBERG  FOUNDATION  grant  that  funds  the 
Annenberg  Washington  Program  has  been  fulfilled. 

The  program  was  created  in  1983  to  provide  a  neutral  fo¬ 
rum  in  Washington  for  exploration  of  communications  is¬ 
sues. 

When  former  FCC  chairman  Newton  N.  Minow  took  over 
as  director  in  1986,  Walter  H.  Annenberg  committed  to  fund 
the  program  for  10  years,  which  expires  next  June. 

The  program  has  worked  with  31  fellows  and  held  325 
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meetings  and  has  produced  and  distributed  more  than  156 
publications  to  individuals  and  colleges  and  universities. 
Some  17,500  people  have  attended  Annenberg  Program 
events,  including  more  than  300  college  professors. 

The  program  is  slated  to  continue  through  May  1996,  after 
which  it  will  be  partnered  by  the  Annenberg  Foundation  and 
the  Annenberg  School  of  Communication  at  the  University 
of  Pennsylvania. 

The  new  program  is  slated  to  be  directed  by  the  school 
dean,  Kathleen  Hall  Jamieson,  and  moved  to  an  office  in  the 
National  Press  Building. 

The  new  program  likely  will  diversify  its  funding  through 
corporate  contributors  and  other  foundations,  many  of  whom 
already  are  committed. 
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On 

The  Rocks 

Crash  courses  to  train  minority  journalists  hover  near  death; 
lack  of  money,  not  lack  of  success,  is  the  main  problem 


by  Ron  Chepesiuk 
and  Larry  Timbs 

AN  INTENSIVE  SUMMER  workshop 
that  has  trained  nearly  half  of  the  mi¬ 
norities  in  newspaper  newsrooms 
around  the  state  is  near  death  at  the 
University  of  South  Carolina. 

Meanwhile,  a  similar  workshop  at 
Ohio  University  was  suspended  again 
this  year  —  after  helping  people  of  col¬ 
or  find  jobs  in  America’s  predominant¬ 
ly  white  newsrooms  for  six  years  —  and 
efforts  to  resurrect  it  have  failed  since 
funding  from  the  Freedom  Forum 
forced  its  suspension  in  the  summer  of 

1994. 

Both  workshops  were  designed  to 
train  minorities  as  entry-level  newspa¬ 
per  journalists,  in  keeping  with  the 
American  Society  of  Newspaper  Edi¬ 
tors’  16-year-old  goal  of  increasing  mi¬ 
nority  representation  in  newsrooms  to 
the  proportions  of  the  society  overall. 

Despite  the  goal,  and  the  industry’s 
frequently  stated  intent  to  have  news¬ 
rooms  mirror  the  populations  they  re¬ 
port  on,  both  workshops  have  strug¬ 
gled  for  funds  after  seed  money  from 
newspaper  foundations  dried  up  — 
largely  because  newspapers  themselves 
failed  to  pick  up  the  slack. 

The  South  Carolina  workshop  has 
been  and  continues  to  be  supported  by 
Knight-Ridder  Inc.,  owner  of  papers  in 
Columbia  and  Myrtle  Beach,  S.C.,  and 
in  Charlotte,  N.C.;  McClatchy  News¬ 
papers,  owner  of  dailies  in  Rock  Hill, 
Hilton  Head  and  Beaufort,  S.C.;  and 
Cox  Newspapers’  Atlanta  Journal  and 
Constitution  in  Georgia.  But  this  year, 
newspapers  that  had  supported  the 
workshop  dropped  out,  McNeely  said 

Timbs  is  an  associate  professor  of  mass 
communication,  and  Chepesiuk  teaches 
journalism  on  the  faculty,  at  Winthrop 
University,  Rock  Hill,  S.C. 


earlier  in  the  year. 

Freedom  Forum,  the  Arlington,  Va.- 
based  foundation  that  supported  both 
workshops,  set  out  to  put  the  Ohio  and 
South  Carolina  workshops  “up  and 
running.  But  it  was  never  our  intention 
to  provide  support  to  keep  them  run¬ 
ning  into  perpetuity,”  said  spokes¬ 
woman  Cheryl  Arvidson.  The  founda¬ 
tion,  whose  wealth  stems  from  the 
newspaper  empire  of  the  late  Frank 
Gannett,  expected  the  newspapers  that 
benefit  from  the  workshops  would  fill 
the  breech. 


Though  Freedom  Forum  has  “shifted 
its  priorities,”  it  still  funnels  over  $1 
million  a  year  into  programs  geared  to¬ 
ward  minority  journalists,  Arvidson 
said,  citing  the  Chips  Quinn  newspa¬ 
per  internship  program,  which  trained 
46  minority  college  students  this  year. 

Morris  Communications,  the  Au¬ 
gusta-based  owner  of  30  papers  and  a 
former  supporter  of  the  USC  work¬ 
shop,  concluded  it  could  no  longer  jus¬ 
tify  a  big  corporate  donation  for  a 
workshop  helping  less  than  a  dozen 
candidates,  even  though  some  ended 
up  at  Morris  papers. 

Morris  human  resources  director  Bill 
Beauchamp  said  further  corporate  sup¬ 
port  hinged  on  the  “exposure”  the 
company  could  get  from  it  —  but  did 
not  preclude  individual  Morris  papers 


from  contributing. 

Moreover,  the  South  Carolina  work¬ 
shop,  perhaps  the  oldest  and  largest  of 
its  kind,  is  having  trouble  attracting 
applicants. 

“I’m  really  disappointed  this  year  be¬ 
cause  the  number  of  applicants  was 
down  considerably  from  the  other 
years,  even  though  we  did  the  same 
amount  of  publicity  and  promotion,” 
said  Pat  McNeely,  director  of  Multicul¬ 
tural  Newspaper  Workshop,  a  10-week 
program  offered  every  summer  since 
1987  at  the  University  of  South  Caroli¬ 


na’s  College  of  Journalism  and  Mass 
Communications. 

McNeely,  who  is  also  associate  dean 
of  the  j -school,  had  received  only  two 
applications  by  the  end  of  last  March, 
when  it  normally  receives  50  or  more, 
despite  heavy  publicity  for  the  May  29 
startup.  That  alarms  McNeely  and  oth¬ 
ers  who  have  worked  on  the  program, 
which  has  served  119  graduates,  most 
of  them  black  and  working  at  daily 
newspapers. 

“In  other  years,  our  program  didn’t 
have  enough  money.  Now  we  not  only 
do  not  have  enough  money,  we  have 
fewer  applicants,”  she  said. 

While  unable  to  explain  the  lack  of 
applicants,  she  suggested  it  might  be 

(See  Workshop  on  page  38) 
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“Currently,  we  have  two  graduates  of  the 
University  of  South  Carolina  program  working 
for  us,”  says  Orage  Quarles  III,  publisher  of  the 
Rock  Hill,  S.C.,  Herald.  “I  know  we  have  had 
two  or  three  others  working  for  us  in  the  past. 

It^s  an  excellent  program.” 
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In  Brief 


P.M.  daily  closes 

THE  GREENVILLE  (S.C.)  Piedmont, 
a  93 -year-old  afternoon  daily  newspa¬ 
per,  ceased  publication  Sept.  29. 

No  news  staffers  will  lose  jobs,  since 
the  paper  was  largely  combined  with 
the  Greenville  Nevus,  the  larger  morn¬ 
ing  paper,  in  January  1994. 

The  remaining  Piedmont  editorial 
jobs  will  move  to  the  News’  staff,  pub¬ 
lisher  Steven  Brandt  said. 

Brandt  said  he  expected  about  a 
dozen  full-  or  part-time  jobs  would  be 
lost  in  circulation  and  operations,  but 
said  he  hoped  that  could  be  done 
through  attrition  and  without  layoffs. 

Both  newspapers  are  owned  by  Mul¬ 
timedia  Inc.,  which  is  being  sold  to 
Gannett  Co.  Inc. 

Increasing  production  costs  and  de¬ 


clining  circulation  were  to  blame  for  the 
Piedmont’s  demise,  Brandt  said. 

The  Piedmont’s  circulation,  which 
peaked  at  27,160  in  1972,  dropped  by  al¬ 
most  half  to  11,781  during  the  past  18 
months  while  circulation  at  the  Nevus 
grew  to  more  than  100,000,  he  said. 

—  AP 


OUT-OF-TOWN  journalists  and  resi¬ 
dent  foreign  correspondents  can  stop  by 
the  new  Greater  Miami  International 
Press  Center  to  file  their  stories  or  do 
research. 

The  center  is  equipped  with  person¬ 
al  computers,  printers,  faxes,  tele¬ 
phones,  copiers,  resource  materials,  and 


access  to  online  databases. 

Roberto  Sudrez,  publisher  emeritus  of 
Miami’s  El  Nuevo  Herald,  is  chairman 
of  the  board  that  oversees  the  non¬ 
profit  center.  Carlos  Martinez  Barraqu6, 
who  pioneered  bilingual  journalism  ef¬ 
forts  at  the  Miami  Herald,  is  president. 

APA  Fellowships 

THREE  JOURNALISTS  HAVE  been 
named  as  recipients  of  the  1995  Ameri¬ 
can  Psychological  Association  Science 
Writers  Fellowships. 

Bruce  Bower,  an  editor  at  Science 
Nevus-,  Marilyn  Elias,  psychology  writer 
for  USA  Today,  and  Beth  Livermore,  a 
free-lance  journalist  who  specializes  in 
science  writing,  will  start  their  fellow¬ 
ships  in  1996. 


Miami  opens 
press  center 
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Legal 

Federal  court  says 
reporter's  notes  protected 


A  MINNESOTA  NEWSPAPER  does 
not  have  to  turn  over  a  reporter’s  notes 
in  a  civil  suit  that  accuses  a  county  at¬ 
torney  of  sexual  harassment,  a  federal 
magistrate  ruled. 

U.S.  Magistrate  Judge  Ann  Mont¬ 
gomery  cited  federal  court  rulings  on  a 
news  reporter’s  privilege  aimed  at  pre¬ 
venting  judicial  intrusion  into  the  edi¬ 
torial  process  and  ensuring  the  free  flow 
of  information  to  the  public. 

The  judge  ruled  in  favor  of  the  Re¬ 
publican  Eagle  of  Red  Wing. 

Mark  Anfinson,  the  paper’s  attorney, 
who  also  represents  the  Minnesota 


Newspaper  Association,  said  the  ruling 
was  the  first  time  federal  courts  in  Min¬ 
nesota  had  decided  that  reporters  do 
have  a  privilege  to  protect  sources. 

The  plaintiff,  Julie  Crisp,  wanted  to 
force  the  newspaper  to  turn  over  the 
notes  in  an  attempt  to  learn  the  identi¬ 
ty  of  confidential  sources  cited  in  sever¬ 
al  stories  published  in  August  1994. 

The  magistrate  said  Crisp  —  who  is 
suing  her  former  lover,  Goodhue  Coun¬ 
ty  Attorney  Gary  Fridell,  and  the  coun¬ 
ty  —  failed  “to  tip  any  balancing  test  in 
favor  of  compelling  the  production  of 
the  reporter’s  notes.”  The  information 


she  sought  was  not  critical  to  proving 
her  claim,  Montgomery  said. 

The  newspaper  reported  that  Crisp, 
then  office  manager  for  Fridell,  wrote 
Gov.  Arne  Carlson,  accusing  Fridell  of 
misconduct  and  mismanagement  in  an 
attempt  to  block  Fridell’s  appointment 
to  the  federal  bench. 

Fridell  had  been  in  line  to  become  a 
judge  in  Minnesota’s  first  Judicial  Dis¬ 
trict. 

Crisp  alleges,  in  effect,  that  she  lost 
her  job  in  illegal  retaliation  for  her  ac¬ 
tion  against  Fridell,  county  attorney 
since  1979.  Fridell’s  attorney  said  the 
county  attorney  never  retaliated. 

She,  however,  claimed  she  could  not 
return  to  work  for  the  county  after  her 
role  in  blocking  the  appointment  be¬ 
came  public. 

The  paper  denied  that  reporter  Karl 
Puckett  and  editor  Jim  Pumarlo  cooper¬ 
ated  with  Fridell  on  the  stories.  —  AP 
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Matt  Poland,  vice  president  of  oper¬ 
ations  at  the  Hartford  Courant,  has 
been  named  vice  president  of  the  new¬ 
ly  formed  employee  services  depart¬ 
ment. 

Mark  Kurtlch,  vice  president  of 
circulation  and  customer  services,  as¬ 
sumes  added  responsibility  for  the  pro¬ 
duction  department. 

Judy  Kallol,  director  of  informa¬ 
tion  technology,  was  promoted  to  vice 
president  of  information  technology. 

Tom  Anischik,  assistant  to  the 
general  manager,  was  promoted  to  pro¬ 
duction  director. 

Ron  O'Neal,  vice  president/western 
regional  sales  manager  in  the  San 
Francisco  office  of  Sawyer,  Ferguson, 
Walker  Co.,  has  been  appointed  West 
Coast  newspaper  relations  manager  of 
Parade  magazine. 

James  R.  Green,  director  of  human 
resources  and  community  relations  at 
the  Lexington  Herald-Leader,  has  been 


named  vice  president  of  human  re¬ 
sources  and  community  relations. 

Scelt  Ruff,  advertising  director  at  the 
Alton,  Ill.,  Telegraph,  has  been  pro¬ 
moted  to  advertising  director  at  the 
Lake  County,  Ohio,  News-Herald. 
Both  papers  are  owned  by  the  Journal 
Register  Co.,  Trenton,  N.J. 

Louis  Camporoalo,  retail  advertis¬ 
ing  category  manager  at  New  York 
Newsday,  has  been  appointed  advertis¬ 
ing  director  at  the  Bristol  (Conn.) 
Press. 

Michael  Smith,  consulting  editor  for 
Knight-Ridder  Newspapers,  has  been 
elected  president  of  the  American  As¬ 
sociation  of  Sunday  and  Feature  Edi¬ 
tors. 

Other  officers  include  Janet 
Grimley,  Seattle  Post-Intelligencer  — 
first  vice  president;  Marcia  Judsen, 
Lakeland,  Fla.,  Ledger  —  second  vice 
president;  Betsy  Cantler, 
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Charleston,  S.C.,  Post  and  Courier  — 
secretary;  and  Jane  Marshall,  Hous¬ 
ton  Chronicle  —  treasurer. 

AASFE  regional  directors  for  1995- 
96  include  Ann  Olsen  of  the  Detroit 
Free  Press,  Ralph  Frattura  of  the 
Sacramento  Bee,  Susan  Super  of  the 
Atlanta  J ournal-Constitution  and 
Theresa  Jehnsen  of  the  Missoula, 
Mont.,  Missoulian. 

N.  Christian  Andersen,  publisher 
at  the  Colorado  Springs,  Colo.  Gazette 
Telegraph,  has  been  elected  president 
of  the  American  Society  of  Newspaper 
Editors  in  1999. 

He  will  take  office  as  treasurer  next 
spring,  eventually  becoming  president 
of  the  newspaper  editors  group  after 
rising  through  the  ranks  of  officers. 

Steven  Pltecchelli,  retail  advertis¬ 
ing  manager  at  the  Wdonsocket,  R.L, 
Call,  has  been  promoted  to  advertising 
director  at  the  Pawtucket,  R.L,  Times. 
Both  papers  are  owned  by  the  Journal 
Register  Co.,  Trenton,  N.J. 

Steven  R.  Freshman,  sales  direc¬ 
tor/employment  advertising  for  the 
New  York  Times,  has  been  appointed 
vice  president  of  classified  advertising 
and  promotion  at  Community  News¬ 
paper  Co.,  Needham,  Mass. 

Mark  Lane,  advertising  sales  manag¬ 
er  at  the  New  Britain,  Conn.,  Herald, 
has  been  promoted  to  advertising  di¬ 
rector.  The  Herald  was  purchased  by 
the  Journal  Register  Co.,  Trenton,  N.J., 
in  June  1995. 

Rebert  Reid,  48,  a  veteran  Associat¬ 
ed  Press  correspondent  in  Europe,  Asia 
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and  the  United  States,  has  been 
named  AP  correspondent  at  the  Unit¬ 
ed  Nations. 

Kathy  Barks  Hoffoian,  38,  polit¬ 
ical  and  database  reporter  in  Lansing, 
Mich.,  for  the  Detroit  News,  was  ap¬ 
pointed  correspondent  in  charge  of  the 
Lansing  bureau  of  AP. 

Gaorga  Garlias,  news  editor  in 
Phoenix,  becomes  assistant  bureau 
chief  in  Los  Angeles. 

RaifI  Millar,  61,  bureau  chief  in 
Nairobi,  Kenya,  was  named  bureau 
chief  in  Seoul,  South  Korea. 

Susan  Linnea,  53,  chief  of  Iberian 
Services  for  Spain  and  Portugal  based 
in  Madrid,  was  appointed  AP  bureau 
chief  in  Nairobi. 

Andruw  Salsky,  39,  bureau  chief 
in  Bogota,  Colombia,  moves  to  Madrid 
as  chief  of  Iberian  Services. 

David  Thurbar,  46,  a  correspon¬ 
dent  in  Tokyo,  becomes  bureau  chief  in 
Manila,  Philippines. 

Jamas  O'Shaa,  associate  managing 
editor  for  foreign  and  national  news  at 
the  Chicago  Tribune,  has  been  named 
deputy  managing  editor/news. 

Garauld  Kam,  associate  managing 
editor  for  metro,  was  appointed  deputy 
managing  editor/features. 

Raymand  B.  Haltan,  business  edi¬ 
tor  and  associate  publisher  at  the  Al¬ 
lentown,  Penn.,  Morning  Call,  has 
been  appointed  managing  editor. 

Alfrad  G.  Rabarls,  assistant 
managing  editor,  was  named  deputy 
managing  editor. 

David  M.  Erdman,  day  city  edi¬ 
tor,  was  promoted  to  city  editor. 

NaamI  Halparin,  chief  photo  as¬ 
signment  editor,  was  appointed  photo 
editor. 

Jahn  J.  Mosar,  copy  editor,  and 

TImathy  M.  Darragh,  special  pro¬ 
jects  writer,  were  named  assistant  city 
editors  at  the  Morning  Call. 

Tad  DIxan,  47,  publisher  of  the 
Woodland,  Calif.,  Daily  Democrat,  has 
been  appointed  publisher  of  the  Ab¬ 
erdeen,  Wash.,  Daily  World. 

He  succeeds  Duana  Laagallars, 
who  is  retiring  at  the  end  of  1995. 

Ran  Rbaa,  44,  advertising  director 
at  the  Vallejo  (Calif.)  Times-Herald, 
rakes  over  as  publisher  in  Woodland. 

Both  papers  are  owned  by  Donrey 
Media  Group,  Fort  Smith,  Ark. 

Andraw  1.  Scbnaldar,  assistant 
managing  editor/investigations  and 


senior  special  editor  at  Scripps  Howard 
News  Service,  Washington,  was  named 
senior  investigative  reporter  at  the 
Oregonian,  Portland,  Ore. 

Paul  Ingrassla,  45,  vice  president  of 
news  service  at  Dow  Jones  &  Co.  Inc., 
New  York,  has  been  appointed  execu¬ 
tive  editor  of  Dow  Jones  News  Services 
and  a  vice  president  of  the  Dow  Jones 
Financial  Information  Services  Group. 

RIcbard  J.  Lavina,  53,  vice  presi¬ 
dent  of  news  services,  was  named  man¬ 
aging  editor  of  Dow  Jones  News  Ser¬ 
vices  and  a  vice  president  of  the  Finan¬ 
cial  Information  Services  Group. 

William  I.  Casay,  49,  director  of 
development  for  the  Dow  Jones  Inter¬ 
national  Group,  was  appointed  vice 
president  of  circulation  for  the  Wall 
Street  Journal. 

Diana  McNulty,  41,  director  of  pub¬ 
lic  affairs  at  New  York  Newsday,  has 
been  named  vice  president  and  manag¬ 
er  of  client  services  at  Burson- 
Marsteller,  a  New  York-based  public  re¬ 
lations  firm. 

Cbrisllna  Ordway,  a  veteran  sales 


leader  at  the  Citrus  County  Chronicle, 
Crystal  River,  Fla.,  has  been  named 
sales  manager  at  the  Sumter  County 
Times,  Bushnell,  Fla. 

Jabn  Finlay,  an  advertising  represen¬ 
tative  at  the  Citrus  County  Chronicle, 
has  been  appointed  operations  manag¬ 
er  at  the  Marion  County  Citizen, 
Ocala,  Fla. 

Karan  Navas,  a  recent  graduate 
from  the  University  of  Florida,  has 
been  appointed  editor  of  the  Citizen. 

Navas  previously  worked  at  the  Tam¬ 
pa  Tribune. 

Gararda  Lapas,  associate  editor  at 
La  Opinion,  Los  Angeles,  has  been  ap¬ 
pointed  editor. 

Claudalta  LaCaur,  vice  president 
of  sales  and  marketing,  assumes  the 
role  of  advertising  director. 

Bill  Mumow,  production  manager, 
was  named  operations  director. 

Gll  Garcia,  chief  financial  officer, 
was  appointed  director  of  finance  and 
administration. 

Will  Mandavllla,  marketing  di¬ 
rector,  was  named  director  of  planning 
and  marketing. 


Loren  Ghiglione 

htis  sold 

Southbridge  (MA)  News 

(Daily  Circulation  5,500) 
and  11  weekly  publications 
(15,800  paid  circulation  and  72,000  free  distribution) 
to 

Stonebridge  Press,  Inc. 

a  newly  formed  company  owned  by  John  Coots  and  David  Cutler 
We  are  proud  to  have  represented  Loren  Ghiglione  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

123  East  Marcy  St.  -  Suite  207,  Santa  Fe,  NM  87501 

(SOS)  820-2700 
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California  daily 
boosts  classified 
ad  revenue  by  50% 


by  Laura  Reina 

WITH  MORE  AND  more  classified 
ads  being  placed  by  individual  real  es¬ 
tate  agents,  the  Press  Democrat  of 
Sonoma  County,  Calif.,  in  June,  creat¬ 
ed  its  own  real  estate  network. 

Since  its  introduction,  classified  ad 
revenue  at  the  newspaper  has  in¬ 
creased  50%  and  the  ad  count  has  in¬ 
creased  52%,  according  to  classified  ad 
manager  Joanne  Davey. 

“We  wanted  to  create  a  package 
which  would  provide  multimedia  expo¬ 
sure  as  simply  as  possible  to  individual 
agents,”  said  Davey,  “but  we  also  want¬ 
ed  to  give  the  consumer  access  to  real 
estate  information  through  a  number 
of  different  formats  of  media.” 


Consumers  can  tap  into  “HomeSe- 
lect,”  an  audiotex  system  which,  via  a 
computerized  voice,  describes  and 
gives  facts  about  properties  listed.  The 
system  can  call  a  consumer  back  if  a 
listing,  which  meets  his  or  her  criteria, 
is  added  to  the  network,  and  can  also 
send  any  listings  of  interest  to  his  or 
her  agent’s  office. 

HomeSelect  information  can  be 
sent  to  consumers  via  a  “FaxNet  Flier,” 
which  includes  detailed  home  informa¬ 
tion,  and  often  a  photo  of  the  house  in 
question. 

The  network  allows  sales  reps  to  en¬ 
ter  ad  copy  into  the  computer  system 
(if  a  photo  is  requested,  it’s  sent  elec¬ 
tronically  by  the  vendor),  and  then  the 


copy  is  sent  into  different  distribution 
channels.  These  include  a  line  ad  in 
the  classified  section,  a  monthly  news¬ 
paper  classified  photo  format,  a 
monthly  magazine  classified  photo  for¬ 
mat,  an  automatically  voiced  ad  on 
HomeSelect  audiotex,  and  a  FaxNet 
Flier. 

“With  one  phone  call,  the  agent 
places  the  ad  and  it  appears  in  these 
formats,”  said  Davey. 

The  network  also  simplifies  the 
process  for  the  salespeople.  Before, 
they  had  to  schedule  separate  work  or¬ 
ders  —  now,  the  system  does  it  auto¬ 
matically,  Davey  explained.  There  are 
five  '•eal  estate  sales  representatives  on 
staff  at  the  Press  Democrat. 

There  are  ad  “packages”  available  at 


four  different  price  levels.  Prices  range 
from  $95  to  $310  per  month,  said  Dav¬ 
ey. 

The  Press  Democrat  and  two  outside 
companies  — Brite  Voice  Systems  of 
Wichita,  Kan.  and  Image  Technology, 
Inc.  of  Greensboro,  N.C.  —  worked 
together  to  develop  and  implement  the 
network. 

As  for  initial  glitches,  Davey  said 
getting  all  of  the  computer  systems  to 
“talk”  with  each  other  was  a  problem, 
but  now  everything  is  running  smooth¬ 
ly- 

Davey  feels  that  the  introduction  of 
“Real  Estate  Online,”  the  network’s  fi¬ 
nal  component,  will  complete  the  sys¬ 
tem. 


Distribution, 
redemption  of 
coupons  down 
in  Canada 

by  Laura  Reina 

COUPON  DISTRIBUTION  AND  re¬ 
demption  has  declined  since  1993,  ac¬ 
cording  to  a  presentation  at  the  1995 
Canadian  Coupon  Forum. 

Susan  Herrington,  president,  NCH 
Promotional  Services,  Canada, 
touched  on  issues  such  as  coupon  dis¬ 
tribution  and  redemption  rates,  rea¬ 
sons  for  these  trends,  growth  opportu¬ 
nities,  and  where  the  market  seems  to 
be  heading. 

According  to  Herrington,  direct-to- 
consumer  coupons  dropped  from  3.8 
billion  in  1993  to  3.3  billion  in  1994. 
All  retailer-initiated  coupons  went 
from  15.7  billion  in  1993  to  12  billion 
in  1994. 

Altogether,  the  number  of  coupons 
distributed  in  billions  went  from  19.5 
in  1993  to  15.3  in  1994,  and  the  1995 
midyear  update  shows  virtually  no 
change  in  distribution  from  1994. 

For  grocery  products,  specifically,  di- 
rect-to-consumer  coupons  went  from 
2.8  billion  in  1993,  to  2.3  billion  in 
1994.  Yet,  the  distribution  of  health 
and  beauty  aid  coupons  remained  at  1 
billion,  from  1993  to  1994. 

The  number  of  direct-to-consumer 
coupons  redeemed  dropped  from  174 
million  in  1993  to  145  million  in  1994. 
All  retailer-initiated  coupons  went 
from  146  million  in  1993  to  115  million 
in  1994. 

On  a  whole,  the  number  of  coupons 
redeemed  went  from  320  million  in 
1993  to  260  million  in  1994,  and  the 
1995  midyear  update  shows  a  4% 
decrease  from  mid-1994. 

The  proportion  of  direct-to-con¬ 
sumer  coupons  distributed  by  the  me¬ 
dia  in  1994  were  reported  as  follows: 
46%  through  FSIs,  18%  through  in/on 
package,  13%  through  in-store,  8% 
through  direct  mail,  4%  through  mag¬ 
azine,  and  5%  through  newspaper 
ROP.  In-store  couponing  has  grown  in 
Canada  between  1990  and  1994,  and 
in/on  package  distribution  has  re¬ 
mained  very  stable  during  the  last  10 
years. 


There  are  ad  “packages”  available  at  four  different 
price  levels.  Prices  range  from  $95  to  $310  per 
month,  said  Davey. 
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No  pomo  charges 
for  CK  jeans  ads 

CONTROVERSIAL  ADS  FOR  Calvin 
Klein  jeans  do  not  constitute  child 
pornography  and  the  company  will  not 
be  prosecuted,  the  Justice  Department 
announced. 

The  investigation  was  prompted  by 
complaints  that  the  ads  violated  child 
pornography  laws  by  featuring  underage 
models  in  provocative  poses  (E&P, 
Sept.  16,  p.  36). 

The  Justice  Department  found  that 
even  though  some  models  were  under 
18,  “minors  were  not  used  as  models  in 
the  particular  photographs  that  raised 
questions,”  according  to  a  letter  from 
assistant  attorney  general  Kevin  V.  Di- 
Gregory  to  Klein’s  attorney. 

Following  the  initial  protests,  Calvin 
Klein  withdrew  the  extensive  ad  cam¬ 
paign  and  published  a  full-page  ad  in 
the  New  York  Times  announcing  the 
cancellation. 

California  ad 
network  places 
$4  million 
worth  of  ads 

THE  CALIFORNIA  NEWSPAPER 
Network,  a  one-order/one-bill  advertis¬ 
ing  sales  operation,  placed  over  $4  mil¬ 
lion  worth  of  ads  in  member  papers  in 
the  first  half  of  fiscal  1995-96. 

Jack  Bates,  executive  director  of  the 
California  Newspaper  Publishers  Asso¬ 
ciation,  which  sponsors  the  network, 
told  CNPA’s  board  that,  based  on  cur¬ 
rent  levels  of  business,  CNPA  should 
double  its  annual  budgeted  placement 
figure  of  $5  million. 

Calls  on  ad  agencies  in  San  Francis¬ 
co  and  Los  Angeles  have  met  with  “re¬ 
markable  success,”  Bates  noted. 

He  added  that  the  client  list  is  grow¬ 
ing  —  with  Bank  of  America  the  latest 
customer  to  sign  on  to  the  network  — 
and  that  JC  Penney  has  expressed  inter¬ 
est  in  joining. 

Earnings,  revenues 
up  for  Valassis 

VALASSIS  COMMUNICATIONS  re¬ 
ported  an  increase  in  earnings  on  high¬ 
er  revenues  for  the  quarter  and  nine 
months,  ending  Sept.  30. 


After  emerging  from  the  1993-94 
price  war,  the  company  has  improved 
earnings  through  increased  free-stand¬ 
ing  insert  prices.  However,  recovery 
pace  has  been  hampered  by  increases  in 
the  cost  of  paper,  the  company’s  largest 
cost  component. 

Third-quarter  revenues  were  up  5.1% 
to  $138  million,  from  $131.3  million  a 
year  ago.  Revenues  increased  despite  a 
15.4%  reduction  in  the  number  of  FSI 
programs  compared  to  the  same  time 
last  year. 

Net  earnings  for  the  quarter  in¬ 
creased  to  $3.3  million  or  8^  per  share 
compared  to  $.7  million  or  20  per  share 
in  last  year’s  quarter  because  of  higher 
pricing  in  its  core  FSI  business. 

For  the  nine  months  ending  Sept.  30, 
revenues  were  up  8.6%  at  $450.9  mil¬ 
lion,  compared  to  last  year’s  $415.1  mil¬ 
lion.  Net  earnings  for  the  nine  months 
were  $18.9  million  or  44^  per  share 
compared  to  $2.6  million  or  60  per 
share  a  year  ago. 

FSI  sales  were  up  7.1%  for  the  quarter 
to  $110.8  million,  compared  to  $103.5 
million  for  last  year’s  quarter. 

FSI  pages  sold  (package  goods  busi¬ 
ness  only)  were  down  18.3%  from  last 
year’s  quarter,  and  total  pages  produced 
were  down  7.8%,  compared  to  last  year’s 
quarter. 

Industry  FSI  pages  sold  were  down 
10.3%  from  last  year’s  quarter,  and  total 
industry  pages  produced  went  down 
7.3%  from  last  year’s  quarter. 

For  the  quarter,  Valassis  Impact  Pro¬ 
motions  (VIP)  sales  were  $15.8  million 
compared  to  last  year’s  $15.3  million. 
VIP  sales  don’t  usually  track  quarter  to 
quarter  and  VIP  is  expected  to  have  an 
increase  in  sales  and  growth  this  year. 
ROP  sales  decreased  to  $3.3  million 
during  the  quarter,  compared  to  last 
year’s  $8.2  million. 

DNAS  initiates 
space  bank  program 

DNAS  HAS  IMPLEMENTED  its 
DNAS  Space  Bank  program. 

With  this  program,  last-minute  of¬ 
fers  for  ad  space  are  submitted  elec¬ 
tronically  and  are  stored  until  available 
remnant  space  becomes  available. 

The  advertiser  determines  specifics 
such  as  which  newspapers,  run  dates 
and  prices  are  acceptable.  Each  day, 
DNAS  notifies  the  newspapers  of 
these  ads,  which  are  useful  for  filling 
any  holes  they  may  have  just  before  go¬ 


ing  to  press. 

DNAS  handles  the  insertion  orders 
and  last-minute  delivery. 

USA  Today  signs 
Gatorade  as 
online  sponsor 

USA  TODAY  SIGNED  Gatorade 
Thirst  Quencher  as  the  first  official  ad¬ 
vertiser  on  its  online  service. 

As  part  of  the  agreement,  Gatorade 
will  sponsor  the  USA  Today/CNN  Col¬ 
lege  Football  poll  on  the  Web  site. 

Parade  study  shows 
food  shoppers 
influenced  by  ads 

A  SURVEY  CONDUCTED  for  Parade 
magazine  by  Mark  Clements  Research 
Inc.  found  that  58%  of  American  shop¬ 
pers  are  influenced  by  advertising  when 
it  comes  to  food  purchases.  Women 
(65%)  are  more  influenced  than  men 
(51%). 

The  survey  also  found  most  people 
feel  personally  less  influenced  by  adver¬ 
tising  than  others:  48%  said  advertising 
is  “very  influential”  on  people  in  gener¬ 
al,  whereas  13%  said  it  was  “very  influ¬ 
ential”  on  them. 

Globe  discontinues 
shopper  publication 

GLOBE  SPECIALTY  PRODUCTS 
(GSP),  a  subsidiary  of  the  Boston 
Globe,  is  discontinuing  its  shopper  pub¬ 
lication,  Headliners. 

Lawrence,  Mass.,  facility  operations 
will  move  to  the  Westborough,  Mass., 
plant,  and  40  employees  will  be  laid-off. 

As  a  result  of  this  restructurirtg,  GSP 
expects  to  save  $3  million  annually.  The 
affected  employees  include  the  sales 
and  sales  support  staff,  and  the  graphics 
production  staff  at  the  Lawrence  facili¬ 
ty- 

The  remaining  employees  at  the 
Lawrence  operations  will  be  offered  po¬ 
sitions  at  Westborough. 

Headliners  served  as  the  main  “wrap” 
in  the  total  market  coverage  service  for 
local  preprint  and  insert  advertisers.  It 
had  a  circulation  of  900,000  and  was 
distributed  in  23  separate  zones  in  the 
Boston  area. 
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How  to  boost 
circulation  in 
today^s  economy 

Customized  distribution  and  pinpoint 
delivery  prove  successful  for  some  newspapers 


by  M.L.  Stein 

CAREFUL  TARGETING  OF  cus¬ 
tomers  for  increased  circulation  and 
advertising  revenue  is  today’s  remedy 
for  slippage  in  market  share,  panelists 
from  both  departments  told  an  Audit 
Bureau  of  Circulations  gathering  in 
San  Francisco. 

The  day  is  past  when  newspapers 
can  rely  simply  on  blanket  mailings 
and  cold  phone  calls,  they  warned. 
Telecommunication  capabilities  enable 
management  to  select  loyal  and  paying 
customers,  it  was  stressed. 


Grant  said. 

The  idea,  he  noted,  blossomed  after 
the  paper  built  an  alternate  delivery 
system  for  nonsubscriber  publications. 
The  trouble,  he  recalled,  was  that,  “We 
were  receiving  third-class  rates  for 
third-class  service  and  were  consistent¬ 
ly  third  in  delivery  priorities  behind 
Advo  and  PennySaver.  Also,  we  were 
subject  to  the  whims  of  postal  rate  set¬ 
ters  in  Washington  on  the  one  hand, 
yet  we  had  lost  our  ability  to  pass  on 
increased  postal  costs  to  our  large 
preprint  customers  such  as  Kmart  and 
major  food  chains.” 


“Retention  is  a  whole  lot  easier  when  you  write 
high-quality  orders  in  the  first  place.  Improve  your 
acquisition  efforts  and  retention  will  follow.” 


Their  advice  was  in  line  with  the 
theme  of  the  Audit  Bureau’s  81st  Con¬ 
ference  and  Annual  Meeting,  “Target¬ 
ing  with  Technology.”  But  the  speakers 
also  urged  circulation  and  advertising 
executives  to  use  old-fashioned  logic  in 
corralling  customers. 

As  Sacramento  Bee  advertising  di¬ 
rector  Gene  Grant  put  it:  “There  are 
dozens  of  existing  new  technologies 
that  may  be  applicable  to  newspapers, 
but  most  are  still  in  the  developmental 
stage  and  few  are  currently  profitable 
in  our  business.  Most  .  .  .  are  years 
away  from  becoming  large  profit  cen¬ 
ters.” 

Still,  the  Bee  has  found  a  way  to  in¬ 
crease  profits  through  technology, 
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The  paper  took  two  key  steps  that 
made  the  alternate  delivery  system  suc¬ 
cessful.  It  concentrated  on  porch  deliv¬ 
ery  and  a  “fierce  dedication  to  verifica¬ 
tion”  that  provided  accurate  delivery  of 
records  plus  recognition  and  respect 
within  the  market. 

Then,  he  continued,  the  Bee  “saw  a 
large  and  valuable  asset  that  was  being 
underutilized  and  began  brainstorming 
other  ways  to  leverage  this  distribution 
resource  that  was  dark  several  days  a 
week.” 

This  is  where  technology  came  into 
play.  Grant  said.  With  modest  invest¬ 
ments  in  software  and  programming 
assistance,  the  newspaper  turned  itself 
into  a  full-scale  distribution  enterprise. 


offering  everything  from  product  sam¬ 
ples  to  periodicals  and  catalogs.  Cus¬ 
tomers  were  promised  specific  delivery. 

New  software  such  as  PostalSoft  en¬ 
abled  the  Bee  to  achieve  matches  be¬ 
tween  customer  lists  and  its  own  data¬ 
base  that  previously  had  been  impossi¬ 
ble,  he  added. 

“We  were  able  to  gain  new  econo¬ 
mies  with  integrated  delivery  manifests 
that  display  which  product  is  to  be  de¬ 
livered  to  which  door,”  Grant  said. 
One  home,  for  example,  may  receive  a 
nonsubscriber  publication  and  the 
Ladies  Home  Journal,  while  another 
may  get  a  Sears  catalog  and  a  schedule 
of  fall  classes  from  the  state  university 
in  Sacramento,  he  explained. 

Grant  said  the  customized  distribu¬ 
tion  is  expected  to  exceed  $2  million 
in  1996,  a  21%  growth  rate  over  1995. 
The  system’s  clients  include  JC  Penney, 
H&R  Block,  Wal-Mart  and  Wonder 
Bread. 

At  the  Austin  (Texas)  American' 
Statesman,  circulation  director  Toby  L. 
Pearson  said  pinpoint  delivery  of  a 
weekly  supplement  of  the  paper  was 
the  answer  to  cutting  costs,  boosting 
revenue  and  helping  advertisers.  In 
short,  customers  who  wanted  the  sec¬ 
tion  got  them  and  those  who  didn’t, 
didn’t. 

The  Statesman  ran  ads  asking  sub¬ 
scribers  to  phone  in  on  whether  they 
wanted  to  continue  receiving  its  Week¬ 
ly  Financial  Market  Review. 

The  responses  were  stored  in  a  data¬ 
base  and  matched  with  existing  infor¬ 
mation  about  a  customer,  Pearson  said. 
Carriers  put  the  newspaper  and  extra 
product  in  colored  polybags,  affix  la¬ 
bels  and  deliver  them  to  certain  house¬ 
holds  on  their  regular  routes.  Current¬ 
ly,  according  to  Hill,  only  10%  of 
Statesman  subscribers  receive  the  Mar¬ 
ket  Review. 

The  project,  according  to  Pearson, 
has  furnished  advertisers  with  the  abil¬ 
ity  for  targeting  subscribers  by  telemar¬ 
keting  or  direct  mail. 

“Demographics  and  lifestyle  data 
can  be  used  to  further  segment  the  list 
or  to  help  an  advertiser  see  its  bene¬ 
fits,”  Pearson  said. 

The  benefits  to  the  newspaper,  he 
related,  included: 

•  Newsprint  savings.  Ten  to  11  pages 
a  week  could  be  cut  from  the  newspa¬ 
per. 
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Sell  readership, 
not  circulation 

Editor  says  newspapers  should 

tout  total  audience  numbers,  not  just  paid  subscribers 


•  The  newspaper  was  able  to  add 
two  or  more  pages  a  week  of  editorial 
content. 

•  Net  newsprint  savings  of  about  260 
tons  a  year. 

•  Ad  dollars  went  up. 

The  system  has  been  so  rewarding 
that  the  Statesman  is  considering 
charging  for  the  Market  Review  and 
publishing  a  new  outdoor  guide,  sports 
supplement  and  a  quarterly  student 
publication.  Austin  is  the  home  of  the 
University  of  Texas. 

The  Reno  Gazette-Journal  uses  its 
database  to  apply  sales  pressure  where 
it  will  do  the  most  good,  according  to 
circulation  director  Jerry  K.  Hill. 

Asserting  that  churns  cost  more 
than  they’re  worth.  Hill  said  the 
Gazette-Journal  has  found  that  people 
who  historically  have  never  subscribed 
are  unlikely  to  change,  no  matter  how 
hard  the  effort  to  recruit  them. 

“The  reality  is  that  our  budgets  are 
limited,  and  while  we  focus  on  target¬ 
ing  people  who  have  little  interest  in 
subscribing,  we  divert  our  efforts  away 
from  maintaining  the  subscriber  who 
may  just  need  a  little  encouragement 
to  make  his  second  or  third  payment,” 
Hill  said. 

The  Gannett  paper,  he  recounted, 
concluded  that  98%  of  its  telemarket¬ 
ing  contacts  were  cold  calls  that  yield¬ 
ed  a  4%  closing  rate. 

But  when  telemarketing  was  used  to 
follow  up  on  sample  orders,  54%  of 
those  called  were  converted  to  paid 
subscriptions.  Hill  said.  And  when  the 
telephone  alone  is  used  for  prospects 
about  whom  something  is  known,  the 
sign-up  is  9.2%  for  daily  and  Sunday, 
which  jumps  to  13.4%  if  the  call  is  pre¬ 
ceded  by  direct  mail,  he  disclosed. 

Last  April,  Hill  recalled,  the 
Gazette-Journal  did  a  sophisticated 
mailing  to  4,300  homeowning  gold 
miners  who  were  churners.  The  paper 
also  had  identified  those  in  the  group 
it  did  not  want  to  reach  —  people  who 
got  the  newspaper  at  a  discount  and 
then  didn’t  pay.  The  mailing,  the  circu¬ 
lation  chief  said,  pulled  in  an  “out¬ 
standing”  11.7%  response.  This  was  fol¬ 
lowed  by  a  telemarketing  campaign 
that  closed  60%  of  the  samples  gener¬ 
ated.  In  August,  the  nonresponders 
were  targeted  again  by  mail. 

“It  was  pretty  successful,”  Hill  said. 
“We  were  able  to  convince  198  individ¬ 
uals  to  sample  the  newspaper,  of  which 
75  subscribed.  And  most  important, 
we’ve  increased  our  penetration  among 
our  primary  target  group  by  400.” 


by  Mark  Fitzgerald 

IT’S  FOR  newspapers  to  sell 

their  readership  numbers  —  not  their 
circulation,  Cincinnati  Enquirer  editor 
and  vice  president  Larry  Beaupre  says. 

“Newspapers  today  are  held  hostage 
by  a  creature  of  their  own  creation,  the 
Audit  Bureau  of  Circulations,  which 
clings  to  the  primitive  philosophy  of 
one  sale/one  reader  to  measure  news¬ 
paper  reach,”  Beaupre  told  the  62nd 
Associated  Press  Managing  Editors 
convention  in  Indianapolis  recently. 

Beaupre,  who  stepped  down  as 
APME  president  at  the  end  of  the  con¬ 
vention,  argues  that  newspapers  mini¬ 
mize  their  actual  popularity  by  concen¬ 


trating  on  sales. 

“Newspapers  have  historically  made 
a  big  mistake  by  measuring  their  audi¬ 
ence  in  terms  of  actual  newspapers 
sold,”  Beaupre  said.  “Television  doesn’t 
do  that.  Radio  doesn’t  do  that.  Only 
newspapers  tout  their  circulations,  in¬ 
stead  of  their  readership. 

“Television  talks  about  its  total  audi¬ 
ence.  Radio  talks  about  its  audience. 
Newspapers  need  to  talk  about  their 
audience,  too,”  Beaupre  said. 

Beaupre  noted,  for  instance,  that  his 
paper  reports  an  average  daily  circula¬ 
tion  of  about  205,000,  but  studies  mea¬ 
sure  readership  at  about  500,000  any 


(See  Circulation  on  page  37) 


The  Thomson  Mowships 


A  PROGRAM  FOR  MINORITY  JOURNALISTS 


Thomson  Newspapers  offers  one-year  working  fellowships  for 
recent  college  or  university  graduates  who  plan  to  pursue  a  career 
in  newspaper  journalism.  Two  fellowships  are  available  to  members 
of  racial  or  ethnic  minority  groups  in  the  United  States,  and  one  is 
available  in  Canada.  Each  carries  a  $20,000  stipend. 

Each  Fellow  is  assigned  to  a  daily  newspaper,  where  training 
and  evaluation  are  provided.  Upon  successful  completion  of  the 
fellowship.  Fellows  are  assisted  in  seeking  a  full-time  position  with 
a  newspaper  within  the  organization. 

Applicants  should  send  a  resume,  a  short  essay  on  the  role  of 
newspapers  in  their  communities,  five  clippings  or  other  work  sam¬ 
ples,  a  list  of  three  references  and  a  cover  letter  explaining  what 
they  hope  to  gain  from  the  fellowship  and  telling  what  they  can 
bring  to  a  newspaper  to:  Basil  Marraffa,  Senior  Vice  President, 
Human  Resources  and  Industrial  Relations,  Thomson  Newspapers, 
One  Station  Place,  Stamford,  Connecticut  06902. 


The  deadline  for  applications  is  December  31. 
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Orders  and 
installations 

CText,  ISSC  complete  first  phase  of 
L.A.  Times  classified  project 


CT»xt  Inc. 

Ann  Arbor,  Mich. 

Enhanced  ALPS  classified  pagina¬ 
tion  interfaced  to  an  existing  classified 
order-entry  system  at  the  Los  Angeles 
Times  enabled  increased  zoning  and 
management  of  regional  editions  and 
sections.  ALPS  runs  on  OS/2  clients 
and  IBM  RS/6000  servers  using  a 
Sybase  database.  System  integrator  for 
the  project  is  IBM  subsidiary  Integrat¬ 
ed  Systems  Solutions  Corp.  The  pro¬ 
ject  next  will  implement  a  500-work¬ 
station  CText  AdVision  classified  or¬ 
der-entry  system. 

AdVision  classified  systems  were 
also  recently  sold  to  the  Toledo  Blade, 
Albuquerque  Publishing  Co.,  Plano 
(Texas)  Star  Courier  and  Wichita  Falls 
(Texas)  Times  Record  News  (all  with 
ALPS  pagination);  AdVision  ad  sys¬ 
tems  and  Dateline  editorial  systems 
were  ordered  by  the  Wirvona  (Minn.) 
Daily  News  and  Corvallis  (Ore.) 
Gazette-Times-,  another  Dateline  sys¬ 
tem  is  going  into  Cox  Newspapers’ 
Washington  offices;  the  Mason  City, 
Iowa  Globe-Gazette  bought  ALPS  and 
Expressline  editorial  pagination;  a  clas¬ 
sified  system  was  sold  to  the  Little 
Rock  Arkansas  Democrat-Gazette . 

John  Julinno  Compulor 
Sorvicos  Co. 

Decatur,  Ga. 

Five  copies  of  Atan  Express  for  pro¬ 
duction  of  Columbus-based  Suburban 
News  Publications’  22  Ohio  weeklies. 
Stories  from  the  group’s  Atex  system 
are  imported  to  QuarkXPress  using 
Atan  Express,  which  preserves  Atex 
markup  and  formats.  Copy  changes 
made  in  XPress  can  be  translated  back 
for  reuse  in  a  subsequent  edition,  elec¬ 
tronic  library  or  wire  transmission. 
SNP  places  text,  photos  and  graphics 


onto  XPress  pages  for  full-page  film 
output. 

Atan  Express  is  also  used  to  pagi¬ 
nate  the  Kankakee,  Ill.  Daily  Journal, 
which,  since  beginning  with  its  televi¬ 
sion  listings,  moved  on  to  more  sec¬ 
tions  using  four  copies  of  the  software. 
The  Journal’s  sister  paper,  the 
Rochester,  Minn.  Post-Bulletin,  pagi¬ 
nates  all  editorial  content  through  five 
copies  of  Atan  Express. 

CompuT«xt  Inc. 

Houston 

Publishing  system  sales  to:  the  Press 
of  Atlantic  City  (26  CompuClass  seats, 
classified  pagination,  three  CAT  II  dis¬ 
play  ad  workstations);  Bridgeport  Con¬ 
necticut  Post  (20  CompuCiass  seats 
and  pagination,  CAT,  Graphics 
Loader,  Fax  Ad  feature,  credit  card  au¬ 
thorization  server);  Galveston  County 
(Texas)  Daily  News  (12  CompuClass 
seats,  two  CAT  workstations);  Laredo 
(Texas)  Morning  Times  (five  Compu¬ 
Class  seats,  pagination  and  integration 
with  Collier-Jackson  business  and  lay¬ 
out  systems,  Mac-Bridge,  Graphics 
Loader,  16  Comet  Il/Capture  editorial 
seats,  four  Comet  II  pagination  work¬ 
stations  and  Amigos  translation  soft¬ 
ware  for  a  Spanish  edition)  Northeast 
Mississippi  Daily  Journal,  Tupelo  (sev¬ 
en  CompuClass  seats,  pagination  and 
integration  with  DSI  billing  system, 
CAT,  credit  card  authorization  server, 
Mac-Bridge);  Daily  Herald,  Arlington 
Heights,  Ill.  (33  CompuClass  seats  and 
pagination,  six  CAT  workstations.  Fax 
Ad  feature,  credit  card  authorization 
server);  Palatka,  Fla.  Daily  News 
(three  CompuClass  seats,  Mac-Bridge, 
Graphics  Loader,  six  Comet  Il/Cap- 
ture  seats  and  five  Comet  pagination 
workstations  for  pagination  and  film 
register  of  process-color  pages);  Amer¬ 


ican  Publishing’s  Chicago-area  Press 
Publications  (eight  CompuClass  seats 
and  pagination,  Graphics  Loader, 
credit  card  authorization  server.  Fax 
Ad  feature)  and  Star  Publications  (22 
CompuClass  seats  and  pagination, 
nine  CAT  workstations.  Fax  Ad,  cred¬ 
it  card  authorization). 

Alex  Divisien, 

Sytdece  Media  Greup 

Bedford,  Mass. 

Hundred-seat  advertising  manage¬ 
ment  system  with  classified  pagination 
for  the  Indianapolis  Star  and  Indi¬ 
anapolis  News,  valued  at  almost  $1 
million,  is  the  largest  Enterprise  instal¬ 
lation  in  the  U.S. 

Another  Enterprise  ad  system, 
scheduled  to  be  operating  last  month, 
went  into  the  Financial  Times  in  the 
U.K.  to  handle  classified  and  display 
ad  order  entry  for  all  national  and  in¬ 
ternational  editions. 

The  Toronto-based  Globe  and  Mail 
added  Communication  Manager  and 
Gateway  systems  and  disk  farm  storage 
devices  to  its  Atex  systems.  Communi¬ 
cations  Manager  improves  system  per¬ 
formance  by  offloading  wire  service 
operations  from  the  front  end,  to 
which  it  is  linked  by  the  high-speed 
Gateway. 

Digital  Tachnology 
Intarnatienal 

Orem,  Utah 

Work  at  four  Cox  Newspapers 
dailies  includes:  a  system  upgrade  to 
version  4.1  software,  addition  of  Pagi¬ 
nation  and  WAN  databases  and  instal¬ 
lation  of  Javelin  client  software  to  inte¬ 
grate  third-party  programs  into  the 
Graphics  Database  at  the  Daily  Sen¬ 
tinel,  Grand  Junction,  Colo.;  installa¬ 
tion  of  Pagination  and  WAN  databas¬ 
es,  version  4.1  upgrade  to  editorial, 
pagination  and  advertising  systems  and 
addition  of  three  AdSpeed  worksta¬ 
tions,  46  SpeedWriter  reporter  sta¬ 
tions,  six  PageSpeed  stations  and  eight 
SpeedPlanner  stations  (all  with  data¬ 
base  connectivity)  at  the  Dayton  Daily 
News;  4.1  upgrade  to  news,  ad  and  pag¬ 
ination  systems  and  addition  of  Pagi¬ 
nation  and  WAN  databases  at  the 
Longview  (Texas)  News-Journal;  addi¬ 
tion  of  Ad  Database  and  installation  of 
SpeedDriver  OPI  software  at  the 
Lufkin  (Texas)  Daily  News. 
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Tech  managers 
on  the  move 


K*rry  J.  Norihrup,  a  Gannett  Co. 
journalist  whose  work  while  at  the 
Burlington  (Vt.)  Free  Press  helped 
launch  Gannett’s  Adavanced  Systems 
Lab,  was  named  to  the  newly  created 
position  of  technology  editor  at  the 
INCA-FIEJ  Research  Association 
(IFRA),  the  technology  and  research 
arm  of  the  International  Federation  of 
Newspaper  Publishers,  based  in  Darm¬ 
stadt,  Germany. 

Northrup  joined  IFRA  after  serving 
for  3‘/2  years  as  technology  editor  at  the 
Gannett  lab,  where  he  used  his  15 
years  of  reporting  and  editing  experi¬ 
ence  to  guide  research  and  develop¬ 
ment  of  newsroom  tools.  He  originated 
the  Newsworks  concept  for  digitally  in¬ 
tegrating  newsroom  management  and 
news  coverage  planning  with  advanced 
automated  news  production  techniques 
and  was  involved  in  creating  multime¬ 
dia  information  management  software 
and  digital  archive  systems. 

The  technology  editor  will  continue 
similar  work  in  Darmstadt,  where  he 
also  will  help  newsrooms  deal  with  or¬ 
ganizational  strains  created  by  efforts 
to  expand  into  online  publishing. 

IFRA  created  the  new  position  after 
its  Information  Processing  Committee 
was  formed  from  the  combination  of 
its  Pre-Press  and  New  Information 
Technologies  committees.  The  new 
committee  is  charged  with  observing 
market  developments  and  informing 
IFRA  members  of  those  processes  that 
are  of  interest  for  newspaper  produc¬ 
tion  and  of  new  ways  of  disseminating 
information.  In  addition  to  working 
with  the  committee,  Northrup  will  be 
liaison  between  IFRA  and  its  new-me- 
dia  subsidiary,  INES  (Initiative  for 
Newspaper  Electronic  Supplements). 

Indiana  Newspapers  Inc.  production 
director  Gold*n  Farls  retires  on 
New  Year’s  Day  after  53  years  with  the 
parent  company  of  the  Indianapolis 
Star  and  News.  Faris  is  credited  with 
moving  INI  to  offset  printing  and  help¬ 
ing  plan  and  open  the  newspapers’  new 
packaging  plant. 

Until  his  retirement,  Faris  will  stay 
on  as  a  consultant. 


Chuck  Bluvins,  who  was  retained  as 
interim  manager  of  the  production  de¬ 
partment  until  a  permanent  successor 
to  Faris  is  chosen. 

According  to  INI  president  and  gen¬ 
eral  manager  Malcolm  W.  Applegate, 
Blevins  is  expected  to  manage  produc¬ 
tion  for  nine  to  12  months.  Blevins 
consulted  on  INI’s  new  packaging  cen¬ 
ter,  which  opened  two  months  ago 
(E&P,  Nov.  4,  p.  8P).  Plans  call  for  the 
new  packaging  plant  to  also  house 
printing  operations.  Earlier  this  year, 
Blevins  completed  a  similar  temporary 
assignment  at  Newsday,  Melville,  N.Y. 
Before  co-founding  Blevins  Harding 
Group  consultants,  he  was  responsible 
for  USA  Today  production  start  ups  at 
plants  nationwide. 

S.  Kuotlng  Rhoads,  senior  vice 
president  of  operations  for  the  Los  An¬ 
geles  Times,  was  assigned  additional  re¬ 
sponsibilities  and  named  to  the  new 
position  of  senior  vice  president  of  op¬ 
erations  and  technology.  Retaining  re¬ 
sponsibility  for  all  Times  production 
operations,  Rhoads  also  is  now  in 
charge  of  the  paper’s  three  information 
systems  divisions:  business,  publishing 
and  editorial  systems. 

While  continuing  to  report  to  exec¬ 
utive  vice  president  and  general  man¬ 
ager  EuGene  L.  Falk  on  operations  is¬ 
sues,  Rhoads  reports  to  Times  publish¬ 
er  and  CEO  Richard  T.  Schlosberg  III 
on  systems  matters. 

A  finance  and  operations  executive 
at  Times  Mirror’s  Allentown,  Pa., 
Morning  Call,  Rhoads  joined  the 
company’s  flagship  Times  in  1991  as 
operations  director  responsible  for 
the  Valley  and 
new  downtown 
plants.  A  year  lat¬ 
er,  he  also  took 
charge  of  the  Or¬ 
ange  County 
plant  and  all  pre¬ 
press  operations. 

He  was  promoted 
to  operations  vice 
president  in  1993 
and  senior  vice 
president  in  1994. 


Tom  Anischik 

was  promoted  from 
assistant  to  the 
general  manager  to 
production  direc¬ 
tor  at  the  Hartford 
Courant,  where  he 
replaced  Paul 
Reynolds,  who  left 
the  paper  in  Sep¬ 
tember. 

Anischik  now  re¬ 
ports  to  vice  presi¬ 
dent  Mark  Kurtich, 
who  recently  added  production  to  his 
circulation  and  customer  service  re¬ 
sponsibilities. 

With  the  Courant  since  1982,  Anis¬ 
chik  has  held  separate  production 
manager  posts  in  the  packaging  and 
prepress  departments  and  served  as 
strategic  planning  manager  and  new 
ventures  manager. 

Journal  Register 
Co.,  Trenton,  N.J., 
announced  the 
promotions  of 
managers  at  two  of 
its  printing  sub¬ 
sidiaries. 

Larry  Scrasa, 
production  manag¬ 
er  at  JRC’s  Missis¬ 
sippi  Valley  Offset 
Co.  Inc.,  St.  Louis, 
was  named  produc¬ 
tion  director  of  the  company’s  Subur¬ 
ban  Newspapers  of  Greater  St.  Louis,  a 
1.7  million-circulation  chain  of  week¬ 
lies. 

Before  joining  Journal  Register  in 
1989,  Scrase  was  pressroom  superinten¬ 
dent  for  the  Houston  Post.  He  earlier 
ran  production  operations  at  the  Fort 
Lauderdale  Sun-Sentinel  and  Detroit 
Free  Press. 

Brian  Donna, 
account  manager 
for  Imprint  Print¬ 
ing,  North  Haven, 

Conn.,  is  now 
plant  manager  for 
the  publication 
printer  acquired 
from  Capital 
Cities/ABC  this 
spring  as  part  of 
Journal  Register’s 

purchase  of  the  the  - 

Connecticut  and 

Rhode  Island  portions  of  the  New  Eng¬ 
land-  Newspaper  Group.  Donna  joined 
Imprint  in  1988. 


Rhoads 


Anischik 


Scrase 
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Vendors^  agreements 


Linolyp«-H«li  Co.,  Hauppauge, 
N.Y.,  is  a  reseller  for  4-SigKl  L.C., 
West  Des  Moines,  Iowa,  and  provides 
consulting  and  integration  services 
from  Data  Ganaral,  Westboro,  Mass. 

The  graphic  arts  equipment  and 
publishing  systems  supplier  resells  4- 
Sight’s  Macintosh-based  iSDN  Manag¬ 
er  for  ISDN  and  Switched-56  commu¬ 
nication  of  files  between  devices  from 
different  vendors.  File  transfers  using 
4-Sight’s  Quatroboard  approach  3.5 
MB/minute.  Data  General  expertise  in 
local-  and  wide-area  networking,  de¬ 
sign  and  integration  is  available 
through  Linotype-Hell’s  operations 
analysis  consulting  group. 

Separately,  parent  firm  Linotype- 
Hell  AG,  Eshborn,  Germany,  said  that, 
after  a  profitable  1994,  it  expects  a  loss 
for  this  year  and  plans  to  cut  up  to  300 
of  its  2,450  jobs  through  next  summer. 
It  cited  little  change  in  the  pace  of  or¬ 
ders  after  the  Drupa  trade  show  in  May 
and  weakened  dollar-denominated 
sales,  according  to  the  Financial  Times. 
The  company  expects  that  new  prod¬ 
ucts  and  a  better  dealer  network 
“should  improve  business  in  the  medi¬ 
um  term.” 

Scraan  (USA),  Rolling  Meadows,  Ill., 
named  the  Ridgefield,  N.J.-based  An- 
itac  unit  of  International  Paper’s 
Imaging  Products  Division  as  an 
OEM/dealer  in  the  publishing  market. 

Anitec  will  market  new  FT-R3035 
and  FT-R3050  capstan  film  recorders 
(as  its  LaserRed  1600  and  2200)  and 
the  LD-T1040  and  LD-T1060  rapid  ac¬ 
cess  processors.  It  also  will  market  sev¬ 
eral  Screen  devices  as  part  of  its  Faith¬ 
ful  Color  Reproduction  digital  prepress 
research,  implementation,  training  and 
service  program.  As  a  dealer,  Anitec 
will  sell  Screen’s  FT-S700  flatbed,  DT- 
S1030AI,  DT-S1040AI  and  SG-7060P 
color  scanners. 

Faithful  Color  also  will  include  four 
color  measurement  products  from  X- 
Rila  Inc.:  DTP51  strip-reading  col¬ 
orimeter,  341  portable,  361  transmis¬ 
sion  and  361TRG  transmission/color 
reflection  densitometers. 

X-Rite,  Grandview,  Mich.,  said  its 
participation  in  Anitec’s  Faithful  Col- 
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or  program  parallels  its  own  education¬ 
al  efforts,  which  include  weekly  world¬ 
wide  tutorials  in  color  measurement 
and  management. 

The  X-Rite  and  Screen  products 
join  others  from  ECRM  and  Takiran- 
ix  as  Faithful  Color  prepress  systems 
solutions. 

A  marketing  venture  with  Nawscam, 
Coral  Gables,  Fla.,  enables  New  York- 
based  Businas*  Wira  to  digitally  de¬ 
liver  public  and  corporate  relations 
photos  to  newspapers  in  58  countries. 
The  arrangement  provides  access  to 
115  papers  in  Latin  America,  69  in  the 
Far  East  and  Australia,  69  in  Europe 
and  18  in  the  Middle  East  and  Africa. 

Delivery  via  Newscom  adds  to  avail¬ 
ability  of  Business  Wire  photos  in  the 
U.S.  over  AP  PhotoExpress  and  in 
Canada  through  Canadian  Press.  BW 
also  maintains  its  own  electronic  BBS. 

Montreal-based  Eschar-Grad  Tach- 
nalagias,  supplier  of  laser  imaging 
systems,  reached  product  integration 
and  distribution  agreements  with  Cas- 
cada  Systams  Inc.  and  AM  Intar- 
natianal,  respectively. 

Escher-Grad  will  integrate  Intelli¬ 
gent  Spooling  from  Cascade,  a  soft¬ 
ware  developer  and  systems  integrator 
based  in  Andover,  Mass.,  in  its 
RIPServer,  giving  the  PostScript  Level 
2  RIP  system  print  management,  job 
queuing  and  error  and  status  reporting. 
Cascade  also  will  supply  OPI  solutions 
from  its  ImageFlow  system. 

Escher-Grad  appointed  AM  Inter¬ 
national’s  Prepress  Group  to  sell  and 
service  its  products  in  Canada  from 
the  group’s  Toronto,  Montreal  and 
Vancouver  offices.  The  AM  group  has 
a  staff  of  prepress  sales  specialists  and 
others  selling  its  own  Multigraph  prod¬ 
ucts.  The  Pitman  Co.  remains  Escher- 
Grad’s  U.S.  distributor. 

Syslam  Inlagratars  Inc.,  Sacra¬ 
mento,  signed  an  agreement  for  Fin¬ 
land’s  ICL  Data  Oy  to  represent  SlI 
in  Scandinavian  and  Baltic  markets 
through  its  GrafiMedia  Oy  subsidiary, 
marketing  its  own  and  SII’s  products 
and  supporting  SII  installations.  SII 


will  market  GrafiMedia’s  Maria  graphic 
archive  worldwide. 

SII  has  installations  at  Finland’s 
Helsingin  Sanomat  and  Aamulehti  and 
Norway’s  Aftenposten  and  Verdens 
Gang. 

Specializing  in  systems  integration 
and  services,  ICL  Data  Group  operates 
in  26  sites  throughout  Finland.  It  in¬ 
cludes  the  Finnish  distributor  of  Tan¬ 
dem  Computers  Inc.,  SII’s  longtime 
hardware  supplier  and  former  minority 
stakeholder. 

Tandam  Camputars  Inc.,  Cuperti¬ 
no,  Calif.,  and  DPS  Typacraft  Ltd., 

Basildon,  England,  reached  a  nonex¬ 
clusive  marketing  agreement  in  which 
the  Digital  Technology  databases  that 
DPS  supplies  in  the  U.K.  will  be  of¬ 
fered  on  Tandem  machines. 

Aulalagic  Inc.,  Thousand  Oaks, 
Calif.,  now  resells  Ethernet  switches 
and  100Base-T  repeater  and  adapter 
products  from  Grand  Junclian  Nat- 
warks  Inc.,  Fremont,  Calif.,  provid¬ 
ing  high-speed  local  area  network  solu¬ 
tions  for  its  prepress  imaging  systems. 
The  agreement  includes  all  FastLink 
products  for  upgrading  congested 
LANs  while  preserving  investments  in 
Ethernet  technology  and  training. 

Inbound  and  outbound  call-processing 
systems  provider  Talacarp  Systams 
Inc.,  Roswell,  Ga.,  is  to  become  a 
wholly  owned  subsidiary  of  SynlallacI 
Inc.  after  the  merger  of  its  new  parent 
company.  Pinnacle  Investment  Associ¬ 
ates  Inc.,  with  the  Phoenix-based  de¬ 
veloper  of  systems  for  telephone  access 
to  computer  databases. 

Syntellect  also  now  has  access  to  the 
Voice  Enhanced  Services  Platform  of 
Nabnassat  Carp.,  Acton,  Mass.  The 
customizable  call  center  software  com¬ 
bined  with  Syntellect  systems  and  ap¬ 
plications  moves  each  call  from  a 
PBX/ACD  to  a  voice-response  unit 
and  stores  information  from  any  par¬ 
ticipating  client  application. 

AP  renames  Satnet 

THE  ASSOCIATED  PRESS  renamed 
its  AP  Satnet  subsidiary,  AP  Telecom¬ 
munications,  to  reflect  its  work  in  ter¬ 
restrial  network  design,  implementation 
and  management,  as  well  as  satellite 
services. 
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by  Hiley  Ward 


Book  Reviews 


Inside  Talk  Radio:  America’s  Voice 
or  Just  Hot  Air?  Peter  Laufer.  (Birch 
Lane  Press,  600  Madison  Ave.,  New 
York,  N.Y.  10022),  270  pages,  $19.95. 

Move  over  Fourth  Estate.  Make 
room  on  the  shelf  for  the  new  Third  — 
or  Fifth  —  Estate. 

This  book  cites  a  political  cartoon  of 
a  teacher  in  a  civics  class  asking, 
“What’s  the  third  branch  of  govern¬ 
ment?”  A  bright  pupil  answers,  “Talk 
radio!” 

There  is  no  mistaking  Laufer’s  mes¬ 
sage.  Talk  radio  —  with  its  strange 
bedfellows  of  obscenity-spewing 
Howard  Stern  and  right-wing  pontifi- 
cator  Rush  Limbaugh  and  others  that 
are  both  off-color  and  right  wing,  such 
as  San  Francisco’s  J.  Paul  Emerson  — 
is  a  force  to  reckon  with. 

Laufer,  a  former  talk  show  host  him¬ 
self,  gives  examples  of  how  talk  radio 
has  hamstrung  government,  including 
blocking  presidential  nominees,  such 
as  president  Clinton’s  attorney  general 
choices  and  policy  (such  as  Clinton’s 
effort  to  lift  the  military  ban  on  homo¬ 
sexuals). 

Talk  shows  constitute  a  new  power 
“changing  the  rules.” 

Talk  radio,  Laufer  insists,  is  “a  grow¬ 
ing  power  in  our  society,”  is  “seductive” 
and  “pornographic,”  as  it  links  “lonely 
misfits  and  amateur  information-dis¬ 
torters.” 

Even  a  number  of  the  nation’s  1,600 
so-called  religious  stations  offer  a  jaun¬ 
diced  view  of  society  and  politics,  in¬ 
terlaced  with  bias  toward  minorities. 

Frightening  are  the  quoted  remarks 
of  one  radio  scholar  who  notes  that  ra¬ 
dio  is  the  one  “constant”  medium. 
Everyone  relates  to  radio,  from  the 
teen  and  college  student  to  the  com¬ 
muter,  he  says. 

“Radio  is  always  there,”  says  Profes¬ 
sor  Carl  Jensen,  who  heads  an  ongoing 
study.  Project  Censored,  at  California’s 
Sonoma  State  University,  “whereas, 
magazines,  newspapers,  television  are 
not  necessarily  that  constant  a  medi¬ 
um.” 

The  book  stirs  one  to  ask  questions 
about  new  developments  in  the  news¬ 
paper  industry,  such  as  the  growing 
popularity  of  forms  of  “public”  or  edi¬ 
torial  journalism  which  attempt  to  be 
more  directly  responsive  to  the  inter¬ 
ests  and  needs  of  the  reader. 


He  quotes  one  retiring  broadcast  ex¬ 
ecutive  who  says,  “The  formula  for  a 
successful  talk  show  these  days  is  to 
find  out  what  your  audience’s  bigotry  is 
and  play  to  it.” 

Both  print  and  radio  seek  success.  A 
question  to  explore  is:  Do  they  subtly 
share  the  same  formula,  at  least  in 
part? 

Laufer  traces  the  history  of  radio 
talk  programs,  from  the  1930s  John  j. 
Anthony’s  the  Goodu/ill  Hour  to  mod¬ 
ern  pundits.  All  the  modern  players, 
from  G.  Gordon  Liddy  to  Larry  King, 
are  profiled. 

Laufer  offers  some  good  one-liners 
from  those  in  the  past.  For  example, 
the  late  joe  Pyne  remarked:  “I  have  no 
respect  for  anyone  who  would  come  on 
my  show.” 

An  amusing  appendix  tells  “How  to 
Get  Yourself  on  the  Radio.” 

The  appendix  suggests  what  age  to 
say  you  are,  how  to  play  up  to  the 
host’s  ego,  how  to  ask  the  right  ques¬ 
tion  to  the  person  screening  the  calls, 
only  to  proceed  to  substitute  a  more 
poignant  or  embarrassing  question 
once  you  are  on  the  air. 

Laufer,  who  lives  in  Northern  Cali¬ 
fornia,  has  hosted  talk  shows  in  San 
Francisco  and  Los  Angeles.  He  has 
also  worked  as  an  NBC  correspondent 
on  both  radio  and  television,  winning 
a  George  Polk  award  for  his  overseas 
coverage. 

Living  Ethics:  Developing  Values  in 
Mass  Communication.  Michael  j. 
Bugeja.  (Allyn  &  Bacon,  160  Gould 
St.,  Needham  Heights,  Mass.  02194- 
2315),  343  pages,  $30. 

Journalism  ethics  tend  to  be  defined 
by  codes  and  various  implied  rules, 
“Thou  shalt,”  or  “Thou  shalt  not.” 
Some  attempts  have  been  made  to  give 
journalism  ethics  a  philosophical  or  ex¬ 
istential  basis  —  that  is,  act  out  of  a 
commitment,  play  it  by  ear  and  do  that 
which  is  most  humane. 

Bugeja  comes  at  his  subject  in  a  dif¬ 
ferent  way,  a  kind  of  consensus  ap¬ 
proach.  At  the  outset,  it  seems  he  is 
going  to  take  the  subjective  existential 
route. 

“Ethics  emanate  from  within,”  he 
says  and  puts  those  words  in  italics.  In 
doing  so,  he  adds,  “you  may  end  up  dis¬ 
covering  yourself.” 


He  mentions  how  the  basic  concepts 
of  right  and  wrong  were  developed  by 
all  the  great  religions. 

But  he  leaves  it  at  that,  and  rather 
than  proceed  to  emphasize  a  commit¬ 
ment  to  inner  power  derived  from  the 
traditional  creeds  and  mysticism,  he 
proceeds  to  develop  the  objective  side 
of  ethics,  the  adherence  to  concepts. 

His  key  word  is  “values,”  which  he 
defines  as  an  inner  force,  but  these 
forces  derive  from  the  firm  implant  of 
objective  concepts,  such  as  honesty 
and  fairness.  So  rather  than  going  in 
the  way  of  situation  ethics  —  acting 
out  of  the  moment,  concepts  and  rules 
and  codes  that  follow  become  impor¬ 
tant. 

The  book  thus  deals  with  developing 
and  implementing  concepts.  The  book 
is  up  to  date,  including  several  situa¬ 
tions  involving  the  O.J.  Simpson  trial. 
Each  chapter  has  short  contributed  or 
reprinted  essays  by  journalists  and  aca¬ 
demics,  some  of  which  connect  to  the 
subject  at  hand. 

Discussion  questions  for  students  are 
also  included. 

Bugeja,  who  teaches  at  Ohio  Uni¬ 
versity,  defines  journalism  to  be  all-in¬ 
clusive  —  including  public  relations, 
advertising,  account  executives,  and 
seeks  to  devise  an  ethical  system  that 
applies  to  all. 


UNITY  AWARDS 
IN  MEDIA 


Umcolm  Univiksity  of  Missouri 

he  43  annual  Unity  Awards  in  Media  will 
recagnize  reporting  and  writing  that  reflect 
accurate  exposure  of  issues  affecting  minorities  and 
disadvantaged  people.  Deadline  is  Jan.  5,  1 996. 

Divisions  tududm: 

Print  General  Audience, 

Print  Minority  Audience, 

Broodcost  Radio,  and 
Broodcast  Television 

CmeoRUS  utt: 

Economics,  Education,  Politics,  Public  Affons/Social 
Issues,  Educational,  and  Investigative  Reporting. 

DotaRs  from: 

Eddie  Modison,  Jr.  or  Amber  Bexten 
Department  of  Communications 
201  Elliff  Hall,  Lincoln  University 
Jefferson  City,  MO  65102 
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Interactive  Communications 


Newspapers 
and  television 

They’ve  had  a  relationship  for  years;  some  are 
taking  it  to  another  level;  ex-Los  Angeles  Times 
publisher  Tom  Johnson,  now  CNN  president,  offers 
advice  for  newspapers  moving  into  TV 


by  David  As  tor 

NEWSPAPERS  CONDUCT  POLLS 
with  television  networks,  publish  TV 
listings  and  reviews,  and  allow  their 
columnists  to  make  regular  appear¬ 
ances  on  various  shows. 

In  short,  newspapers  have  had  a  re¬ 
lationship  with  television  for  years. 
Lately,  this  association  has  moved  to 
another  level  as  more  papers  start  their 
own  cable  channels  or  enter  into  joint 
ventures  with  existing  stations. 


You  must  have  very  high  production  val¬ 
ues  to  compete,” 

—  Tom  Johnson,  former  Los  Angeles 
Times  publisher,  now  president  of  Cable 
News  Network 


“It’s  not  necessarily  about  raising 
your  circulation,”  said  Knight-Ridder 
Video  general  manager  Mike  Adams. 
“It’s  about  finding  new  forums  for  your 
database.  You’re  using  the  information 
you  gathered  multiple  times.” 

Adams  was  speaking  during  a  ses¬ 
sion  entitled,  “Newspaper  Newsrooms 
and  Television  Newsrooms:  Not-So- 
Strange  Bedfellows,”  at  the  recent 
American  Association  of  Sunday  and 
Feature  Editors  (AASFE)  convention 
in  Atlanta.  He  and  Cable  News  Net¬ 
work  president  Tom  Johnson  offered 
several  pieces  of  advice  for  papers 
moving  into  TV. 

Johnson  noted  that  newspaper 
staffers  can  be  involved  (both  on  and 
off  the  air)  in  these  ventures,  but  TV 
professionals  are  needed,  as  well. 

“Hire  television  people  to  do  televi¬ 
sion,”  said  the  former  Los  Angeles 
Times  publisher.  “You  must  have  very 
high  production  values  to  compete.” 

Adams  added,  “First  impressions  are 
very  difficult  to  live  down.  You  can’t 
learn  on  the  job.” 

He  joked  that  one  of  the  projects  he 
helped  launch  —  Tribune  Broadcast¬ 
ing’s  CLTV  News,  which  features 
Chicago  Tribune  staffers  —  was  nick¬ 
named  “Children  Learning  Television” 
before  hitting  its  stride. 

But  one  audience  member  said  a 
major  strength  of  newspaper-inspired 
TV  channels  is  that  viewers  get  a  “cer¬ 
tain  genuineness”  from  on-the-air 
print  journalists  that  they  may  not  get 
from  slicker  TV  personalities. 

“Performance  issues  are  different 
than  production  values,”  responded 
Adams.  “You  can  negatively  impact 
someone’s  performance  with  poor  pro¬ 


duction  values.” 

Johnson,  who  acknowledged  that 
TV  personalities  can  be  “too  slick”  at 
times,  likened  what  Adams  described 
to  a  situation  where  a  newspaper  has 
high-quality  content  sabotaged  by  low- 
quality  printing. 

Adams  also  said  newspapers  should 
not  expect  to  earn  a  profit  on  their  TV 
operations  for  at  least  several  years. 

“It’s  not  for  the  weak  of  heart,”  he 
stated.  “You  have  to  build  an  infra¬ 
structure.” 

And  Johnson  advised  newspapers 
not  to  get  so  involved  in  TV  that  they 
stop  concentrating  on  their  “core  fran¬ 
chise.” 

“This  country  really  needs  great 
newspapers  if  we’re  going  to  be  a  liter¬ 
ate  and  educated  society,”  said  the 
CNN  executive,  who  reported  that  he 
still  reads  five  papers  a  day. 

Speaking  of  newspapers,  Johnson 
observed  that  “most  are  badly  under- 
priced.” 

“Quality  newspapers  are  worth  a 
buck,”  he  said.  “You’ve  kept  prices  so 
low  that  almost  the  full  load  falls  on 
advertising.  At  CNN,  half  our  revenue 
comes  from  subscribers.” 

The  TV  session  was  hosted  by  for¬ 
mer  AASFE  president  Rosalie  Muller 
Wright,  who  is  assistant  managing  edi¬ 
tor/features  at  the  San  Francisco 
Chronicle. 


THE  INDIANAPOLIS  STAR  and  In¬ 
dianapolis  News  have  launched  an  In¬ 
ternet  news  service  whose  very  name 
reflects  the  Hoosier  State’s  obsession 
with  basketball:  Indiana’s  Game. 

Indiana’s  Game  debuted  on  the 
World  Wide  Web  Nov.  1,  and  will  ini¬ 
tially  focus  on  the  professional  Indiana 
Pacers,  plus  the  men’s  and  women’s  col¬ 
legiate  basketball  programs  at  Indiana 
University  and  Purdue  University. 

“Indiana  is  a  hotbed  for  basketball, 
so  the  potential  audience  for  this  ser¬ 
vice  is  quite  large,”  said  Jay  Small,  on¬ 
line  editor  at  the  newspapers.  “We 
know  there  are  a  lot  of  alumni  and  fans 
of  these  schools  and  teams  beyond  the 
Hoosier  borders.” 

Indiana’s  Game  is  at  http://www. 
starnews.com/ingame. 


Indiana  dailies 
offer  online  service 
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Congress  considers 
updating  copyright 
law  to  cover 
online  information 


by  Debra  Qersh  Hernandez 

BOTH  THE  SENATE  and  the  House 
of  Representatives  are  considering  leg¬ 
islation  to  update  existing  copyright 
law  that  it  covers  material  dissemi¬ 
nated  via  the  information  superhigh¬ 
way. 

In  September,  the  administration  re¬ 
leased  a  white  paper  prepared  by  the 
Commerce  Department  on  “Intellectu¬ 
al  Property  and  the  National  Informa¬ 
tion  Infrastructure.”  The  Senate  and 
House  responded  a  few  weeks  later 
with  the  Nil  Copyright  Protection  Act 
of  1995,  (S.  1284  and  H.R.  2441). 

“In  protecting  the  property  rights  of 
creators  and  owners,  these  bills  apply 
in  the  digital  environment  the  funda¬ 
mental  principle  of  our  copyright  law 
that  creativity  is  promoted  by  securing 
rights  in  intellectual  property,”  said 
Sen.  Orrin  G.  Hatch  (R-Utah),  chair¬ 
man  of  the  Senate  Judiciary  Commit¬ 
tee  at  a  recent  joint  hearing  on  the  leg¬ 
islation. 

“Understandably,  copyright  owners 
will  not  make  their  works  available  in 
the  digital  environment  until  such  ma¬ 
terial  can  be  effectively  protected, 
since  computerized  networks  now 
make  unauthorized  reproduction, 
adaptation,  distribution  and  other  uses 
of  works  so  easy,”  commented  Rep. 
Carlos  J.  Moorhead  (R-  Calif.),  chair  of 
the  House  Judiciary  Committee’s 
Courts  and  Intellectual  Property  Sub¬ 
committee. 

Noting  that  the  bills  are  similar  in 
substance  to  the  administration’s  white 
paper,  Bruce  A.  Lehman,  assistant  sec¬ 
retary  of  commerce  and  commissioner 
of  patents  and  trademarks,  explained 
that  “this  issue  is  about  content,” 
specifically,  commercial  content  online. 

Lehman,  who  chaired  the  task  force 
that  created  the  administration  report, 
told  the  committee  members  that  it  is 
important  that  any  changes  in  the  law 
maintain  a  balance  between  the  copy¬ 


right  owners  and  the  users. 

In  addition  to  provisions  regarding 
the  transmission  of  copies  or 
phonorecords,  importation  rules,  re¬ 
productions  for  the  visually  impaired, 
technological  protection  and  copyright 
management  information,  the  admin¬ 


istration  supports  amending  the  defini¬ 
tion  of  “publication”  to  include  the  dis¬ 
semination  of  copies  of  a  work  by 
transmission. 

The  legislation  does  not  address  the 
potential  liability  of  online  providers 
for  copyright  violations  occurring  on 


their  systems,  an  issue  some  legislators 
indicated  they  would  like  to  see  clari¬ 
fied. 

The  Copyright  Office  supports  the 
goals  and  substance  of  the  legislation, 
according  to  Marybeth  Peters,  registrar 
of  copyrights  and  associate  librarian  for 
copyright  services. 

The  office,  she  told  the  committees, 
supports  the  amendment  to  specify 
transmission  as  a  means  of  distributing 
a  work;  endorses  the  inclusion  of  digi¬ 
tal  libraries;  backs  exemptions  for  the 
visually  impaired  but  recommends 
clarification;  and,  while  it  has  some 
concerns  about  their  breadth  as  pro¬ 
posed,  believes  in  provisions  for  copy¬ 
right  protection  systems  and  copyright 
management  information. 

The  assistant  director  general  of  the 
World  Intellectual  Property  Organiza¬ 


tion,  Mihaly  Fiscor,  testified  that  the 
bills  take  the  right  approach  “since 
they  only  cover  those  issues  which  tru¬ 
ly  require  being  addressed  now,  and 
because  they  only  propose  those 


(See  Copyright  on  page  39) 


ONLINE  NEWSPAPERS  is  a 
directory  of,  and  direct  access  to, 
newspapers  throughout  the  world  on 
the  World  Wide  Web.  It’s  just  one  of 
the  many  reasons  the  newspaper 
industry  is  congregating  in  greater 
numbers  on  the  E&.P  Web  Site. 
Stop  by  and  browse  a  while! 


http://www.mediainfo.coin/edpub 


Sponsored  by  ClaSSIFaCTS 


“Understandably,  copyright  owners  will  not 
make  their  works  available  in  the  digital 
environment  until  such  material  can  be 
effectively  protected  .  .  .  .  ” 
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The  Role 
Of  Newspapers 
Examined 

Author  Jonathan  Kozol  says  newspapers  do  a  poor 
job  of  covering  the  country’s  shortcomings 


by  David  Astor 

“ARE  NEWSPAPERS  ‘AFFLICTING 
the  comfortable  and  comforting  the  af¬ 
flicted?’  I  don’t  see  it.  I  think  it’s  the 
opposite.” 

Those  were  the  words  of  Jonathan 
Kozol,  who  has  written  best-selling 
books  about  America’s  racism,  poverty 
and  neglected  urban  schools. 

The  author  discussed  these  prob¬ 
lems  during  a  recent  speech  at  the 
American  Association  of  Sunday  and 
Feature  Editors  convention  in  Atlanta. 
But  Kozol  also  used  his  AASFE  forum 
to  talk  about  one  other  thing:  his  belief 
that  many  daily  newspapers  do  a  rotten 
job  of  covering  this  country’s  short¬ 
comings. 

For  one  thing,  he  said,  most  dailies 
don’t  focus  enough  on  the  responsibili¬ 
ty  of  the  white  power  structure  for 
many  of  the  social  ills  in  poor  minority 
areas. 

“Manufacturing  jobs  have  fled,”  Ko¬ 
zol  noted,  by  way  of  example.  “I  don’t 
think  you  can  blame  single  mothers  or 
unemployed  black  men  for  the  flight  of 
jobs.” 

He  added  that  residents  of  minority 
neighborhoods  are  given  substandard 
housing,  “the  worst  schools,”  “the 
vilest  hospitals”  and  waste  dumps. 
They  hear,  on  talk  radio  and  in  the 
halls  of  Congress,  “how  deeply  they  are 
hated.”  Then,  Kozol  said,  people  won¬ 
der  why  some  of  these  residents  don’t 
develop  good  “family  values”! 

“There  is  so  much  analysis  of  the 
pathologies  of  the  poor  but  not  of  the 
pathologies  of  the  rich,”  added  the 
speaker. 

Kozol  also  said  many  newspapers  run 
“happy  ghetto”  stories  that  focus  on  an 
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isolated  individual  who  makes  good,  or 
on  the  announcement  of  a  private  or 
governmental  improvement  effort. 
What  many  newspapers  don’t  run,  he 
added,  is  analysis  of  how  “cosmetic” 
this  effort  usually  is  and  how  it  was 
tried  “15  times  before”  and  never  real¬ 
ly  changed  anything. 

“False  hope  is  worse  than  despair,” 
commented  the  former  Rhodes  scholar 
and  teacher. 

If  newspapers  were  really  truthful, 
Kozol  said,  they  would  emphasize  that 
much  of  the  American  power  structure 
doesn’t  want  to  help  minorities.  In¬ 
stead,  it  wants  to  “conceal”  them  in 
segregated  neighborhoods  and  “let  just 
enough  into  the  middle  class  for  an  il¬ 


lusion  of  racial  progress.” 

Then,  there  is  the  approach  and 
language  of  stories  that  are  clearly  de¬ 
signed  to  reach  more  affluent  readers 
(and  keep  advertisers  happy).  Kozol 
noted  that  if  a  newspaper  publishes  an 
article  about  how  “everyone  this  year  is 
wearing  short  skirts,”  it’s  obviously  not 
addressing  readers  who  can’t  afford 
new  clothes. 

Also,  the  AASFE  speaker  said  news¬ 
papers  rarely  review  restaurants  in  poor 
neighborhoods  and  rarely  feature  poor 
people  in  wedding  announcements 
and  obituaries.  Kozol  asked  why  a  rich 
businessman  deserves  an  obituary 
more  than  a  poor  grandmother  who 
successfully  raised  four  children. 

He  added  that  newspapers  often  give 
positive  coverage  to  rich  businessmen 
and  other  prominent  people  who  hold 
“glitzy”  charity  events  every  year  be¬ 
tween  Thanksgiving  and  Christmas. 

During  the  other  11  months  of  the 
year,  said  Kozol,  these  same  people 
“downsize  jobs  that  the  poor  may  have 
gotten  or  starve  the  school  system  of 
funds  while  sending  their  kids  to  prep 
school.  Who’s  the  charity  for?  It’s  for 
themselves,  so  they  won’t  feel  guilty 
going  to  church  on  Christmas  Eve. 
There’s  something  very  ugly  about 
stealing  loaves  of  bread  all  year  long 
and  then  coming  back  once  a  year  to 
give  out  crumbs.” 

Kozol  himself  has  set  up  a  founda¬ 
tion  to  help  poor  people,  including 
some  of  the  ones  he  has  met  over  the 
years  while  doing  his  books. 

“But  charity  isn’t  a  good  substitute 
for  justice,”  said  the  prize-winning  au¬ 
thor  of  Death  at  an  Early  Age,  Rachel 
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Svndicates/News  Services 


The  syndication  biz 
is  a  topic  for  panel 

Editors  speak  at  NFC  meeting  that  also  features  the 
election  of  Rick  Newcom.be  as  organization  president 


by  David  As  tor 

A  PANEL  OF  editors  discussed  every¬ 
thing  from  local  coverage  to  national 
syndication  at  the  recent  Newspaper 
Features  Council  (NFC)  meeting  in 
Atlanta. 

In  fact,  the  moderator  of  the  session 
connected  both  topics  in  one  of  her 
questions. 

“Local  news  seems  to  be  the  only 
thing  that  readers  can’t  get  elsewhere,” 
said  Jane  Amari,  managing  editor  of 
design  and  features  at  the  Kansas  City 
Star.  “So  how  do  syndicates  fit  into  the 
future  when  local  is  so  important  to 
newspapers?” 

“One  doesn’t  preclude  the  other,”  re¬ 
sponded  Universal  Press  Syndicate 
vice  president/editorial  director  Lee 
Salem,  speaking  from  the  audience. 

“Syndicated  material  can  easily  be 
put  in  a  product  that  emphasizes  local 
news,”  added  Creators  Syndicate  presi¬ 
dent  Rick  Newcombe,  also  speaking 
from  the  audience.  “There’s  no  conflict 
there.” 


And  Tribune  Media  Services  vice 
president/editorial  and  development 
Mike  Silver  noted  that  syndicates  offer 
a  number  of  services  —  such  as  TMS 
TV  Listings  and  United  Media’s 
“MovieFinder”  —  that  are  customized 
for  each  newspaper  client. 

But  panelist  Tim  Kelly,  editor  and 
senior  vice  president  of  the  Lexington 
(Ky.)  Herald-Leader,  emphasized  that 
syndicated  features  with  no  local  ori¬ 
entation  can  still  build  readership.  He 
said,  by  way  of  example,  that  the 
comics  section  is  among  the  most  pop¬ 
ular  parts  of  his  paper. 

But  Kelly  did  say  that  he  wishes  syn¬ 
dicates  would  come  up  with  “the  next 
wave  of  personalities”  to  go  along  with 
longtime  creators  such  as  Erma 
Bombeck,  Ann  Landers  and  Abigail 
Van  Buren. 

And  Kelly  lamented  about  how  a 
number  of  syndicates  continue  to 
charge  newspapers  extra  for  exclusivity 
on  features  that  are  now  also  available 
in  cyberspace. 

Another  panelist.  Orange  County 


Register  editor  and  vice  president  Ton- 
nie  Katz,  said  she  would  like  to  see  the 
end  of  exclusivity.  Indeed,  when  Amari 
asked  the  panelists  what  syndicates 
could  “bring”  to  their  papers,  Katz 
quipped,  “They  could  bring  me  all  the 
comic  strips  in  the  Los  Angeles  Times.” 

Speakers  also  talked  about  the  need 
for  newspapers  to  market  themselves 
more,  and  about  how  a  number  of  pa¬ 
pers  remain  underpriced. 

“You  have  papers  charging  25^  for  a 
sucker  that  would  kill  a  dog  if  you 
threw  one  at  it,”  said  Newark,  N.J., 
Star-Ledger  editorial  page  editor  Rich 
Aregood. 

Yet  there  are  also  markets,  the  pan¬ 
elist  added,  in  which  dailies  are  raising 
their  prices  while  cutting  back  on  con¬ 
tent  because  of  such  factors  as  rising 
newsprint  costs. 

Aregood,  in  discussing  the  future, 
said  a  media  shakeout  might  cause 
newspapers  to  “become  more  and  more 
like  what  the  British  call  the  quality 
press.  Other  people  do  sleaze  better, 
with  pictures  that  move.” 

Katz  added  that  newspapers  will  be¬ 
come  “information  services”  that  gen¬ 
erate  and  sort  through  material  for  all 
kinds  of  print  and  electronic  media. 

“We  are  clearly  going  to  be  the  as¬ 
phalt  on  the  information  highway,” 
agreed  Kelly.  “We  have  so  much  infor¬ 
mation  that  we  can’t  even  get  all  of  it 
into  our  own  newspapers.” 

Earlier  in  the  day,  NFC  president 
Ron  Patel  discussed  the  organization’s 
various  activities  of  recent  months  to 
help  celebrate  the  centennial  of 
comics. 
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Patel,  who  is  Sunday  editor  of  the 
Philadelphia  Inquirer,  also  talked  about 
the  new  Your  Career  in  the  Comics 
book  written  for  the  NFC  by  Lee 
Nordling  and  published  by  Andrews 
and  McMeel. 

And  Patel  announced  the  organiza¬ 
tion’s  new  top  officers.  Newcombe  was 
elected  president;  Amari,  first  vice 
president;  Los  Angeles  Times  Syndi¬ 
cate  vice  president/general  manager 
Steve  Christensen,  second  vice  presi¬ 
dent;  and  Dallas  Morning  News  assis¬ 
tant  managing  editor/lifestyles  Sue 
Smith,  secretary/treasurer.  Smith,  like 
Patel,  is  a  former  president  of  the 
American  Association  of  Sunday  and 
Feature  Editors. 

Newcombe  presented  the  Jester 
Award  to  Universal  Press  Syndicate 
president  John  McMeel  for  his  contri¬ 
butions  to  the  features  business. 
McMeel  is  a  former  president  of  the 
NFC. 

And  executives  from  virtually  all  the 
major  syndicates  described  some  of 
their  new  offerings  in  a  “show  and  tell” 
session  hosted  by  Newsday  assistant 
managing  editor/features  Phyllis 
Singer. 

The  NFC,  which  turned  40  this 
year,  will  meet  in  San  Antonio  next 
fall. 

Growing  opposition 
to  cartoon  taxation 

SEVERAL  CALIFORNIA  newspapers 
have  editorialized  against  the  state’s  ef¬ 
forts  to  impose  a  tax  on  comics  and 
political  cartoons. 

They  include  the  Sacramento  Bee, 
San  Francisco  Examiner  and  Vacaville 
Reporter,  among  others. 

The  Bee  stated,  “A  publisher  who 
purchases  a  cartoon  is  not  buying  a 
piece  of  property,  as  the  state  con¬ 


tends,  but  the  rights  to  convey  an  idea 
or  story  to  readers.” 

The  Examiner  wrote  that  “dingbat 
underlings”  at  California’s  State  Board 
of  Equalization  (BOE)  claim  the  politi¬ 
cal  message  in  an  editorial  cartoon  is 
“irrelevant.  To  them,  it’s  an  ‘object  of 
art’  and  subject  to  the  same  tax  as  a 
new  sofa.” 

And  the  Reporter  concluded,  “The 
state  tax  wizards  should  back  away 
from  this  one.” 

The  BOE  first  sent  a  tax  bill  to  San 
Francisco  comic  artist  Paul  Mavrides 


(E&P,  Oct.  1,  1994,  p.  23).  Then  it 
sent  one  to  the  Yreka-based  Siskiyou 
Daily  News  (E&P,  Nov.  18,  p.  9,  1995). 
And  the  BOE  is  auditing  Creators 
Syndicate  (E&P,  June  3,  1995,  p.  49). 

All  three  parties  are  fighting  the  car¬ 
toon  tax. 

Creators  president  Rick  Newcombe 
said  the  levy  “tramples  on  the  First 
Amendment”  and  “is  clearly  double 
taxation.” 

He  stated,  “Sales  tax  is  paid  at  the 
point  of  purchase  by  the  consumer,  the 
newspaper  reader.  In  strictly  material 
terms,  a  newspaper  can  be  described  as 
consisting  of  paper,  ink,  words  and  il¬ 
lustrations.  Paper,  ink  and  words  are 
exempt  to  prevent  double  taxation  — 
why  should  illustrations  be  taxable?” 

The  Los  Angeles-based  Creators 
could  be  required  to  pay  taxes  retroac¬ 
tive  to  its  founding  in  1987.  Newcombe 
told  the  Boston  Globe  that  if  appeals 
are  not  successful,  his  company  might 
pay  the  taxes  and  then  move  out  of 
California. 

In  addition  to  the  Globe,  other  non- 
California  papers  running  stories  about 
the  situation  have  included  the  New 
York  Times. 
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Syndicates/News  Services 

Franchising  feature 

“FRANCHISE  ADVISER”  IS  being 
syndicated  by  Crain  News  Service. 

Ellen  Shubart’s  weekly  column  pro¬ 
vides  information  about  franchising, 
advice  about  how  to  buy  a  franchise, 
and  more.  It  includes  answers  to  read¬ 
ers’  questions. 

Shubart  is  the  editor  of  Crain  Com¬ 
munications’  Franchise  Buyer  maga¬ 
zine.  She  has  also  worked  for  Crain’s 
Chicago  Business  and  the  City  &  State 
publication. 

Editorial  cartoonist 

MICKEY  SIPORIN  IS  self-syndicating 
his  editorial  cartoons. 

Siporin’s  work  has  appeared  in  New 
York  City’s  Westsider  and  Chelsea  Clin¬ 
ton  News  papers  since  1987.  His  car¬ 
toons  have  also  run  in  the  Los  Angeles 
Times  (on  eight  occasions).  New  York 
Times,  Village  Voice,  Funny  Times  and 


other  publications. 

The  award-winning  Siporin  —  who 
teaches  cartooning  and  film  produc¬ 
tion  at  Montclair  State  University  — 
is  based  at  P.O.  Box  701,  Upper  Mont¬ 
clair,  N.J.  07043.  His  number  is  201- 
744-0777. 

A  Web  site  contest 

COLLEGE  PRESS  EXCHANGE,  the 

Internet-based  college  news  service,  is 
holding  a  Web  site  competition. 

The  contest  —  which  has  a  Feb.  15 
deadline  for  entries  —  is  open  to  any 
news-oriented  Web  site  operated  by  a 
college  newspaper,  radio  station  or 
other  campus  journalism  organization 
in  the  United  States  or  Canada.  More 
details  are  available  at  http://www.web- 
point.com/contest/. 

Sponsoring  the  competition  is  Tri- 


Ellen  Shubart 


bune  Media  Services,  which  syndicates 
College  Press  Exchange  and  College 
Press  Service. 

Witty  World  on  Web 

WITTYWORLD  NOW  HAS  a  Web 
site  on  the  Internet  (http://www.witty- 
world.com). 

And  the  international  cartoon  mag¬ 
azine  —  based  at  P.O.  Box  1458,  North 
Wales,  Pa.  19454  —  has  published  its 
latest  issue. 

Included  is  an  article  on  the  early 
days  of  comics,  a  profile  of  editorial 
cartoonist  Kevin  Kallaugher  of  the  Bal¬ 
timore  Sun  and  the  Cartoonists  &. 
Writers  Syndicate,  a  section  on  abor¬ 
tion-related  cartoons,  as  well  as  other 
features. 

Ito  asks  for  cartoon 

JUDGE  LANCE  ITO  requested  a  copy 
of  a  Jimmy  Margulies  editorial  cartoon 


Have  this  for  free,  Lance 


about  the  end  of  the  O.J.  Simpson 
trial. 

“I  agreed  to  give  him  the  original, 
rather  than  sell  it  to  him  —  an  excep¬ 
tion  I  made  once  before  for  Vice  Presi¬ 
dent  Gore,”  said  Margulies,  who  is  with 
the  Bergen  County,  N.J.,  Record  and 
North  America  Syndicate. 

Other  owners  of  Margulies  originals 
include  Lloyd  Bentsen,  Michael  Doug¬ 
las,  Frank  Sinatra  and  Barbra 
Streisand,  among  others. 

‘Betty’  strip  moves 

THE  “BETTY”  COMIC,  which  has 
been  sold  on  an  individual  basis  by 
United  Feature  Syndicate  since  1991,  is 
moving  to  the  Newspaper  Enterprise 
Association  package  on  Nov.  27. 

Both  UFS  and  NEA  are  divisions  of 
United  Media. 


On  the  way  to  NEA 


“Betty”  is  done  by  the  Canadian 
cartooning  duo  of  Gary  Delainey  and 
Gerry  Rasmussen. 

Special  TV  package 

A  HOLIDAY  FEATURE  package  is 
being  offered  by  TVData  of  Queens- 
bury,  N.Y. 

Included  are  stories  about  holiday 
shows  as  well  as  humorous  material, 
trivia  items,  puzzles,  photos,  graphics,  a 
cartoon,  and  more. 

There  is  also  an  extra  page  for  Cana¬ 
dian  clients. 

Reagan’s  appointed 

BOBBIE  REAGAN  HAS  been  named 
manager  of  PR  Newswire’s  Cleveland 
bureau. 

She  joined  PR  Newswire  in  1985  as 
an  account  executive,  and  was  named 
sales  manager  in  1993. 
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Leading  Edge 

Continued  from  page  5 

fore  and  after”  readers  visits  to  differ¬ 
ent  hairdressers,  “Battle  of  the  Bands” 

—  we’d  cast  our  vote  if  we  knew  any¬ 
thing  about  today’s  music,  “Crashpad 
of  the  Week”  and  “Dave’s  Guide  to 
Used  Threads,”  part  of  a  series  about 
Boston  on  the  cheap,  written  by  a  high 
school-age  summer  intern.  (Good 
book  possibilities  there,  we  thought.) 

But  there  are  problems.  For  exam¬ 
ple,  we  couldn’t  tell  whether  “Buzz 
Cut”  and  “Bands”  were  ads  or  editorial 

—  a  critical  distinction  for  a  service 
that  wants  to  be  a  credible  guide.  “We 
don’t  want  readers  or  advertisers  to  be 
confused,”  Taylor  says.  Right  now, 
these  readers  sometimes  are. 

Boston.com  is  a  work  in  progress. 
Coming  soon:  more  features  already 
running  at  other  newspapers,  including 
archives  and  premium  services.  Trans¬ 
actions  are  in  the  works,  too.  And,  one 
hopes,  more  revenue. 

All  the  newspaper  Web  sites  are 
worth  watching  because,  as  they  try  to 
stake  out  a  spot  as  guides,  they  are 
jostling  with  Netscape,  Yahoo  and  oth¬ 
er  so-called  “spiders”  that  are  morph¬ 
ing  into  gatekeepers  —  integrated  mid¬ 
dlemen  who  sell  ads  and  run  services 
that  do  a  lot  of  things  newspapers 
thought  they  did. 

Deal 

Continued  from  page  14 

to  change  an  employee’s  duties  at  a 
time  of  re-engineering  in  the  industry 
without  being  bound  by  contractual 
salary  classifications. 

In  addition,  clauses  regarding  fees 
for  reuse  or  republication  were  elimi¬ 
nated,  and  the  Post’s  online  service. 
Digital  Ink,  was  excluded  from  the 
contract. 

“There  are,  literally,  two  dozen  pro¬ 
visions  providing  for  increased  opera¬ 
tional  flexibility  and  managerial  dis¬ 
cretion,  most  of  which  are  not  subject 
to  the  arbitration  procedure,”  Havlicek 
said. 

“What  we  tried  to  do  here  is  to  cre¬ 
ate  a  kind  of  post-industrial  labor  con¬ 
tract,  where  the  old  industrial  labor 
union  model  has  been  brought  up  to 
date  in  sweeping  fashion,”  he  ex¬ 
plained. 

“In  fact,  sweeping  change  is  what 
the  Guild  characterized  this  contract 
as  representing,”  Havlicek  noted. 


adding  that  there  was  “no  significant 
part  of  the  contract  that  was  not  rene¬ 
gotiated  or  rewritten.” 

The  Post-Guild  contract  had  not 
been  rewritten  since  the  1930s,  with 
the  exception  of  some  provisions  nego¬ 
tiated  in  1989,  Havlicek  explained. 

“Part  of  the  problem  with  an  old 
contract,  especially  at  newspapers,  is 
its  like  strands  of  a  fabric,”  he  said. 
“You  can’t  pull  one  thread  out  without 
affecting  the  overall  pattern  of  the 
contract.  What  we  had  to  do  was 
reweave  the  entire  agreement.” 

Circulation 

Continued  from  page  25 
weekday. 

“That  number  exceeds  the  com¬ 
bined  audiences  of  all  four  local 
evening  news  programs  in  Cincinnati,” 
he  said.  “The  difference  is  even  greater 
on  Sundays,  when  our  355,000  circula¬ 
tion  translates  to  875,000  adult  readers 
—  three-quarters  of  the  market. 

“And  yet,  newspapers  have  allowed 
television  news  programs  to  call  them¬ 
selves  ‘the  news,’  as  in  ‘1  saw  it  on  the 
news  last  night.’ 

“Readership  accurately  reflects  the 
‘power’  of  a  newspaper,”  Beaupre  con¬ 
tended. 

“The  power  of  a  newspaper  — 
whether  it  is  a  story,  or  an  ad  —  de¬ 
rives  from  the  impact  it  achieves  with 
its  total  readership.  That  is,  everyone 
who  reads  it,  not  just  the  40%  of  read¬ 
ers  who  buy  the  newspaper,”  Beaupre 
said. 

New  business  paper 

ASIA  TIMES,  A  new  English-language 
daily  business  newspaper  aimed  at  an 
Asian  audience,  will  make  its  debut  in 
December. 

The  newspaper,  owned  by  the  Man¬ 
ager  Media  Group,  has  correspondents 
in  21  cities  around  the  world.  Initial  cir¬ 
culation  will  be  30,000. 

Asia  Times  will  be  printed  in 
Bangkok,  Hong  Kong,  and  Singapore, 
with  same-day  delivery  across  Asia  and 
to  Australia,  New  Zealand  and  India.  It 
also  will  be  distributed  in  major  Euro¬ 
pean  and  North  American  cities. 

Reward  offered 

PHILADELPHIA  NEWSPAPERS  Inc. 
and  Teamsters  Local  628  will  award 


$25,000  to  anyone  who  can  provide  in¬ 
formation  that  leads  to  the  conviction 
of  whoever  attacked  a  PNI  driver  in 
August. 

Driver  Joe  Sweeney  was  attacked  in 
Camden  on  Wednesday  morning,  Aug. 

9.  Anyone  with  knowledge  of  the  inci¬ 
dent  is  asked  to  call  the  Patco,  N.J.,  po¬ 
lice  at  (609)  772-6900,  or  the  Camden 
County,  N.J.,  prosecutor’s  office  at 
(609)  225-8400. 

Constitution  editor 
wins  fellowship 

JAY  BOOKMAN,  ASSOCIATE  edito¬ 
rial  page  editor  of  the  Atlanta  Constitu¬ 
tion,  has  been  named  the  1995  recipient 
of  the  Eugene  C.  Pulliam  Fellowship. 
The  Fellowship  is  presented  annually  by 
the  Sigma  Delta  Chi  Foundation,  the 
educational  arm  of  SPJ. 

The  $25,000  grant  will  allow  Book¬ 
man  to  travel  and  research  his  chosen 
topic  of  technology  and  its  social,  cul¬ 
tural,  environmental  and  economic  im¬ 
pacts  on  society. 

lAPA  announces 
press  freedom 
committee  members 

THE  INTER  AMERICAN  Press  Asso¬ 
ciation  announced  the  new  members  of 
the  Committee  on  Freedom  of  the 
Press  and  Information  for  1995. 

David  Lawrence  Jr.,  publisher  of  the 
Miami  Herald  and  lAPA  president,  ap¬ 
pointed  Danilo  Arbilla,  publisher  of  the 
weekly  Busqueda,  Montevideo,  Uru¬ 
guay,  as  chairman  of  the  committee  for 
the  second  consecutive  year. 

George  Neavoll  of  the  Portland 
(Maine)  Press  Herald,  Anthony  Day  of 
the  Los  Angeles  Times,  and  Mario  Gus- 
mao  of  Journal  NH,  New  Hamburg, 
Brazil,  were  ratified  as  first,  second  and 
third  vice-chairmen  of  the  committee, 
respectively. 

Pew  Center  moves 

THE  PEW  CENTER  for  Civic  Journal¬ 
ism  has  moved.  The  new  address  is: 
1101  Connecticut  Ave.  NW,  Suite  420, 
Washington,  D.C.  20036. 

The  phone,  fax,  and  e-mail  remain 
the  same  as  (202)  331-3200,  (202)  347- 
6440,  and  Internet:  news@pccj.org,  re¬ 
spectively. 
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Workshop 
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tied  to  the  commitment  required:  Col¬ 
lege  students  and  grads  spend  10  hours 
a  day  for  eight  weeks  in  the  crash 
course,  then  do  a  two-week  newspaper 
internship.  Tuition,  housing  and  books 
are  free,  and  students  get  $15  a  day  for 
food  and  expenses. 

A  lot  of  people  who  requested  appli¬ 
cations  could  not  spare  the  time  be¬ 
cause  of  jobs  or  kids,  McNeely  said,  so 
the  program  went  ahead  with  six  par¬ 
ticipants,  all  black,  or  about  half  the 
number  in  1994,  and  tried  to  recoup 
the  costs  of  $7,000  to  $8,000  per  stu¬ 
dent  later. 

Problems  aside,  the  workshops  work. 

“Currently,  we  have  two  graduates  of 
the  University  of  South  Carolina  pro¬ 
gram  working  for  us,”  says  Orage  Quar¬ 
les  III,  publisher  of  the  Rock  Hill,  S.C., 
Herald.  “I  know  we  have  had  two  or 
three  others  working  for  us  in  the  past. 
It’s  an  excellent  program.” 

It’s  also  the  only  one  of  its  kind  left 
since  Ohio  University’s  workshop,  pat¬ 
terned  after  USC’s,  went  dormant  in 
1994,  said  Judy  VanSlyke  Turk,  dean  of 
USC’s  j-school. 

“There  are  some  smaller-scale,  less 
ambitious  programs  I’ve  heard  of,  but 
nothing  that  is  a  residential,  intensive, 
start-from-scratch  effort  aimed  at  col¬ 
lege  grads  without  journalism  educa¬ 
tion  or  experience,”  VanSlyke  Turk 
said,  adding  that  the  University  of  Cal¬ 
ifornia  at  Berkeley  originated  the  con¬ 
cept  about  15  years  ago,  but  then  halt¬ 
ed  its  program  when  others  started. 

Skeptics  need  look  no  further  than 
Colette  Jenkins,  a  1990  Ohio  work¬ 
shop  graduate  who  shined  as  a  writer 
at  tbe  Akron  Beacon  Journal  in  a  1993 
series  on  race  relations  that  went  on  to 
win  a  1994  Pulitzer  Prize. 

Jenkins  is  exactly  the  kind  of  talent 
the  OU  workshop  was  created  for,  J. 
Frazier  Smith,  a  Dayton  Daily  News 
copy  editor  and  former  workshop  di¬ 
rector,  wrote  in  the  ASNE  Bulletin  last 
year,  and  exactly  the  kind  of  journalist 
that  “too  many  cynical  reporters  and 
editors,  and,  yes,  some  publishers,  dis¬ 
miss  as  being  too  much  of  a  long  shot.” 

Aspiring  minority  journalists  who 
hope  to  follow  Jenkins’  path  won’t  have 
the  same  help  available  unless  the 
workshops  find  some  help,  and  soon. 

“There’s  a  very  good  chance  this  is 
our  last  year.  We  all  recognize  that,” 
McNeely  of  USC  said. 

“If  we  don’t  get  some  help,  the  pro¬ 


gram  is  dying  this  year.” 

So  why  won’t  an  industry  less  than 
half  way  to  its  goal  of  20%  minorities 
in  U.S.  newsrooms  jump  at  the  chance 
to  support  such  a  project? 

According  to  McNeely,  some  news¬ 
papers  —  including  those  that  have 
generously  supplied  journalists  as  in¬ 
structors  —  support  other  programs, 
some  run  their  own  minority  programs, 
and  some  have  to  search  for  money  in 
increasingly  tight  newsroom  budgets. 

Quarles,  one  of  a  handful  of 
African-American  publishers  at  main¬ 
stream  dailies,  said,  “Hopefully,  the  in¬ 
dustry  will  recognize  the  program  is  in 
trouble  and  could  go.  It’s  a  good  idea 
for  maintaining  diversity  in  the  news¬ 
room.” 

Same  story 

The  story  is  much  the  same  in  Ohio. 
Postponed  this  summer  for  the  second 
straight  year,  the  Midwest  Newspaper 
Workshop  for  Minorities  will  continue 
its  fight  for  survival,  vows  Ralph  Izard, 
director  of  the  E.W.  Scripps  School  of 
Journalism  at  Ohio  University  in 
Athens,  home  of  the  workshop. 

Citing  figures  that  show  about  65% 
of  participants  working  for  newspapers 
around  the  country,  Izard  said  the  pro¬ 
gram  has  been  “too  important  to  the 
lives  of  too  many  people  for  us  to  allow 
it  to  die  without  a  struggle.” 

He  said  the  university  is  willing  to 
continue  its  $20,000  contribution,  but 
the  program  needs  $65,000  more  to 
resurrect  the  10-week  residential  work¬ 
shop,  which  is  free  to  participants  and 
pays  $50-a-week  stipends. 

For  the  nation’s  newspaper  corpora¬ 
tions,  $65,000  is  little  enough,  “but  it’s 
an  investment  that  will  produce  results 
in  the  industry  for  years  to  come,”  Izard 
said. 

Izard,  for  one,  is  persistent  and 
hopeful.  “I  am  not  giving  up  on  this 
thing,”  he  said. 

“We’re  going  to  continue  to  work  on 
it,  and  right  now  I  am  planning  for  a 
1996  revival.  It’s  been  successful  and 
we  grieve  over,  what  shall  I  say,  its 
temporary  passing.” 

Newspaper-related  foundations  prin¬ 
cipally  supported  the  Midwest  work¬ 
shop,  but  it  also  got  money  and  in-kind 
support  from  newspapers,  which  sup¬ 
plied  teachers  and  accepted  interns. 
But  foundations  are  more  prone  to 
fund  new  efforts  than  to  pay  for  old 
ones  year  after  year,  Izard  said. 

“I’m  not  blaming  the  foundations  for 
wanting  to  step  back.  But  the  fact  is 


they  stepped  back,  and  we  were  not 
able  to  fill  the  gap  with  direct  industry 
support,  and  so  we’re  in  this  hiatus,” 
Izard  said. 

Even  with  the  program  in  a  mori¬ 
bund  state,  and  without  advertising, 
mouth  attracted  at  least  30  inquiries 
this  year,  he  said. 

He  may  have  to  put  the  squeeze  on 
some  friends  in  the  industry  for  money, 
Izard  said,  “But  I  refuse  to  admit  that 
it’s  dead.” 


HOW  WILL  THE  near-death  experi¬ 
ences  of  two  summer  workshops  for  mi¬ 
norities  affect  the  newspaper  industry’s 
efforts  to  integrate  news  staffing? 

Back  in  1978,  the  American  Society 
of  Newspaper  Editors  (ASNE)  adapted 
an  ambitious  goal  for  the  year  2000:  to 
have  as  many  minorities,  proportional¬ 
ly,  covering  the  news  as  living  in  Amer¬ 
ica. 

At  the  time,  only  4%  of  newspaper 
journalists  were  minorities.  Sixteen 
years  later,  the  figure  was  10.5%,  ac¬ 
cording  to  ASNE’s  annual  survey. 

With  the  U.S.  minority  population 
currently  running  at  23.4%  —  African 
American,  Hispanic,  Asian  and  Native 
American  —  and  projected  to  hit  30% 
by  the  turn  of  the  century,  ASNE  ac¬ 
knowledges  it  probably  won’t  reach  the 
goal  by  tbe  year  2000. 

“The  newspaper  industry  needs  to 
invest  more  in  projects  like  the  summer 
workshops,”  commented  Veronica  Jen¬ 
nings,  ASNE’s  director  of  minority  af¬ 
fairs. 

“Otherwise,  the  pipeline  of  minority 
journalists  into  the  profession  will  have 
ruptured  and  that’s  not  good  for  the  in¬ 
dustry.” 

Most  African-American  newspaper 
journalists  consider  the  goal  unrealistic 
but  support  the  industry’s  intentions, 
said  Dorothy  Gilliam,  president  of  the 
National  Association  of  Black  Journal¬ 
ists  and  columnist  for  the  Washington 
Post. 

Beyond  simply  attracting  minorities, 
black  journalists  say,  newspapers  need 
to  figure  out  how  to  keep  them. 

“Our  studies  show  that  minority  jour¬ 
nalists  tend  to  leave  the  profession  ear¬ 
lier  than  Caucasian  journalists  because 
of  a  perceived  lack  of  opportunity.  That 
continues  to  a  be  big  problem,”  Gilliam 
said. 


What’s  the 
difference? 
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For  the  Atlanta  Games,  AP  is  also 
reviving  the  so-called  “minor  sports” 
reporting  desk  that  it  had  dropped  in 
the  most  recent  Olympics,  she  said. 

Beyond  the  Olympics,  AP’s  sports 
department  will  also  emphasize  im¬ 
proved  writing  —  and  emphasize  golf 
as  never  before,  Taylor  said. 

For  instance,  assistant  sports  editor 
Ron  Sarak  will  soon  replace  retiring 
writer  Robert  Greene  as  the  golf 
writer.  Sarak  will  produce  a  weekly  golf 
page  similar  to  the  wire’s  weekly  auto 
racing  page. 

“There  will  be  a  greater  emphasis  on 
women’s  golf,  on  the  business  of  golf 
and  on  technology  in  golf,”  Taylor  said. 

Sarak  will  also  double  as  AP’s  sports- 
writing  coach,  she  said. 

Results 

Continued  from  page  13 

the  most  challenging  one,  the  publish¬ 
er  asserted.  This,  he  said,  calls  for  the 
development  of  primary  readership, 
“which  leads  to  significant  advertising 
market  share  in  core  categories  and 
eventually  delivers  a  healthy  return  on 
sales,  something  that  would  lead  to 
greater  rewards  for  our  employees,  our 
customers  and  our  shareholders.” 

Getting  senior  management  to  un¬ 
derstand  and  commit  to  the  goals  took 
about  15  months,  which  surprised  him, 
Curley  recounted,  although  other 
CEO’s  had  warned  him  to  expect  it. 

USA  Today’s  game  plan  has  paid  off 
in  the  following  ways,  Curley  said: 

•  Circulation  growth  of  3%  overall 
and  double-digit  growth  in  its  target 
market. 

•  Later  press  times  of  30  to  50  min¬ 
utes,  depending  on  location,  for  late- 
breaking  news. 

•  Becoming  No.  1  in  airline  adver¬ 
tising  market  share. 

In  addition,  Curley  said,  the  paper 
has  sparked  up  editorial  content  with 
the  hiring  of  Jill  Lieber,  senior  writer 
from  Sports  Illustrated;  Susan  Page  as 
White  House  correspondent;  Walter 
Shapiro  for  political  commentary;  Dot- 
tie  Enrico  and  Melanie  Wells  covering 
Madison  Ave.,  among  other  newcom¬ 
ers  on  the  staff. 

Overall,  Curley  asserted,  defining 
success  means  “making  choices  about 
customers  and  delivering  them.  A  lot 


of  organizations  are  afraid  to  walk  away 
from  certain  existing  customers.” 

USA  Today,  he  said,  has  embarked 
on  a  10-year  program  to  help  the  circu¬ 
lation  department  reallocate  resources. 

“This  picture  actually  works  for 
everybody,  including  the  newsroom,” 
Curley  maintained.  “By  way  of  self¬ 
confession,  we  found  we  were  spending 
a  majority  of  our  time  on  unprofitable 
and  untargeted  work.” 

The  present  era,  he  concluded,  need 
not  be  one  of  “doom  and  gloom,  layoff 
and  cutback,  year  after  year.” 

The  information  age,  Curley  told  his 
audience,  is  about  “bold  ideas  and 
grand  moves  —  not  incrementalism 
and  top-down  control.  It  is  centered 
on  speed  and  networks.  It  is  an  entre¬ 
preneur’s  dream.  No  longer  are  barriers 
to  markets  so  great  that  competition  is 
stifled.  No  longer  do  the  people  at  the 
top  of  the  pyramid  have  all  the  mar¬ 
bles.  The  innovator  has  unparalleled 
access  to  the  marketplace.” 

Copyright 

Continued  from  page  31 

amendments  which  are  indispensable.” 

One  group  that  is  particularly  sensi¬ 
tive  to  copyright  infringement  via  the 
Internet,  the  Software  Publishers  As¬ 
sociation,  released  a  statement  noting 
that  Congress  should  take  three  steps 
to  deter  online  piracy  of  software. 

As  outlined  by  SPA  counsel  Mark 
Traphagen,  Congress  should  “recog¬ 
nize  that  willful  copyright  infringement 
on  a  commercial  scale  is  a  crime,  even 
if  there  is  no  private  financial  gain  or 
commercial  advantage”;  it  should  give 
law  enforcement  the  necessary  re¬ 
sources  to  investigate  and  prosecute 
online  offenders;  and  it  should  allow 
for  civil  remedies  and  criminal  penal¬ 
ties  for  violators. 

Not  so  impressed  with  the  white  pa¬ 
per  is  the  Digital  Future  Coalition, 
which  released  a  statement  calling  at¬ 
tention  to  serious  flaws  in  the  propos¬ 
al. 

The  DFC  stated  that  the  legislation 
could  lead  to  reduced  Internet  access 
for  the  public  and  educational  institu¬ 
tions,  as  well  as  delay  or  prevent  the 
development  of  new  commercial  tech¬ 
nology. 

In  addition,  DFC  charged  that  the 
legislation  could  invade  the  privacy  of 
digital  information  users  and  expose 
service  providers  to  unspecified  liabili¬ 
ty- 


Examine 
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and  Her  Children  and  Samge  Inequali¬ 
ties. 

His  latest  book  —  Amazing  Grace, 
which  was  just  published  by  Crown  — 
focuses  on  children  in  a  section  of 
New  York  City’s  impoverished  South 
Bronx. 

Kozol  said  he  became  friends  with  a 
number  of  wonderful  kids  (and  adults) 
through  the  book.  Some  of  them  later 
died  in  shootings  or  accidents,  or  of 
AIDS  or  cancer. 

“The  book  was  very  painful  to 
write,”  he  recalled. 

“I  spent  much  of  the  past  two  years 
crying.” 

Kozol  —  introduced  to  the  AASFE 
audience  by  Topeka  (Kan.)  Capital- 
Journal  features  editor  Mark  Sommer 
—  also  described  how  he  reluctantly 
accepted  lunch  invitations  from  former 
Harvard  classmates  who  wanted  to  ask 
about  his  safety  in  the  South  Bronx. 

“That  question  always  upsets  me,” 
he  stated.  “I’m  a  grown-up.  Why  don’t 
they  ask  about  the  safety  of  the  chil¬ 
dren  who  have  to  live  there  all  the 
time? 

“I  do  get  scared  about  the  physical 
danger  from  drug  dealers.  But  it’s  not 
in  the  same  league  as  the  danger  I  feel 
eating  an  $80  lunch  with  my  privileged 
friends  to  discuss  hunger  and  poverty. 
That’s  when  my  soul  feels  imperiled.” 

Shop  Talk 

Continued  from  page  48 

Tariffs  and  Trade,  or  GATT,  passed  by 
a  wide  margin,  76  to  24  ... . 

“The  House  of  Representatives  ap¬ 
proved  the  agreement  on  Tuesday  by 
an  even  wider  margin,  288  to  146.” 

Let’s  see:  Yes,  the  Senate  margin  was 
52  votes,  the  House’s  142.  Simple.  But 
misleading.  A  ninth-grade  knowledge 
of  arithmetic  would  have  led  the  re¬ 
porter,  or  his  copy  editor,  to  see  that 
the  Senate  voted  3  to  1  in  favor, 
whereas  the  House  vote  was  less  than 
2  to  1. 

Let’s  try  percentages:  Senate,  76%  in 
favor.  House,  66%  in  favor. 

Editors  are  aware  something’s  amiss. 
During  my  visit  to  the  newsroom  of  the 
Argus  Leader  in  Sioux  Falls,  S.D.,  I  was 
chatting  with  the  executive  editor.  Jack 
Marsh,  about  young  journalists. 

“Send  us  people  who  can  do  per¬ 
centages,”  he  pleaded. 
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Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


ASTROLOGY 


Daily-Weekly-Monrtily  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  (800)  322-5101 


AUTOMOTIVE 


CAR  FEATURES  are  our  business;  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


THE  AUTOMOTIVE  REPORT;  A 
package  of  at  least  1 2  stories  plus 
DriveTime  shorts  direct  from  the  indus¬ 
try  leaders.  AUTOMOTIVE  NEWS  and 
AUTOWEEK.  Rebate  charts  also  avail¬ 
able.  Ideal  for  your  automotive, 
classified  and  display  sections. 

Joe  Hanley 

CRAIN  NEWS  SERVICE 
Phone;  (212)  254-0890 
Fax;  (212)  254-7646 


HOME  IMPROVEMENT 


ON  THE  HOUSE  is  a  weekly  syndicated 
column  written  for  AP  Newsfeotures  by 
veteran  builders  James  &  Morris  Carey. 
ON  THE  HOUSE  offers  money-saving 
tips  on  building,  remodeling  &  repair¬ 
ing  homes.  Each  column  is  accom¬ 
panied  by  an  instructional  graphic  and 
Q  &  A  section  for  reader  involvement. 
Call  (800)  REPAIR  IT  for  free  samples. 


AWARDWINNING  700  word  WEEKLY 
Samples;  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 


FAX  YOUR  AD 
TO  US 

(212)  929-1259 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 

Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Box  1088,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170 


KEVIN  BRIAN  KAMEN  &  CO. 
Accurate  Appraisals/Negotiations 
Comprehensive  evaluations  worldwide 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  N.Englantd  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (61 3)  525-1666 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

Run  for  the  shadows  in  these  golden 
years. 

David  Bowie 


NEWSPAPER  BROKERS 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 

KEVIN  BRIAN  KAMEN  &  CO 
2355  Pershing  Blvd.-Suite  301 , 
Baldwin,  NY  11510.  New  York  (516) 
379-2797/Tampa  (813)  786-5930. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  233-231 8 
Lon  W.  Williams 


NEWSPAPER  APPRAISERS 


WARNING;  'IN  A  NUTSHELL'  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
1 1 9  Washington  Avenue,  Staten  Island, 
NY  1031 4,  (718)698-6979. 

LUCKY  NUMBERS 

FORTUNE  COOKIES  -  All  Birthdotes 
Daily  -  Camera  Ready  -  Free  Trial 
Time  Data  (800)  322-5101 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system. 

Cineman  Syndicate, P.O.  Box 
4433,  Middletown,  NY  1 0940 

(914)692-4572. 

Fax  (914)  692-8311 


NEWSPAPER  BROKERS 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 

SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
108  Jane  Cove-Clarksdale,  MS  38614 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


NEWSPAPER  BROKERS 


Please  call  to 
discuss  your 
options  in  a  sale 

Appraisal  for 
estate,  ESOP, 
partners,  bank, 
tax,  stock,  assets 


Appraisal 

& 

Brokerage 

BOLITHO-CRIBB 
&  Associates 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-6621 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


REAL  ESTATE 


THE  HOME  FRONT;  Liven  your  real 
estate  sections  with  this  residential  real 
estate  column  by  columnist  and  author 
Don  DeBot.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  Phone;  (212)  254-0890.  Fax; 
(212)254-7646. 


SENIOR  TRAVEL 


GET  UP  &  GO!  A  monthly  travel  col¬ 
umn  researched  and  written  by  seniors, 
and  filled  with  senior  deals,  trips,  tips 
and  senior-friendly  destinations. 
Details;  Get  Up  and  Gol  P.O.  Box 
50400,  Reno,  NV  89513  or  (702) 
786-7419. 


There's  something  going  on  that's  not 
quite  right. 

Michael  Stipe 


NEWSPAPER  BROKERS 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


ALABAMA  well  established,  fast  grow¬ 
ing  weekly  and  associated  shopper. 
20-year-owner  financing  available.  Con¬ 
fidentiality  Agreement  required. 
$560,000.  Jim  Hall  Media  Services, 
Box  1088,  Troy,  AL  36081  or  call 
(334)  566-7198 


NEW  YORK;  Boating  publication, 
$175,000,  terms.  FLORIDA;  Profitable 
weekly,  $325,000,  terms.  Beckerman 
Assoc.,  (81 3)  971 -2061. 


PRICE  REDUCED  to  $100,000  to  help 
speed  sale  of  profitable  2000-paid 
circulation  Mass,  weekly.  $160,000 
sales.  Publisher  of  22  years  to  retire  for 
health.  Call  or  write;  Broker-Appraiser  - 
Barry  French,  (508)  644-5772, 
Ashlown  Rood,  Assonet,  MA  02702. 


REWARD  YOURSELF;  Newspapers  for 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


SOUTHERN  CALIFORNIA  Weekly 
Group.  73rd  year.  5,600  paid,  24K 
free  circulation.  Gross  $650K,  Price 
$450K.  Mel  Hodell,  broker,  5196 
Benito,  #1 1 ,  Montclair,  CA  91 763. 

(909)  626-6440 


UPSTATE  New  York  weekly  in  fast  grow¬ 
ing  capital  district  with  great  potential. 
Reply  to  Box  07399,  Editor  &  Publisher. 


Urgent  necessity  prompts  many  to  do 
things. 

Miguel  de  Cervantes 
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NEWSPAPERS  FOR  SALE 

NEWSPAPERS  FOR  SALE 

AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  420 
publications,  including  1 1 2  doily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 

Neosho,  MO  64850 

Phone  (417)  451-1520 

AWARD-winning  Midwest  newspaper 
group  seeks  ta  add  paid  newspapers  ta 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
MarKigement  welcome  ta  stay  in  piece. 
All  replies  guaranteed  held  confiden¬ 
tial. 

Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 

EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


MAILROOM 


ROLLS  ALL  SIZES  30#-28« 
BEHRENS  INTERNATIONAL,  CAUF. 
(7U)  644-2661,  Fox  (714)  644-0283 

PUBUSHiNG  OPPORTUNmis~~ 

START  YOUR  OWN  Local  Magazine. 
No  starl-up  costs  and  low  printing 
prices.  Free  information  and  great 
ideas  from  the  Small  Publishers  CoOpI 

Call  Scott  at  (941 1922-0844. 

Now  that  I'm  here,  where  am  I  ? 

Jonis  Joplin 


PRESS 

EQUIPMENT 


RENTALS  AVAILABLE 


OLYMPIC  RENTAL  -  Intown  Atlanta 
home  available  to  woHdng  joumolisHs). 
4  mi.  to  downtown  venues,  5  min.  to 
MARTA,  1-85,  Fed-X,  great  restaurants 
and  muhipie  coffee  houses.  2  bedrooms 
(queen  beds),  small  study  (single),  2 
baths,  security  system,  new  kitchen,  2 
phone  lines,  semi-weekly  maid  service. 

A  steal  at  $550/night  (2  week  min). 

Refundable  security  deposit  required. 
($2K).  For  more  info  call  (404)  325- 
81 36  or  e-mail  MopeWinQaal.com. 


DIREa  FROM  THE 
ORIGINAL  MANUFACTURER 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpHcol  (310)  372-0372. 

MAILROOM 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1 668  or  (21 4)  869-2844. 
PRE-OWNED  MAILROOM  EQUIPMENT 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 

(770)  428-5817 
Fax  (770)  590-7267 

Refurbished  odd  on  pockets 

MULLER  MARTINI  227 
KANSA  320  and 
480  AVAILABLE 

Call  MidAmerica  Graphics 
at 


USED  MAILROOM  EQUIPMENT 

Standlee  and  Associates,  Inc. 

(407)  273-521 8  Fox  (407)  273-901 1 

_ PRESSES _ 

AVAILABLE  IMMEDIATELY 

6-UNIT  DOUBLE  WIDTH 
GOSS  COSMO  OFFSET  VYEB  PRESS 
22  3/4'  CUTOFF  W/DOUBLE  FOLDER 

CONTAa  PRINT  MEDIA  &  GRAPHICS 

PHONE  OR  FAX  (81 3)  781  -5550  OR 

PHONE  (800)  705-6433 

2  COMM.  UNITS  (Grease,  sideloy).  Com¬ 
munity  folder,  good  condition,  $35,000 
(spares  included).  Baldwin  108, 
$9500;  Suburban  (older  (or  Community 
press,  $28,500.  Coll  (540)  261-8000. 

AVAILABLE  April  1996:  1986  V-15D 
6-units  with  one  JF-25  folder.  Rollslands 
can  be  seen  running.  Good  condition. 
Call  John  Tevlin  (81 3)  839-0035. 


8-unit  GOSS  COMMUNITY  w/SC 
folder  &  u.f. 

7-unit  GOSS  COMMUNITY,  22'  cut-off, 
with  2  SSC  folders  -  1 987. 

4-Unit  GOSS  COMMUNITY  -  22  3/4'. 

3- Unit  GOSS  COMMUNITY,  grease 
lubricated. 

2-un;t  GOSS  COMMUNITY,  22  3/4', 
1980. 

Add-on  GOSS  COMMUNITY  units  - 
floor  position  or  converted  to  stacked 
position,  folders  &  upper  formers. 

4- unit  GOSS  SUBURBAN  press, 

22  3/4'. 

Three  SOLNA  D-30A  presses,  1 988-89 
vintage,  6  &  7  unit  presses  with  both 
2+1  and  1+1  units;  F36-A  and  BAF36 
folders,  22'  cut-off. 

1  1 988  HARRIS  VI 5D  add-on  unit. 

1 1 -unit  HARRIS  VI 5D,  1982  with  JF15 
&JF25w/u.f. 

WEB  LEADER  mono  unit  &  Web  Leader 
folders. 

4- unit  WEB  LEADER  press  -  available 
immediately. 

6-unit  NEWS  KING  (3  stacked  sets  of 
units)  with  KJ6  folder. 

5- unit  NEWS  KING,  1 977  vintage. 

4-unit  NEWS  KING,  1965/73  w/KJ6. 
Add-on  NEWS  KING  units  &  folders. 
2-unit  COTTRELL  VANGUARD  -  22  1  /2' 
cirt-off. 

Model  300  CUSTOM-BILT  3-kni(e  trim¬ 
mer. 

Tandem  pair  ENKEL  zero-speed  splicers. 
DOUBLE-M/IDTH 

TwoMETROUNER  monounits,  45"RTP's 
&  Y  columns  -  22  3/4". 

Two  new  10-unit  TKS  presses  with  3 
half  decks,  double  3:2  (older  -  22  3/4'. 

6- unit  GOSS  COSMO,  1 976  -  avail¬ 
able  immediately. 

3  'Vision'  (Cosmo-style)  GAM  offset 
units. 

SOVEREIGN  single  3:2  160-page 
folder  w/double  u.f.,  22  3/4'  and 
motor. 

GOSS  double  144-page  3:2  (older,  22 
3/4'  w/double  upper  formers. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

(913)492-9050 
Fox  (913)  492-6217 


None  of  us  can  estimate  what  we  do 
when  we  do  it  from  instinct. 

Luigi  Pirandello 


1 976  Solna  D22  web  press 
(3)  1+1,  (1)  2+1  perfecting  units 
22  3/4  X  36  (578mm  x  91 5mm) 
F22  (older  1/2, 1/4,  DP 
refurbished  1993 

1 974  Solna  C22  web  press 
(2)  1+1  perfecting  units 
23  9/1 6  X  39  (598.5mm  x  990mm) 
F22  (older  1/2, 1/4,  DP 
Butler  splicer,  Stobb  stacker 
Upgraded  Solna  lever  ink  fountains 
1993 

1 973  Solna  C22  web  press 
(6)  1+1  perfecting  units 

22  3/4  X  36  (578mm  x  91 5mm) 
F22  (older  1/2, 1/4,  DP 

Con  be  configured  for  heotset  or  non- 
heatset 

1 982  Solna  S96  web  sheeter 

23  9/16  cutaff  (can  be  modified  ta 

other  cutaffs) 

Solna  Web  USA,  Inc. 

(800)  247-8392 
Fox  (913)  492-0170 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528  Fox  (770)  552-2669 
V/E  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT!! 

4-10  Unit  Harris  V-15D  w/2  JF4 
commercial  folders, 

AVAILABLE  IMMEDIATELY!! 

4-Unit  Harris  V-15A,  w/JF7  folder; 

2  units  continuous  ink,  2  ductor, 

1  unit  w/circumferential 
1  Rebuilt  Community  floor  unit  1 976, 
IMMEDIATE  DELIVERY!! 

4  Pocket  McCain  Speedbinder 
1  '105'  Coun^o-veyor 

aOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fox  (91 3)  541  -8960 

WANTED  TO  BUY 

CAUUS-VYEBUY 
Used  press  and  mailroom  equipment 
Call.  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 
lAMAEDIATE  NEED  FOR  MULLER 
MARTIN!  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


(800)  356-4886 


E&P  CLASSIFIED 

It*s  Your  People-tO'People  Meeting  Place 

With  an  ad  in  Editor  &  Publisher,  we  reach  the 
working  journalists  you  want  to  reach,  every 
week.. .83,000  strong. 

Rates  and  order  form  are  at  the  end  of  the 
Classified  section.  To  increase  accuracy  and 
expedite  placement.  Fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to: 

Editor  6?  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  1001 1 
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INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


J.C&  ASSOCIATES,  INC. 
Circulation  and  Fulfillment  Systems 
Over  30  installations  since  1 984. 
Call  |91 3)  681  -8493,  Ask  lor  Joe. 


KEVIN  BRIAN  KAMEN  &  CO. 

Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualilv 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  SERVICES 


VERinCATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40i  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569-4666 


CIRCULATION  SERVICES 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeflBlenkam  (616)458-6611 


LEVIS  NATIONAL,  INC. 

'We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)  929-1845 

Our  27lh  Year 


THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

(800)  776-6397 


SPECTRUM  MARKETING  SERVICES 

NIE  FUNDRAISING  AND 
TELEMARKETING  PROGRAMS 

CALL  DOUG  REESE 
(800)  972-6778 


The  greatest  discovery  of  my  generation 
is  that  man  can  alter  his  life  simply  by 
altering  his  attitude  of  mind. 

William  James 


ADMINISTRATIVE 


GENERAL  SALES  MANAGER  oversee¬ 
ing  80,000  circulated  weekly  shopper. 
4-color  sheetfed  operation  and  non- 
heat  1 6-unit  Goss  web.  Excellent  salary 
and  benefits  package.  Contact  Mr. 
Lesnar,  (800)  843-6805,  M-F  8-5,  CST. 


PUBLISHERS  and  AD  MANAGERS  for 
fast-growing  group  of  Pacific  Northwest 
community  newspapers.  We're  young 
enough  to  provide  excellent  growth 
opportunity  and  old  etxxjgh  to  hove  pro¬ 
ven  our  stability.  As  we  grow, 
aggressive,  hard-working  applicants 
move  up  quickly.  We're  constantly  on 
the  lookout  for  candidates  with  a  solid 
sales  background,  management  expe¬ 
rience  and  an  understanding  of  all 
aspects  of  newspaper  publishing. 
Resume  to:  Sound  Publishing,  Inc., 
7689  NE  Day  Rood,  Bainbridge  Island, 
WA98110. 


ADVERTISING 


AD-SALES  DIREaOR/MANAGER 

REQUIRES:  8  years  plus  sales/ 
management  magazine  experience,  pro¬ 
ven  history  improving  soles,  budgeting, 
PC  skills,  ability  to  train  stafC  pro¬ 
fessional  leadership,  writing/ 
communication  skills. 

PREFERRED:  Post-grad  degree.  Send/ 
fax  cover  letter,  resume,  salary  history/ 
requirements  (no  calls)  to  HR,  360  S. 
Hope  Avenue,  #300C,  Santa  Barbara, 
CA  93105,  Fax  (805)  563-1239. 

/  am  the  son  arud  the  heir... 


CONSULTANTS 


Advertising,  Circulation  &  Financial 
Systems  our  Specialty.  We  provide 
experts  to  develop  enhancements  or 
new  applications.  GreenRose  Systems 
(813)969-3388 


American  Newspaper  Consultants,  Ltd., 
including  Ronald  A.  Miller 
(800)  554-3091. 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hanson@pcld.com 


PRESSROOM  SERVICES 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (313)953-0780. 


CIRCULATION  SERVICES 


ymfm 

CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod- 


MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  tex  1 952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEAAS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 

PRESSROOM  CLEANERS 
CAU  TOLL  FREE 
(800)657-2110 


The  most  absurd  and  reckless  aspir¬ 
ations  have  sometimes  led  to  extra¬ 
ordinary  success. 

Vauvenargues 


ADVERTISING 


CLASSIFIED 

PHONE  ROOM  MANAGER 
with  experience  in  classified  phone 
room  and  telemarketing  sales.  Position 
requires  hands-on  leadership  and 
developmental  skills.  Please  send 
resume  to  Advertising  Director,  The 
Chronicle-Telegram,  P.O.  Box  4010, 
Elyria,  OH  44036. 


MAXDR  ACCOUNT  SALES 

The  Record  is  seeking  an  experienced 
advertising  professional  to  become  a 
Major  Accounts  Representative  with  The 
Record's  Retail  Advertising  Department. 
The  applicant  will  service  an  existing 
account  list  with  a  major  emphasis  on 
identifying  new  revenue  opportunities  to 
grow  the  newspaper  advertising  base. 
Frequent  sales  proposals  and  pres¬ 
entations  are  expected  from  this  posi¬ 
tion.  The  position  requires  3-5  years  of 
newspaper  advertising  or  agency 
account  management  experience.  A 
college  degree  is  preferred,  but  not 
required.  Send  resume  to:  Chuck  Higgs, 
Retail  Advertising  Manager,  The  Record, 
P.O.  Box  900,  Stockton,  CA  95201 . 

Please  respond  by  1 2/22/95. 

RETAIL  ADVERTISING  MANAGER 
One  of  the  South's  leading  newspapers 
is  looking  for  someone  who  is  a  goal- 
oriented,  self-starter  with  strong  prob¬ 
lem  solving  aptitude.  Must  hove  ability 
to  plan,  budget,  recruit,  motivate  and 
execute.  Please  send  resume,  salary  his¬ 
tory,  references  and  cover  letter  to  Box 
07603,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  SALES.  Join  S.  Arizona's 
leading  biweekly  newspaper.  Enjoy  a 
great  lifestyle  in  Green  Valley,  an 
affluent  retirement  town  20  miles  south 
of  Tucson.  Salary  $25,000-^-^.  Fax 
resume  to  (520)  625-8046. 


ADVERTISING 


DIRECTOR  OF  SALES 


I  GREAT  MONEY! 'GREAT  CITY!  I 


Toronto's  NOW  Mogozine  -  Conodo's  leoding 
news  ond  entertainment  weekly  -  has  o  spe¬ 
cial  opening  for  o  unique,  motivated  person 
anxious  to  moke  o  toke-chorge  contribution  os 
well  os  great  money  in  one  of  the  world's 
greatest  cities.  We're  o  well-developed  busi¬ 
ness  with  0  commitment  to  shaking  things  up. 
We  ore  looking  for  o  Director  of  ^les  with  o 
proven  track  record  to  take  Toronto's  NOW  to 
the  next  level  by  developing  on  unbeatable, 
competitive  groe^  strategy  and  motivating  o 
team  of  sales  professionals.  If  you  want  to 
work  for  o  poper  you  can  be  proud  of,  this  is 
the  challenging,  aeotive  and  rewarding  pasi- 
tion  you've  been  waiting  for. 

NOW  is  an  equal  opportunity  employer,  offer¬ 
ing  a  full  range  of  benefits  and  excellent  sal¬ 
ary.  Please  send  resume  to: 

NOW  Magazine, 
c/oDirectarafkles, 

150  Danfarth  Ave. 

Ibfonto,  Ontorh),  M4K  INI 
by  December  15, 1995 


ADVERTISING 


SHOPPER  SALES  MANAGER 

Start-up  specialist  for  a  new  weekly 
shopper,  100  per  cent  home  delivery 
by  carrier.  Beautiful  Southwest  Utah. 
Tremendous  growth  area.  Minimum  10 
years  experience  in  shopper  soles  and 
management,  with  a  proven  track 
record.  You  will  be  responsible  for  a 
staff  of  4  to  start.  Must  be  creative  and 
possess  solid  soles  skills.  You  must  train, 
sell,  promote,  and  understand  budget 
process.  In  return  we  offer  a  base 
salary  of  $30,(X)0  plus  bonus  and  com¬ 
mission.  Income  potential  of  $40,000 
plus.  Company  benefits  include  paid 
vacation,  paid  sick  leave,  medical  and 
dental  insurance  and  a  401|k) 
package.  We  will  pay  to  relocate  the 
right  candidate. 

To  respond  please  send  your  resume  to: 

The  Spectrum 
Attn:  Jennie  Johns 
275  E.  St.  George  Blvd. 

St.  George,  UT  84770 


THE  ANCHORAGE  DAILY  NEWS  is 
seeking  on  Advertising  Manager  with  a 
minimum  of  five  years  management 
experience  in  sales  or  related  areas. 
Prior  newspaper  experience  a  plus. 
Qualified  applicants  must  demonstrate 
excellent  customer  service,  organiza¬ 
tional  and  time  management  »ills  as 
well  as  the  ability  to  lead  and  motivate 
our  classified  and  retail  advertising 
sales  teams. 

Please  send  resume  and 
cover  letter  to  Anchorage  Daily  News, 
Attn:  Human  Resources,  P.O.  Box 
1 49001 ,  Anchorage,  AK  9951 4-9001 . 
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ACADEMIC 


EDITOR 

ST.  LOUIS  XDURNAUSM  REVIEW 

Editor/General  Manager:  The  St.  Louis 
Journalism  Review  (SJR),  located  on  the 
campus  of  Webster  University,  is  seek- 
ing  applicants  for  the  position  of 
Editor/General  Manager.  The  St.  Louis 
Journalism  Review  has  o  25-year  his¬ 
tory  of  publishing  critiques  of  print, 
broadcast  and  related  media  in  the  St. 
Louis  region.  The  St.  Louis  Journalism 
Review  is  published  10  times 
per  year.  This  is  o  part-time  position. 

The  successful  candidate  will  be  a  high 
energy  person  with  extensive  experi¬ 
ence  in  journalism  and  a  keen  interest 
in  media  criticism.  Duties  will  include 
oversight  of  all  facets  of  the  editorial 
product,  as  well  as  management  of 
circulation  and  promotion  operations. 
The  qualified  candidate  may  also  have 
the  option  of  teaching  journalism  in  the 
Media  Communications  Department  of 
Webster  University. 

This  position  will  begin  after  January  1 , 

1 996.  Review  of  applications  will  begin 
November  27,  1995  and  will  continue 
until  the  position  is  filled.  Letter  of 
application  and  resume  should  be  sent 
to  Search  Committee  Chair,  St.  Louis 
Journalism  Review,  Office  of  Academic 
Affairs,  Webster  University,  470  East 
Lockwood  Avenue,  St.  Louis,  MO 
63119.  AA/EOE _ 

JOURNAUSM  FACULTY 
Eastern  Michigan  University's  Depart¬ 
ment  of  English  and  Literature  seeks  a 
tenure-track  assistant  professor  in  jour- 
nalism  beginning  fall  1996. 
Responsibilities  include  teaching  basic 
newswriting  as  well  as  upper-level 
courses  in  the  journalism  major;  advis¬ 
ing  students;  carrying  on  a  program  af 
research  and  publication.  A  master's 
degree,  professional  journalism  experi¬ 
ence,  and  teaching  experience  are 
required.  A  Ph.D.  or  other  terminal 
degree  is  preferred. 

For  consideration,  send  a  letter  of 
application,  current  resume,  and 
names,  addresses,  and  telephone  num¬ 
bers  of  three  references  to  the  address 
below.  Screening  of  applicants  will 
begin  January  1 5  and  continue  until  the 
position  is  filled. 

POSITION  F9602 

204  KING  HALL 

EASTERN  MICHIGAN  UNIVERSITY 
YPSILANTI,  Ml  48197 

We  encourage  applicatians  from 
women  and  members  of  minority 
groups.  EMU  is  an  affirmative  action/ 
equal  opportunity  employer. 


_ ACADEMIC _ 

JOURNALISM:  Teach  journalism  skills 
courses/related  area,  including  courses 
in  minorities  and  the  media;  advise- 
student-produced  publication,  including 
monthly  newspaper  edited  by  minority 
students;  provide  service  to  and  main¬ 
tain  relations  with  other  profession/ 
other  clientele;  engage  in  research/ 
departmental  and  university  service;  con¬ 
tinue  professional/educational  devel¬ 
opment.  Master's  degree  in  journalism/ 
related  field  and  five  years  professional 
journalism  experience  preferred.  Ph.D. 
or  substantial  experience  in  profession 
desired.  Begin  August  1996.  Rank, 
tenure  and  salary  negotiable.  Send  let¬ 
ter  of  interest  and  resume/vita  to: 
Chair,  Journalism  Department,  Attn. 
Faculty  Search,  Eastern  Illinois  Univer¬ 
sity,  Charleston,  IL  61920.  Complete 
application  also  includes  letters  of 
recommendation  or  list  of  persons  who 
can  provide  recommendation  upon 
request,  and  official  transcripts  of  all 
post-secondary  academic  work.  Creden¬ 
tial  review  begins  January  15,  1996, 
continuing  until  position  is  filled.  Equal 
opportunity/equal  access/ affirmative 
action/employer  committed  to  achiev- 

ing  o  diverse  community. _ 

TEACH  UNDER  THE  BIG  SKY! 

The  University  of  Montana  School  of 
Journalism  seeks  a  tenure-track  assis¬ 
tant  or  associate  professor  in  design/ 
photojournalism. 

The  candidate  must  have  demonstrated 
skills  and  significant  professional  expe¬ 
rience  in  multimedia  technology,  includ¬ 
ing  photography,  editing,  design  and 
electronic  communication.  Demon¬ 
strated  teaching  ability  and  a 
master's  degree  or  equivalent  pra- 
fessional  experierKe  required. 

The  University  of  Montana  is  an  equal 
apportunity/affirmative  action 
employer  and  encourages  applications 
from  women,  minorities,  Vietnam-era 
veterans  and  persons  with  disabilities. 

Review  of  applications  begins  Decem¬ 
ber  1,  1995  and  continues  until  the 
position  is  filled.  Send  letter  of  interest, 
resume  and  portfolio  of  work  to: 

Professor  Patty  Reksten 
Search  Committee  Chair 
School  of  Journalism 
The  University  of  Montana 
Missoula,  MT  59812 
(406)  243-4001 


_ ACADEMIC _ 

THE  COLLEGE  OF  Social  and  Behav¬ 
ioral  Sciences  at  The  Ohio  State  Univer¬ 
sity  invites  applications  and  nomina¬ 
tions  for  the  Directorship  of  a  School  to 
be  formed  from  the  present  School  of 
Journalism  and  the  present  Department 
of  Communication. 

The  School  will  come  into  being  on  July  1 , 
1996.  The  successful  candidate  is 
expected  to  provide  strong  innovative 
interdisciplinary  leadership  in  the  areas  of 
research  and  teaching  included  in  the 
School.  The  candidate  should  have 
excellent  research  and  teaching 
credentials  in  communication,  journalism, 
or  both  that  would  support  appointment 
as  a  full  professor  in  the  School. 
Administrative  experience  is  desirable.  A 
Ph.D.  in  communication,  journalism,  or  a 
related  discipline  is  required. 

The  mission  of  the  School  is  to  achieve 
national  and  international  distinction  in 
scholarship,  education,  and  service  in 
human  communication,  including  the 
mass  media.  The  School  will  advance 
communication  scholarship,  broadly 
defined,  in  ways  consistent  with  a  focus 
on  social  science,  and  with  the 
humanities,  natural  science,  and  pro¬ 
fessional  interests  of  the  College  of 
Social  and  Behavioral  Sciences.  The 
School  will  engage  in  innovative, 
excellent  liberal  arts  and  professional 
education.  The  School  will  serve  its 
scholarly,  professional,  and  public  con¬ 
stituencies  by  helping  to  improve  the 
understanding  and  practice  of  human 
communication.  The  School  will  offer 
B.A.,  M.A.,  and  Ph.D.  degrees  in  a 
variety  of  communication  and  journal¬ 
ism  specialties. 

The  Ohio  State  University  is  among  the 
nation's  premier  research  universities, 
with  a  student  population  of  about 
55,000  and  about  3,000  faculty.  As 
Ohio's  land  grant  institution,  Ohio  State 
offers  about  1 1 ,700  courses  in  1 9  col¬ 
leges.  A.n  eminent  faculty,  nationally 
recognized  academic  programs,  and 
extensive  facilities  contribute  to  the  Uni¬ 
versity's  world-class  reputation.  Located 
in  metropolitan  Columbus,  Ohio,  the 
University  offers  exceptional  research, 
teaching,  and  service  opportunities. 

Salary  depends  on  qualifications  and 
experience.  Applicants  should  submit  a 
current  curriculum  vitae,  the  names, 
addresses,  and  phone  numbers  of  four 
references,  and  a  statement  of  qualifica¬ 
tions  and  goals  to  Jan  Weisenberger, 
Search  Committee  Chair,  Office  of  the 
Dean,  College  of  Social  chkJ  Behavioral 
Sciences,  The  Ohio  State  University, 
1010  Derby  Hall,  154  North  Oval 
Mall,  Columbus,  OH  43210.  Review  of 
applications  will  begin  on  January  15, 
1996  and  will  continue  until  the 
appointment  has  been  mode. 

The  Ohio  State  University  is  an  Equal 
Opportunity/Affirmative  Action 
Employer.  Qualified  women,  minorities, 
Vietnam-era  Veterans,  disabled 
veterans,  and  the  disabled  are 
encouraged  to  apply. 

In  case  of  accidents,  he  always  took  his 
mom. 

Bungalow  Bill 


ACADEMIC 


UNIVERSITY  OF  OKLAHOMA 
ENGLEAAAN/UVERMORE 
PROFESSORSHIP  IN 
COMMUNITY  JOURNAUSM 

The  H.  H.  Herbert  School  of  Journalism 
and  Mass  Communication  is  now  accep¬ 
ting  applications  for  the  newly  estab¬ 
lished  ENGLEMAN/UVERMORE  PRO¬ 
FESSORSHIP  IN  COMMUNITY  JOUR¬ 
NAUSM  made  possible  by  the  gener¬ 
ous  contributions  of  two  Oklahoma 
newspaper  publishers,  Charles 
Engleman  and  Ed  Livermore,  Sr. 

The  Engleman/Uvermore  professorship 
is  a  non-tenure  track  faculty  appoint¬ 
ment,  renewable  every  three  years, 
beginning  August  16,  1996,  with 
teaching  and  service  responsibilities 
during  the  regular  nine-manth  aca¬ 
demic  year  in  the  School's  news- 
editorial  sequence,  emphasizing  com¬ 
munity  journalism.  Salary  com¬ 
mensurate  with  professianal  back¬ 
ground  and  experience. 

The  person  we  hire  must  be  oble  to  com¬ 
municate  knowledge  of  community 
journalism  by  inspired  classroom 
teaching,  advising  students,  and  estab¬ 
lishing  rapport  with  professionals.  He 
or  she  must  have  considerable  knaw- 
ledge  of  the  subject  and  the  ability  to 
odd  to  that  knawledge  thraugh 
research.  She  or  he  must  have  at  least  a 
B.A.  degree;  additional  education  is  a 
plus.  The  ideal  candidate  will  have 
appropriate  professional  experierKe  in 
community  journalism  and  mass  com¬ 
munication,  a  record  of  demonstrated 
professionalism,  be  computer  literate, 
and  have  a  sincere  desire  to  teach  and 
to  Mp  attract  and  develop  exceptional 
young  men  and  women  to  community 
journalism.  Each  applicant  must  pro¬ 
vide  three  letters  of  referetKe  from  jour¬ 
nalism  professionals  and  a  vitae/ 
resume  detailing  professional  and/or 
academic  experience  in  journalism  and 
mass  communication. 

Screening  of  applications  will  begin 
January  5,  1996,  and  will  continue 
until  position  is  filled.  All  applications 
and  materials  should  be  sent  to: 

Dr.  Roland  E.  Lehr 
Interim  Dean  and  Chair 
Engleman/Uvermore  Search  Committee 
College  of  Arts  and  Sciences 
The  University  of  Oklahoma 
601  Elm,  Room  1100 
Norman,  OK  73019-0315 
Phone:  (405)  325-2077 
FAX:  (405)  325-7709 

The  University  of  Oklahoma  is  an  Equal 
Oppartunity-Affirmative  Action 
employer.  Women  and  minorities  are 
especially  encouraged  to  apply.  OU  has 
a  palicy  af  being  responsive  to 
the  needs  of  dual  career  couples. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


E&P’s  Classified 


The  industiy’s  meeting  place. 
(212)  675>4380 
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HELP  WANTED 


_ CIRCULATION _ 

ASSISTANT  DEFOT  MANAGER 

We  are  a  major  mid-western  newspa¬ 
per  seeking  a  Circulation  professional 
to  assist  in  the  management  of  the  dis¬ 
tribution  function,  to  include  supervision 
of  bargaining  unit  employees  and 
independent  distributors.  The  ideal 
candidate  has  strong  analytical  and 
communication  skills,  and  supervisory 
experience.  Distribution  or  marketing 
experierKe  is  preferred.  Non-circulation 
candidates  with  strong  management 
background  may  apply. 

This  is  a  challenging,  third-shift 
opportunity  which  requires  on  individ¬ 
ual  with  excellent  leadership  skills,  a  com¬ 
mitment  to  quality,  and  an  understand¬ 
ing  of  the  value  of  good  customer  ser¬ 
vice. 

We  offer  an  excellent  salary  and 
benefit  package,  including  401  (k)  plan. 
For  consideration,  please  send  your 
resume  to  Box  07605,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIREaOR/MANAGER 

National  business  magazine  seeks 
Circulation  Director/Manager.  3-5 
years  experience  preferred.  Marketing, 
budgeting,  modeling,  database,  list 
rental,  paid  and  controlled  ej^rience. 
Strong  computer  skills  required.  Resume 
to:  Personnel,  360  S.  Hope  Avenue, 
Suite  300C,  Santa  Barbara,  CA 
93105.  Fox:  (805)  563-1239. 


CIRCULATION  DIREQOR 
The  Altoona  Mirror,  a  Thomson  news¬ 
paper  with  a  circulation  of  34,000 
daily  and  42,000  Sunday,  is  looking 
for  an  experienced  circulation  director 
to  join  its  top  executive  team.  Strong 
management  skills  are  essential.  The 
right  candidate  will  be  expected  to  lead 
a  staff  of  30-t-  employees  and  600 
independent  contractors  by  providing 
them  vrith  the  right  sales  and  marketing 
tools  and  leadership  to  increase  circula¬ 
tion  in  a  six-county  area.  We  offer  o 
very  competitive  salary,  bonus  plan, 
and  benefits  package  including  a 
pension  plan,  401  (k),  health  and  life 
insurance,  sick  leave,  holidays,  and 
vacations.  Interested  candidates  who 
have  at  least  three  years  prior  newspa¬ 
per  circulation  experience  and  are  com¬ 
puter  literate  should  send  resumes  and 
cover  letters  to: 

Denise  Dishman 
Human  Resource  Director 
Altoona  Mirror 
P.O.  Box  2008 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Great  opportunity  for  career  minded 
individual.  Rapidly  expanding  and 
highly  successful  group  of  weeklies  is 
seeking  an  experienced  circulator  to 
join  our  dynamic  team.  Must  be 
Icnowfedgeable  in  both  hand  and  mail 
delivery  systems.  Salary  $26K  with  an 
excellent  benefits  package.  Box  07504, 
Editor  &  Publisher. 


INDEPENDENT  door-to-door  solicita¬ 
tion  company  wanted  for  mid-sized 
Great  Lakes  nrarket.  Healthy  market  has 
large  student  population  and  approx. 
20,000  apartment  households  needing 
your  attention.  Send  your  contact  name 
and  phone  number  to  Box  07585, 
Editor  &  Publisher. 


SOUTHWESTERN  AM  DAILY  20,000+ 
Circulation  seeking  a  Home  Delivery 
Manager  to  supervise  our  six  district 
managers.  We  are  looking  for  a  hands- 
on  manager  who  knows  how  to  cross 
the  "T"'s  and  dot  the  "l"'s.  No  desk 
jockeys  need  apply.  Send  resume  and 
salary  history  to  Box  07606,  Editor  & 
Publisher. 

TELEMARKETING  OPPORTUNITY  for 
an  energetic,  hard-working,  experi¬ 
enced  manager  to  build  a  telemarketing 
operation  in  Zone  9.  Working  experi¬ 
ence  and  knowledge  of  computerized 
dialing  systems  a  must.  If  you  possess 
the  skill  and  work  ethic  to  create  a 
superior  telemarketing  operation,  fax 
your  resume,  detailing  power  dialer 
experience  and  refererKe  to  (510)  208- 
6750,  ATTENTION:  JERRY  LEWIS. 

EDITORIAL 

ART  DIRECTOR  -  The  (Stamford) 
Advocate  and  Greenwich  Time,  Times 
Mirror  dailies  in  Fairfield  County,  CT, 
ore  seeking  an  enthusiastic  individual 
who  has  supervisory  and  hands-on 
daily  newspaper  experience  and  subs¬ 
tantial  experience  with  QuarkXPress, 
Photoshop  and  related  programs.  A 
background  in  newspaper  redesign  is  a 
plus.  If  you  can  design  and  paginate 
pages,  hove  a  solid  grasp  of  newspa¬ 
per  design  and  consider  yourself  able 
to  lead  your  staff  and  work  effectively 
with  other  departments,  send  us  a 
detailed  resume  with  salary  history  and 
a  letter  telling  us  why  we  should  con¬ 
sider  you.  Candidates  from  the  North¬ 
east  are  preferred.  Write  (no  calls)  to 
Ken  Brief,  editor.  The  Advocate  and 
Greenwich  Time,  P.O.  Box  9307,  75 
Tresser  Blvd.,  Stamford,  CT  06904- 
9307  or  fox  (203)  964-3765. 


_ EDITORIAL _ 

ASSISTANT  EDITORS 

New  Times  is  looking  (or  writer-editors 
to  (ill  immediate  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Miami  and  Houston. 

The  assistant  editor  position  requires 
fine  writing  skills  and  the  ability  to  edit 
reviews,  news  and  feature  material. 
(Phoenix  applicants  need  a  solid  back¬ 
ground  in  the  arts;  Houston  applicants 
should  be  news-oriented.)  We  want 
editors  who  can  craft  a  compelling  nar¬ 
rative,  work  well  with  writers  and  help 
us  maintain  the  high  quality  of  our  pub¬ 
lications. 

Qualified  applicants  will  have  at  least 
two  years  of  post-college  editing  expe¬ 
rience;  those  with  liberal  arts  back¬ 
grounds  are  encouraged  to  apply.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  to: 

Christine  Fleming 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

No  phone  calls,  please. 
ASSISTANT  EDITOR 

Platt's,  The  Commodities  Division  of  Stan¬ 
dard  &  Poor's,  seeks  an  assistant  editor 
for  Washington  office  to  cover  Con¬ 
gress,  federal  agencies  and  the  metals 
markets  for  a  group  of  metals  newslet¬ 
ters  and  real-time  electronic  news  ser¬ 
vices.  The  candidate  should  have  2-3 
years  experience  reporting  on  legisla¬ 
tion  and  regulations  affecting  business, 
or  solid  business  reporting  credentials. 
Position  would  involve  filing  on  tight 
deadlines  for  on-line  screen  service, 
daily,  and  weekly  formats.  Good  com¬ 
puter  skills  are  a  must. 

We  offer  an  attractive  compensation 
and  benefits  package.  Please  forward 
your  resume  and  (our  clips  (or  con¬ 
sideration  to:  Editor,  Platt's  Metals 
Week,  McGraw-Hill,  1 200  G  Street, 
NW,  Washington,  DC  20005. 

PLATT'S 

Standard  &  Poor's 
A  Division  of 

The  McGraw-Hill  Companies 
_ AA,  EOE,  M/F/D/V _ 


_ EDfTORIAL _ 

BUSINESS  JOURNALISTS:  Needed  to 
write  for  international  energy  industry 
publishing  group  in  Houston.  Job 
entails  writing  on  energy  markets  far 
daily  reports  and  news/features  for 
several  periodical  newsletters.  Topics 
include  international  trade,  political 
developments,  market  analysis  in  the 
areas  of  oil,  gas,  electricity.  Our  writing 
is  investigative  and  intelligent,  without 
(luff,  and  our  pubs  are  read  and 
respected  globally.  Company  is  fast- 
paced  and  growing.  Want  to  see  can¬ 
didates  with  a  goM  understanding  of 
the  energy  incTustry  and  journalism 
experience.  Will  also  take  good  busi¬ 
ness  journalists  and  train  them  in  the 
energy  industry.  Better  than  average 
salary  and  room  (or  grovrih.  Fully  paid 
medical,  dental,  life  and  good  401  (k). 
To  get  an  interview,  must  mail  resume, 
writing  clips  to  4801  Woodway  270W, 
Houston,  TX  77056. 


BUSINESS  REPORTER  ~  I'm  offering  the 
chonce  of  a  lifetime  to  a  high  energy 
pro  with  excellent  writing  ana  reporting 
skills:  A  great  job  at  a  great  paper  in 
one  of  the  most  beautiful  places  to  live 
in  America.  Send  the  works  to:  Mike 
Stover,  city  editor,  Telegram-Tribune, 
P.O.  Box  112,  San  Luis  Obispo,  CA 
93406. 


BUSINESS  REPORTER 
We  need  a  business  reporter  who  can 
cover  finance,  technology  and  other 
beats  for  growing  42,000  AM  in  com¬ 
petitive  market  between  Baltimore  and 
Harrisburg.  We've  been  judged  the 
best  paper  our  size  in  Pennsylvania  (or 
three  years  in  a  row.  We  want 
someone  who  can  report  finance  mat¬ 
ters  in  a  readable  manner,  report  the 
human  side  of  the  workplace,  and  jug¬ 
gle  daily  stories  and  prajects.  Send 
resume,  clips  to:  Business  Editor,  York 
Daily  Record,  P.O.  Box  12015,  York, 
PA  17402.  EOE 

COMMUNITY  MINDED  EDITOR 
Needed  for  6500  AM  daily  in  NE 
Arkansas.  If  you  want  to  work  (or  a 
respected  newspaper,  a  great  com¬ 
pany,  with  a  great  staff,  on  great 
equipment,  with  great  professiorKil  and 
financial  opportunity,  send  your  resume 
to  David  Mosesso,  PDP,  P.O.  Etox  38, 

Porogould,  AR  72451  -0038. _ 

COPY  EDITOR  -  Small  midtown  Manhat¬ 
tan  public  relations  firm  seeking  part- 
time  copy  editor  to  work  in  exchange 
(or  office  spoce  with  computer  terminal 
and  phone  line.  Must  care  about  qual¬ 
ity  of  writing.  Flexible  hours.  Please  call 
David  M.  Grant  at  (21 2)  751  -2800. 
COPY  EDITOR:  We're  looking  for 

talented  wordsmiths  with  strong  editing 

skills,  the  ability  to  write  headlines  that 


Altoona,  PA  16603 
No  phone  inquiries,  pleose. 
_ EOE _ 

CIRCULATION  DIREaOR 
New  England  newspaper  with  circula¬ 
tion  under  20,000  seeking  aggressive, 
goal  oriented  circulation  director  to 
lead  this  department  to  continued 
growth.  100%  PIA.  Strong  organiza¬ 
tional  skills  and  expense  discipline. 
Plenty  of  future  grovrih  potential  within 
our  newspaper  group  for  the  right  can¬ 
didate.  Submit  resume  with  cover  letter 
and  salary  reguirements  to  Box  07548, 
Editor  &  Publisher. 


ASSISTANT  NEWS  EDITOR 
Want  to  move  up?  The  Altoona  (PA) 
Mirror  is  looking  (or  an  assistant  news 
editor  for  our  copy  desk.  This  person 
should  have  copy  editing  experience, 
be  comfortable  taking  charge  and 
eager  (or  the  challenge  of  bringing  our 
pages  to  perfection.  This  is  a  manage¬ 
ment  position  offering  excellent  ben^ts 
package,  401  (k).  And  we're  45 
minutes  from  a  Big  Ten  school.  Send 
samples,  resume  and  cover  letter  to 
Executive  Editor  Linda  White,  Altoona 
Mirror,  P.O.  Box  2008,  Altoona,  PA 
1 6603-2008.  No  phone  calls,  please. 


AWARD-WINNING  six-day  PM  news¬ 
paper  seeks  general  assignment 
reporter.  Entry-level  position.  Send 
resume  and  clips  to  Banner-Graphic, 
Steve  Fields,  P.O.  Box  509,  Greencas- 
tle,  IN  461 35. _ 

BUREAU  REPORTER 

23,000  Eastern  Kentucky  daily  seeks 
reporter  (or  one-man  bureau  in  college 
town.  Minimum  3  years  experience  on 
daily  or  multi-weekly;  self-starter.  Send 
clips,  resume  to  Paul  Gottbrath,  The 
Daily  Independent,  P.O.  Box  311, 
Ashland,  KY  41 105-0311. 


sing  and  design  modubr  pages  for  our 
26,000  circulation  AM  daily  in  a  capi¬ 
tal  city.  Send  resume  and  layout  sam¬ 
ples  to  Michael  Pelrine,  editor,  Dela¬ 
ware  State  News,  P.O.  Bax  737, 
Dover,  DE  19903.  No  Phone  Calls. 
COPY  EDITOR:  Locally  owned  PM  daily 
in  Northern  Alabama  seeks  a  conscien¬ 
tious  desk  person  with  keen  copyread¬ 
ing,  headlining  and  page-design  skills. 
Pagination  experience  preferred.  Mail 
or  (ax  resume  and  samples  to  News 
Editor,  THE  DECATUR  DAILY,  P.O.  Box 
221 3,  Decatur,  AL  35609-221 3.  FAX: 
(205)  340-2366. 
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MANAGING  EDITOR-ATIANTA 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

The  Hartford  Courant,  Connecticut's 
largest  doily  seeks  o  sports  copy  editor. 
Layout  o  plus.  Send  resume  to  Sports 
Editor,  Hartford  Courant,  285  Broad 
St.,  Hartford,  a  061 15. 

DYNAMIC  NATIONAL  HEALTH  CARE 
publisher  seeks  staff  writer  for  semi¬ 
monthly  business  magazine.  We  ore 
looking  for  a  terrific  writer  and 
reporter,  a  person  who  possesses  the 
ability  to  make  complex  stories  come 
alive  in  a  clean,  sophisticated  manner. 
A  successful  candidate  vrill  have  at  least 
five  years  journalism  experience  and 
the  desire  to  work  in  a  creative,  team- 
oriented  atmosphere.  Knowledge  of  the 
health  care  industry  would  be  useful, 
but  is  not  a  requirement.  We  offer  an 
attractive  compensation  pockage.  Send 
resume  with  clips  to:  Human  Resources, 
Americon  Hospital  Publishing,  Inc.,  737 
N.  Michigan  Ave.,  Suite  700,  Chicago, 
IL  60622.  EOE/M/F/DA'. 


EDITOR  for  growing  doily  in  Aspen, 
CO.  Top  news  job  involves  lop  writing, 
editing,  motivation  and  creation  of 
great  assignments.  In  short,  leadership 
that  drives  a  paper's  personality. 
Technical  skills  a  plus.  Dave,  (415) 
777-3356  mornings  PST. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-*-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  P.O.  Box  40550, 
5136  MacArthur,  Washington,  DC 
20016;  (703)  506-4400. 

ENTRY  LEVEL-reporter  for  20,000 
circulation  daily  in  Washington  D.C. 
metro  area.  National  newspaper 
group.  Send  clips,  resume  and 
references  to  William  Doolittle,  editor. 
The  Journal,  Box  807,  207  W.  King  St., 

Mortinsburq,  WV  25401 . _ 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 

ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 

(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (31 0)  792-131 3. 
EXPERIENCED  ASSISTANT  MANAG¬ 
ING  Editors  and  Reporters  needed  on 
19,000  AM,  7-day  daily  in  beautiful 
northvirest  New  Mexico.  Publisher  is  Full 
Gospel  and  is  looking  (or  like-minded 
individuals.  Contact  Eliot  O'Brien,  P.O. 
Box  450,  Farmington,  NM  87499  or 
fax  to  (505)  327-6651. 

EXPERIENCED  MANAGING  EDITOR 
NEEDED  for  weekly  newspaper  in 
beautiful  Central  Texas  college  town. 
Stock  ownership  negotiable.  Must  hove 
strong  writing  and  'people  management' 
skills.  Respond  to  fex  07601 ,  Editor  & 
Publisher. 

EDITOR  FOR  7,000  circulation  county 
seat  weekly.  Strong  writing,  editing, 
photography,  layout  and  supervisory 
skills  necessary.  Sense  of  humor  and 
good  team-building  skills  a  must. 
Responsible  (or  staff  of  four.  Salary 
dependent  on  experience.  Send  cover 
letter,  including  salary  expectations, 
resume  and  clips  to  Cheryi  Kaechele, 
publisher,  Allegan  County  News,  P.O. 
Box  189,  Allegan,  Ml  49010. 


EDITORIAL 


EDITOR 

BALTIMORE  CITY  PAPER 

City  Paper,  one  of  the  nation's  largest 
alternative  weekly  newspapers,  is 
searching  far  an  editor  to  leod  our  pro¬ 
fessional  staff  of  writers.  We  are  an 
award-winning  91,000  circulation  pub¬ 
lication  located  in  Baltimore.  The  expe¬ 
rienced  candidate  will  lead,  coach  and 
manage  our  professional  writing  staff 
as  well  as  develop  the  kind  of  articles 
that  keep  alternative  journalism  alive 
and  kicking.  City  Paper  is  an  eighteen- 
year-old  publication  that  has  been  long 
established  as  a  vibrant,  well-written, 
well-read  publication  that  will  take 
chances  and  make  charrges  in  an  effort 
to  inform  our  readers  and  attract  new 
readers.  As  an  applicant  far  this  posi¬ 
tion  you  must  possess  excellent  commu¬ 
nication  and  management  skills  as  vrell 
as  have  strong  experience  in  news 
reporting,  arts  &  entertainment  cov¬ 
erage  and  possess  the  innovation  to 
create  new  columns  and  features  that 
will  keep  our  paper  fresh  and  on  the 
edge.  Candidates  must  have  experience 
as  an  editor;  experience  in  alternatives 
a  plus.  If  you  feel  that  you  can  lead  our 
writing  staff  and  hove  a  clear  vision  of 
alternative  journalism  please  apply  by 
sending  clips,  your  resume  and  cover 
letter  to:  City  Paper,  812  Park  Avenue, 
Baltimore,  MD  21201  Attn:  Don 
Farley/Publisher. 

FEATURES  DESIGNER  needed  NOW 
for  award-winning  14,000  daily.  Must 
be  strong  copy  editor.  Pagination  on 
Macs,  QuarkXPress.  CALL  Jerry 
Morehouse  (219)  722-5000,  Ext.  180 
for  details.  Mail  paperwork  to:  Pharos- 
Tribune,  P.O.  Box  210,  Logansport,  IN 

46947. _ 

FLORIDA  CALLING-WRITING  EDITING 

Swim  in  the  ocean  on  your  lunch  break; 
our  office  is  that  close.  Bask  in  winter's 
vrarm  sun  on  Florida's  coast  near  Dis¬ 
ney,  Space  Center,  Orlando.  Leave 
your  snow  shovel  behind.  Our  boss 
personally  shovels  our  walks  and 
driveways.  C'mon  down.  Bring  your 
bathing  suit,  five  years  of  writing  expe¬ 
rience  and  some  editing  and/or  page 
layout  experience. 

Leave  daily  deadlines  behind,  we're  a  60- 
year-old  monthly  magazine.  Requires 
Macintosh  Photoshop  and  QuarkXPress 
experience.  Adobe  Illustrator,  prepress 
and  web  press  knowledge  a  plus.  Casual 
office,  relocation  help,  excellent  benefits 
(11  holidays),  company  paid  health, 
life,  dental,  vision,  retirement.  Mid-20s 
plus  all  the  sun  and  sand  you  want.  If 
our  salary  misses  your  needs,  tell  us 
why  you're  the  lops  and  what  we  need 
to  get  your  talents.  For  your  resume 
cover  letter,  interview  yourself  (nxike  it 
into  a  feature  with  quotes)  listing  your 
qualifications,  experience  and  why  you 
feel  our  job  opening  should  be  yours. 

Send  writing  samples.  Publisher,  P.O. 
Box  4031,  Daytona  Beach,  FL  32121 
or  fax  to  (W4)  767-2397  (d^s  only). 

NATIONAL  SPORTS  JOBS  WEEKLY 
PO  Box  5725  Glendale  AZ  8531 2 
(602)  933-4345  $39-4  Issues 


FIRST-RATE  BUSINESS  FREELANCERS 
Newsletter  publisher  seeks  polished 
vrriters  who  can  report  and  advise  on: 
•Legal  topics. 

•Tax  strategies. 

•Management  trerxls. 

•Business  news. 

Send  resume,  clips  and  rotes  to  NIBM, 
Dept.  BC,  Miller,  1101  King  Street, 
Suite  400,  Alexandria,  VA  22314. 


IF  YOU  ARE  a  talented  and  experi¬ 
enced  reporter  or  copy  editor,  or  both, 
we  could  hove  an  immediate  opening 
for  you.  You  also  have  to  be  prod¬ 
uctive,  accurate  and  hard-working.  In 
return,  you'll  work  in  the  heart  of  Cajun 
Country  on  The  Doily  Iberian,  the  Louis¬ 
iana  Press  Association's  Newspaper  of 
the  Year  (AA  Daily  Division)  for  the 
second  straight  year.  A  1 5,000  daily 
(Mon-Fri.  PM,  Sot- Sun  AM),  we  offer  com- 
petitive  salary  and  benefits.  Send 
resume,  clips  and  references  to  Ted 
Truby,  editor.  The  Daily  Iberian,  P.O. 
Box  9290,  New  Iberia,  LA  70562.  Call 
(31 8)  365-6773  after  1 1 :00  g.m.  CST. 
INDEPENDENTLY  OWNED  Newspaper 
in  beautiful  area  of  Zone  2  looking  far 
an  experienced  Managing  Editor.  Doily 
responsibility  for  the  news  content, 
management  of  newsroom  staff  and  com¬ 
munity  relations.  Apply  if  you  possess 
the  fallowing  qualifications: 

•Superior  news  judgment 
•Management  experience 
•Editing  skills  &  ability  to  train  writers 
•Assignment  &  news  planning  skill 
•Ability  to  plan  content  far  new  media 
•Effective  communication  skills 
Reply  to  Box  07604,  Editor  &  Publisher. 

GROUP-OWNED  AM  in  Zone  3  has 
openings  far  entry-level  reporter  and 
copy  editors.  NamM  best  in  its  class  by 
state  press  association.  Opportunity  far 
December  graduates.  Send  resume  and 
samples  to  Box  07607,  Editor  &  Pub¬ 
lisher. 

LOCAL  EDITOR 

We're  seeking  an  experienced 
newsroom  manoger  to  be  Local  Editor 
of  the  Utica,  NY  Observer-Dispatch,  a 
52,000  AM  Gannett  daily  near  the 
picturesque  Adirondacks.  The  Local 
Editor  assists  the  Metro  Editor  in  assign¬ 
ing,  supervising  and  editing  the  local 
news  report.  Ideal  candidate  is  a  well- 
organized,  energetic  and  inspirational 
editor  who  puts  readers  and  their 
interests  first.  Strong  editing  and  people 
skills  a  must.  Send  examples  of  your 
best  work  in  the  past  week  (plus  any 
supporting  materials)  to  Rick  Jensen, 
editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  N.Y.,  1 3501 . 
We  value  diversity. 

MANAGING  EDITOR  sought  by 
Triangle  Business  Journal,  a  weekly  busi¬ 
ness  newspaper  covering  the  Research 
Triangle  region  of  North  Carolina.  The 
condidote  has  at  least  five  years'  expe¬ 
rience  in  business  reporting/editing. 
The  ME  works  closely  with  the  editor  in 
developing  the  weekly  news  package 
and  also  has  some  reporting  duties. 

Respond  to  Dale  Gibson,  editor,  TBJ, 
3125  Poplarwood  Court,  Suite  304, 
Raleigh,  NC  27604. 


We  hire  the  best  and  the  brightest,  and 
currently  seek  a  hard-charging,  hard- 
news  journalist  to  OKinage  our  1 2-person 
news  operation.  Condidote  must  have 
substantial  assigning,  editing  and 
production  experience.  Every  business 
day  the  Fulton  County  Daily  Report 
gives  a  sophisticated  readership  com¬ 
pelling,  uncompromising  coverage  of 
the  justice  system  and  the  legal  busi¬ 
ness.  When  it  comes  to  stories  of  peo¬ 
ple  in  prison  who  shouldn't  be  there, 
uncovering  the  economics  of  powerful 
law  firms,  or  stories  on  the  people  and 
strategies  behind  major  lawsuits,  our 
reporters  and  editors  work  harder, 
write  better,  and  care  more  about 
accuracy  than  anyone  else.  Our  stories 
make  a  difference,  and  they  also 
happen  to  win  awards.  We  offer  true 
professional  fulfillment,  a  competitive 
salary  and  unbeatable  benefits.  We  are 
part  of  American  Lawyer  Media,  the 
largest  legal  jouriKilism  company  in  the 
world,  a  Time  Warner  affiliate.  Reply: 
Richard  Gard,  Box  353,  1 90  Pryor 
Street,  S.W.,  Atlanta,  GA  30303,  fax 
(404)  523-5924.  No  calls,  please. 

ONUNE  JOURNAUSTS 

InfiNet  Ca.  is  seeking  innovative  new- 
media  journalists  to  help  lead  newspa¬ 
pers  into  online  publishing.  Positions 
include  an  editor  to  manage  training 
and  editorial  consulting  far  newspapers 
launching  World  Wide  Web  sites;  an 
editorial  products  manager  and 
multimedia  copy  editors  to  provide  con¬ 
tent  services  to  newspapers;  and  a 
multimedia  designer/artist  to  keep  our 
presentations  on  the  cutting  edge. 
InfiNet  is  an  Internet  access  and  pub¬ 
lishing  company  that  partners  with 
newspapers  across  the  nation.  It  is  a 
joint  venture  between  Knight-Ridder 
and  Landmark  Communications. 

Send  resumes  to  Human  Resources, 
InfiNet,  801  Boush  St.,  Norfolk,  VA 
2351 0  or  to  employ@infi.net. 


EDITORIAL 


UPI  is  currently  seeking  a 
managing  editor  for  our 
worldwide  newspicture  ser¬ 
vice.  Strong  entrepreneurial, 
management  and  business 
skills  needed  with  a  firm 
understanding  of  photo  jour¬ 
nalism.  International  experi¬ 
ence  a  necessity.  Please 
send  CV,  three  samples,  and 
salary  requirements  to: 


UNITED  PfiESS  INTERNATIONAL 


HR/PHED 

1400  Eye  Street,  N.W. 
Washington,  DC  20005 
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HELP  WANTED 


_ EDITORIAL _ 

METRO  EDITOR 

Creative,  resourceful,  erudite,  dynamic, 
goal-oriented,  relentless,  and  focused. 
We  need  a  metro  editor  defined  by 
these  words,  who  understands  the 
power  of  a  newsroom  where  editors 
work  for  reporters,  a  warrior  fired  by 
competition.  Ready  to  soar?  Persuade 
us.  Zone  1  applicants  preferred.  $35K 
salary.  Box  07595,  Editor  &  Publisher. 

REAL  ESTATE  EDITOR/REPORTER 

Need  top-notch  pro  who  knows  com¬ 
mercial  real  estate  inside  and  out.  Will 
vrrite  for  the  weekly  Warfield's  Tampa 
Bay  Review  newspaper  and  its 
innovative,  statewide  Internet  site. 
ReviewNet  (http://www.review.net). 

Must  connect  quickly  with  sources  ond 
implement  a  strategy  for  making 
ReviewNet' s  commercial  real  estate  sec¬ 
tion  a  must-read  for  brokers,  devel¬ 
opers,  tenant-reps  and  others  in  com¬ 
mercial  real  estate  throughout  Florida. 
Requires  strong  writing,  Internet  and 
communications  skills. 

Write  or  e-mail  to  Editorial  Consultant: 
Ken  Karpoy,  Public  Strategies,  Inc.,  204 
Oakdale  Ro^,  Baltimore,  MD  21 210.  (e- 
mail:  kdk5779©ool.com). 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  There  are  immediate 
openings  for  serious,  issue-oriented 
news  writers  in  Denver,  Houston  and 
San  Francisco.  We  also  need  another 
Spanish-speaking  reporter  (news  or 
feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  oil  the  space  you 
need  to  put  the  news  in  perspective  and 
tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


EDITORIAL 


REPORTERS 

The  American  Banker/Bond  Buyer 
Newsletter  Division  is  expanding  and 
seeks  both  junior  and  senior  level 
reporters  to  cover  the  capital  markets. 
Daily  newspaper  experience  a  big  plus, 
though  not  a  necessity.  Please  send 
cover  letter,  resume  &  clips  to:  Human 
Resources  Dept.  DGS,  AMERICAN 
BANKER/BOND  BUYER,  Newsletter 
Group,  26th  Fl.,  1  State  Street  Plaza, 
NYC,  NY  10004.  No  Calls,  Please!  EOE 
M/F/D/V 

THE  RENO  GAZETTE-XXJRNAL,  a  Gan- 
nett  paper,  with  68,000  daily,  and 
86,000  Sunday  circulation,  has  two 
opportunities  available  immediately. 

SUNDAY/PROJEaS  EDITOR 
Seeking  a  take-charge  editor  with 
reporting,  editing  and  design  experi¬ 
ence  to  coordinate  our  daily  enterprise, 
weekend  packages  and  special  pro¬ 
jects.  Requires  a  proven  track  record  of 
developing  story  ideas  and  following 
through  by  leading  the  reporting  staff, 
doing  concise  frontline  ecnting, 
coordinating  photos  and  graphics, 
designing  and  presenting  the  finished 
product. 

ASSISTANT  GRAPHICS  EDITOR 
Need  an  experienced  graphics  artist  to 
be  the  number  2  person  in  our  4- 
person  graphics  department.  Proven 
experience  with  FreeHand,  Quark¬ 
XPress  and  Photoshop  are  required.  Must 
show  ability  to  react  to  news  and  create 
charts,  graphics  and  illustrations  that 
are  informative  and  attractive  to  meet 
all  deadlines.  Will  assume  supervisory 
responsibilities  in  absence  of  graphics 
editor  and  coordinate  special  projects 
and  sections. 

Send  resume,  refererKes  ar\d  work  sam¬ 
ples  lo: 

Ward  Bushee 
Editor 

Reno  Gazette- Journal 
955  Kuenzii  Street 
Reno,  NV  89520-2000 

EEO/M/F  Affirmotive  Action  Employer 
SENIOR  EDITOR  for  Trade  Magazine. 
5  year  minimum  experience  in  copy 
ecliting,  writer/correspondent  man¬ 
agement,  layout.  Resume  &  samples: 
Leisure  Publications-AB;  3923  W.  6th 
St.,  #407,  Los  Angeles,  CA  90020. 
SENIOR  EDITOR  -  Manhattan  based 
trade  association  seeks  aggressive 
reporter  to  write  news  stories,  trend 
ieces  &  profiles  for  respected  monthly 
usiness  nragazine.  Ideal  candidate  will 
have  at  least  four  years  of  reporting 
experience,  excellent  news  judgment 
and  top-notch  writing  skills.  Some  travel 
required.  Competitive  salary  &  excellent 
benefits.  Send  resume,  clips  &  salary 
requirements  to  Box  07608,  Editor  & 

Publisher. _ 

SPORTS  COPY  EDITOR 
The  News-Times,  40,000-daily  in  Dan¬ 
bury,  CT  seeks  No.  3  person  for  7- 
person  staff.  Two  years  editing/layout 
experience  at  a  daily  required.  Send 
resume,  layout  and  writing  samples  to 
David  Bilmes,  sports  editor.  The  News- 
Times,  333  Main  Street,  Danbury,  CT 
06810. 


EDITORIAL 


THE  ANCHORAGE  DAILY  NEWS  is 
looking  for  an  experienced,  energetic 
business  reporter.  Ideal  candidates  will 
be  strong  writers,  inquisitive  and  hard 
driving.  Eight  years  daily  experience 
required,  a  backgrouncf  in  business 
journalism  is  helpful.  Please  send  a 
cover  letter,  resume  and  clips  to 
Anchorage  Daily  News,  Attn:  Human 
Resources,  P.O.  Box  149001, 
Anchorage,  AK  99514-9001 . 

TRADE  ASSOCIATION  NEWSPAPER 
EDTTOR/REPORTER 

Unique  opportunity  to  design,  write  for, 
edit  and  manage  new^per  industry 
monthly  publication  and  Convention  (circ. 

1 ,500,  2nd  class  mail).  Report  on  trends 
and  issues  covering  all  aspects  of  the 
newspaper  business  in  New  England. 
Work  with  advertising  sales  person, 
including  management  of  industry  trade 
show.  Newspaper  experience,  including 
editing,  essential.  Position  is  Boston- 
based.  Competitive  salary,  benefits  plan. 
Resume  and  cover  letter  in  strictest 
confidence  to:  NEPA,  360  Huntington 
428CP.  Boston,  MA02115.  No  phone 
calls,  please. 

EMPLOYMENT  OPPORTUNITIES 

$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-51 89  for  details. 
$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings^ _ 

INFORMATION  SYSTEMS 

APPLICATIONS  SPECIALISTS  -  The 
Cedar  Rapids  Gazette,  a  daily  news¬ 
paper  in  one  of  the  fastest  growing 
technology  regions  of  Eastern  Iowa,  is 
seeking  an  experienced  format  writer  to 
work  in  our  MIS  department.  Qualified 
candidates  must  have  5  years  experi¬ 
ence  with  Sll  systems  with  emphasis  on 
formatting  and  Styl  programming  and 
should  have  thorough  Knowledge  of 
newspaper  layout  and  design  etiquette. 
Experience  with  Macintosh  pagination 
software  i.e.  QuarkXPress  and  other 
aspects  of  Sll  systems  features  such  as 
Rgen  and  Lgen  would  be  a  plus.  Send 
cover  letter  and  resume  to  P.A.  Thoms, 
The  Gazette  Company,  P.O.  Box  511, 
Cedar  Rapids,  lA  52406.  EOE. 

Sll  SYSTEMS  PROGRAMMER 

The  Baltimore  Sun  is  seeking  an  experi¬ 
enced  Sll  systems  programmer  to 
manage  our  Sll  news,  library,  and 
classified  systems,  and  to  participate 
the  implementation  of  updated  news 
and  classified  systems.  The  ideal  candi¬ 
date  will  hove  five  to  ten  years  of  pub¬ 
lishing  systems  experience,  detailed 
knowledge  of  newspaper  production 
and  printing,  direct  experience  with  Sll 
hardware  and  software  systems,  and 
an  ability  to  work  closely  with  system 
users.  An  undergraduate  degree  in  com¬ 
puter  science  or  related  fields  is  highly 
desirable. 

If  you  are  goal  oriented,  can  work 
independently,  and  possess  strong 
leadership,  planning,  and  communica¬ 
tion  skills,  reply  to: 

Don  Ruthig 

Director,  Systems  and  Support 
The  Baltimore  Sun 
501  North  Calvert  Street 
Baltimore,  MD  21 278 
email:  DRuthig@Clark.net 


_ MAILROOM _ 

ZONE  4,  30,000  daily  and  Sunday 
newspapers  in  ropidly  growing  coastal 
community  seek  an  experienced 
supervisor  to  oversee  our  entire 
mailroom  operation.  Successful  candi¬ 
date  must  hove  at  least  5  years  of  pre¬ 
vious  mailroom  experience.  Abilities 
should  include  a  complete  understand¬ 
ing  of  all  mailroom  functions  including 
production  operations,  organizational 
skills,  maintenance  of  equipment,  and 
experience  in  hiring,  training,  and 
motivating  subordinates.  Strong  lead¬ 
ership  skills  a  must.  We  offer  an 
excellent  salary  and  benefits  package. 
Send  resume  with  salary  requirements 
to  Box  07599,  Editor  &  Publisher. 

PREPRESS 

PREPRESS  MANAGER  for  22,000 
circulation  daily  using  PC-based 
network  and  Sll  System  22's,  and  ready 
to  paginate.  If  you  have  a  hands-on 
background  in  computerized  newspa¬ 
per  production  and  are  looking  for  a 
challenge,  we'd  like  to  talk  with  you 
about  working  for  this  independent, 
locally-owned  paper  in  attractive 
western  Massachusetts.  We  offer  com¬ 
petitive  benefits,  compensation  and 
incentives. 

Write,  enclosing  resume,  to 
Peter  DeRose,  publisher.  Daily 
Hampshire  Gazette,  P.O.  Box  299 
Northompton,  MA  01061. _ 

PRODUCnON/TECH 

CAUFORNIA  BOUND!! 

The  beautiful  Pacific  Ocean  is  only  a  45 
minute  drive  south  of  our  office  and  the 
majestic  mountains  (where  you'll  find 
incredible  skiing)  are  only  45  minutes 
north. 

Let  us  introduce  ourselves,  we  are 
TRADER  PUBLISHING  COMPANY,  the 
largest  publisher  of  photo  ad  maga¬ 
zines  in  the  world.  We  have  many 
career  opportunities  available. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  call  (909)  484- 
4400  ext.  222  or  (or  a  fast  response 
fax  to  (909)  484-4416.  E/O  Drug  Test¬ 
ing  Employer. 

TRANSPORTATION 

RYDER  DEDICATED  LOGISTICS,  INC.  is 
accepting  applications  for  a  manager- 
trainer  in  the  newspaper  transportation 
logistics  field.  Preferred  applicants  will 
hove  successful  newspaper  distribution 
experience,  good  management/ 
leadership/training  skills,  and  will  be 
willing  to  relocate  twice  within  the  first 
year.  This  position  offers  excellent 
advancement  potential  for  qualified, 
highly  motivated,  career-oriented  indi¬ 
vidual  with  a  strong  work  ethic.  Salary 
commensurate  with  experience/ability/ 
education.  Excellent  benefits  program. 
Send  resume  to  Box  07602,  Editor  & 
Publisher. 


We  ought  to  face  our  destiny  with 
courage. 

Nietzche 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Postttons  Wanted  adverttsers  must  pre-pay. 
Effective  January  1, 1995 


POSITIONS  WANTED 


LINE  ADS 

1  week-S8.20  per  line 

2  weeks-$7.25  per  line,  per  Issue. 

3  weel<s-S6.35  per  line,  per  Issue. 

4  weeks-$5.45  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-S4. 10  per  line 

2  weeks-$3.40  per  llr«.  per  Issue. 

3  weeks-$2.85  per  line,  per  Issue. 

4  weeks-  $2.65  per  line,  per  issue. 


Add  $8.50  per  Insertion  for  box  sen/lce.  Add  $4.50  per  Insertion  for  box  service. 
Count  os  an  additional  line  In  copy.  Count  os  an  additlorKil  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  closslfled  ads  charged 
the  following  rotes  per  column  Inch,  per  insertion:  1  time,  $100;  2  to  5  times,  $95 
6  to  13  times,  S90;  14  to  26  times  S85;  27  to  52  times  S80.  8  point  minimum  on 
display  text  set  up  by  E8iP. 

DEADLINE;  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company_ 


ACAOEAAIC 


JOURNALISM  PROFESSOR,  strong 
teaching  track  record,  wonts  term  or 
tenure-track  appointment  (or  spring  or 
(all  o(  1996.  Strong  writirrg,  computer- 
assisted  journalism  skills.  Well  and 
recently  published  in  major  pub¬ 
lications.  Foreign  correspondent  in 
Asia,  Europe,  Africa,  Latin  America. 
M.A.J.,  fluent  Spanish.  Bill  Wright,  714 
3rd  Ave.  South,  G)lumbus,  MS  39701 . 
Tel:  (601)  329-0097,  (ax  (601)  329- 
0072. 


CIRCULATION 


PROFESSIONAL  Circulator  seeks 
Telemarketing  opportunity  with  Daily  or 
Weekly  in  Eastern  Zone  2.  Fax  or  Call 
(516)  588-2735. 


EDITORIAL 


AWARD-WINNING  JOURNALIST.  25 
years  plus  with  mainstream  and  gay 
press.  17  years  at  Billboard  in  L.A., 
Veaas,  Bu((alo.  (West  coast  editor  o( 


ism.  Will  relocate.  (716)  652-1193. 
e-mail:  HanlordjrSOaol.com. 


BUSINESS  REPORTER/PERSONAL 
FINANCE.  BJ  and  BA  Economics.  3 
years  business  internship  experience. 
Computer  assisted  and  investigative 
reporting  skills.  Author.  Former  ^rine. 
Coll  Valerie  Ulley  at  (314)  884-0501 . 


STRONG  WRITER-EDITOR  wants  edit¬ 
ing,  editorial  writer,  columnist,  report¬ 
ing,  writing  cooch  or  challenging  slot  in 
daily,  wewly  or  other  publication,  or 
broadcast  or  public  relations.  Well  and 
recently  published  in  major  pub¬ 
lications.  Foreign  correspondent  in 
Asia,  Europe,  Africa,  Latin  America. 
Fluent  in  Spanish.  Bill  Wright,  714  3rd 
Ave.  South,  Columbus,  MS  39701.  Tel: 
(601 )  329-0097,  (ox  (601 )  329-0072. 


EDtTORIAL 


ENTRY-LEVEL  Reporting/Layout  Design 
position  at  medium-sized  publication 
wanted  (or  (ormer  college  newspaper 
editor-in-chie(.  Proficient  with  QuarkX¬ 
Press,  Photoshop,  Freehand  Illustrator. 
Willing  to  relocate.  Resume,  re(erences 
and  clips  on  the  WEB  9  http:// 
WWW. (yi.net/-glubbert/ resume.html. 
Glenn  Lubbert,  150  Mcsonn  Rd., 
Valencia,  PA  16059,  (41 2)  898-31 1 1 . 


MACINTOSH  CONSULTING 


PAGINATION/MACINTOSH  Consul¬ 
tant  specializing  in  papers  under 
20,000  circulation.  Currently  employed 
as  systems  manager  over  chain  o( 
dailies.  Trainer,  maintenance,  trou¬ 
bleshooter  and  advice  on  purchasing. 
Call  Josh  (800)  518-6397,  e-mail 
JoshMadsonOaol.com. 


l>HOTOGRAPHER/WRITER 


ENGUSH  PRESS  PHOTOGRAPHER,  25, 
seeks  challenging  position  with  busy 
agency  or  daily.  Currently  vrorking  on 
and  oH  diary  (or  British  dailies.  Hard 
working,  resource(ul  and  sell  motivated 
with  (uH  kit  including  mobile  wire  (ocil- 
ity.  Cuttings  and  rmrerKes  available. 
Contact  Graeme  Winlow  by  phone  or 
(ax  on  01 1  (44-1 16)  264-0356  or 
write  at  7  St.  Columba  Way,  Syston, 
Leicester,  LE7  1 RP  ENGLAND. 


PRESSRCX)M 


WORKING  PRESS  FOREMAN 
Seventeen  years  experierKe  in  all  phases 
o(  0((set  Newspaper  production.  (Goss 
Single/Double  Width  Presses).  Sel(- 
motivated,  quality  and  cost  conscious 
leader  with  strorrg  mechanical  ability  w(k> 
places  strong  empliasis  on  preventative 
maintenance,  which  ultimotl^  results  in 
lower  newsprint  waste  and  improved  pr¬ 
int  quality.  Reply  to  Box  7609,  Editor  & 
Publisher 


Classification. 


Authorized  Signature_ 


Credit  Card  # . 


No.  of  Insertions: _ Amount  Enclosed:  $  — 

Editor(?Publisher 


11  West  19m  street,  NY,  NY  1X11.  (212)675-4380,  FAX  (212)  929-1259, 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


EditordfPublisher  •  November  25, 1995 


47 


1 


by  Melvin  Mencher 


YOUNG  JOURNALISTS  ARE 
TERRIFIED  BY  NUMBERS 


YOUNG  JOURNALISTS  THESE 
days  seem  marvels  of  modernity.  They 
move  smoothly  from  spreadsheets  to 
Nexis  to  Windows  and  the  Internet. 
Having  teethed  on  the  computer,  they 
are  veteran  cyberspace  travelers  when 
they  arrive  in  the  newsroom. 

But  don’t  ask  them  to  find  the  per¬ 
centage  increase  in  property  crimes  so 
far  this  year  over  last  year.  And  don’t 
try  to  explain  that  although  New  York 
City  has  the  largest  number  of  homi¬ 
cides  every  year,  its  murder  rate  —  a 
better  indicator  —  is  a  third  that  of 
Washington,  D.C. 

Hope  for  the  best  when  a  young 
staffer  tries  to  cope  with  the  municipal 
budget  and  the  property  tax. 

At  the  time  when  journalism  is  in¬ 
creasingly  quantitative,  journalists  are 
unable  to  use  their  electronic  aids  for 
insightful  journalism.  They  are  terri¬ 
fied  by  numbers. 

I  was  dimly  aware  of  the  slow  slide 
into  numerical  phobia  during  my  years 
at  the  Graduate  School  of  Journalism 
at  Columbia  University.  When  I  joined 
its  faculty  30  years  ago,  applicants  were 
given  a  battery  of  tests  and  those  who 
scored  well  on  the  mathematics  test 
were  looked  at  kindly.  In  fact,  one  of 
my  colleagues  sought  to  find  a  correla¬ 
tion  between  scores  on  the  range  of 
tests  and  success  at  the  school  and  in 
the  field. 

The  only  significant  relationship  he 
discovered  was  between  the  mathe¬ 
matics  score  and  success. 

In  my  early  years,  I  devised  an  exer¬ 
cise  using  the  local  budget  of 
Lawrence,  Kan.,  in  which  students 
were  given  a  set  of  figures  and  told  to 
figure  out  the  likely  property  tax,  given 
the  probable  expenditures.  Most  stu¬ 
dents  coped. 

Gradually,  though,  the  exercise  be¬ 
came  to  most  students  as  impenetrable 

Mencher  is  a  free-lance  journalist  based 
in  New  York  City. 
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as  quantum  theory.  I  wondered  what 
had  happened.  We  no  longer  gave  ap¬ 
plicants  that  battery  of  tests,  so  I  de¬ 
cided  to  experiment  with  a  group  of  50 
applicants  who  came  to  Columbia  to 
take  the  writing  test  for  admission.  I 
gave  them  an  arithmetic  test  that  had 
been  designed  to  test  the  competence 
of  sixth-grade  students  in  the  United 
States,  Australia,  Canada,  England, 
France,  Japan,  Sweden  and  Switzer¬ 
land. 

U.  S.  sixth  graders  finished  last,  av¬ 
eraging  five  correct  answers  out  of  20 
questions.  Japanese  students  did  best, 
averaging  10  correct  answers.  What  of 
the  college  graduates  seeking  to  enter 


the  School  of  Journalism?  They  did 
better  than  U.S.  12-year-olds,  but  not 
as  well  as  the  Japanese  sixth  graders. 

A  colleague  was  surprised  at  my 
shock.  He  showed  me  some  data  about 
the  mathematical  competence  of  high 
school  students.  For  example,  only  half 
answered  correctly:  Which  is  true  of 
87%  of  10? 

1.  Greater  than  10. 

2.  Less  than  10. 

3.  Cannot  tell. 

4.  Do  not  know. 

Guess  how  many  could  cope  with 
this  question  on  a  national  test? 

How  much  would  a  person  pay  a 
hank  after  borrowing  $850  at  12%  in¬ 
terest  for  a  year? 

Only  one  in  16  could  do  the  grade- 
school  arithmetic  of  multiplying  $850 
by  12%  to  find  $102  in  interest,  and 
then  add  $102  to  $850  to  find  the  an¬ 
swer,  $952. 

What’s  happening?  A  clue  came  a 


few  months  ago  when  a  colleague 
asked  me  to  lecture  to  his  class  on  the 
municipal  budget.  With  all  the  talk 
about  cities,  states  and  the  federal  gov¬ 
ernment  and  their  budgetary  problems, 
I  thought  my  students  would  be  a  bit 
curious. 

“Budgets  set  priorities,”  I  began. 
“They  reflect  our  choices.” 

I  put  a  page  from  a  local  budget  on 
the  overhead  projector.  I  paused  to  al¬ 
low  the  students  to  examine  the  fig¬ 
ures.  A  few  squirmed  into  a  position  to 
read  the  Times  and  the  News  on  the 
empty  seats  next  to  them.  One  student 
slowly,  inexorably  turned  her  chair.  I 
watched,  fascinated,  as  she  rearranged 


herself  so  that  her  back  was  facing  the 
screen. 

The  lecture  did  not  go  well.  But  it 
was  a  success  of  sorts.  1  asked  some  stu¬ 
dents  to  remain  and  I  put  it  to  them: 
What’s  with  you  and  numbers?  The 
unanimous  reply:  “We  chose  journal¬ 
ism  because  we  don’t  have  to  deal  with 
numbers.  We  want  to  write.” 

Well,  can  we  blame  them,  what  with 
this  barrage  of  columns,  seminars,  lec¬ 
tures  and  books  about  writing?  Report¬ 
ing  seems  to  have  been  lost  in  that  din. 
And  the  marvelous  tool  for  reporting, 
mathematics,  is  now  a  non-starter. 

The  result  is  sometimes  a  disaster. 
On  the  front  page  of  the  New  York 
Times  the  morning  after  the  GATT 
treaty  was  passed  by  the  Senate,  in  the 
number  one  news  spot,  were  these 
third  and  fourth  paragraphs:  “After  two 
days  of  heated  debate,  the  broad  ex¬ 
pansion  of  the  General  Agreement  on 

(See  Shop  Talk  on  page  39) 
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The  unanimous  reply:  “We  chose  journalism 
because  we  don’t  have  to  deal  with  numbers. 
We  want  to  write.” 
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Vince  DeWitt 


The  winter  months  mean  increased  business 
and  profits  for  New  England  retailers. 


When  the  crowds  head  north  for  the  Holiday  Season,  steer  them  to  your  community  with 
a  retail  advertisement  in  the  following  New  England  Newspapers. 


MAINE 

Bangor  Daily  News  (M) 
Maine  Weekend 
Sun-Journal  (M) 
Sunday-Sun  Journal  (S) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
Daily  Hampshire  Gazette  (Northampton)  (E) 
The  Patriot  Ledger  (Quincy)  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 
Community  Newspapers  (Daily  &  Weekly) 
Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Norwalk)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Herald  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 

VERMONT 

Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 
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